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COURTERY BEX CHAINBELT, INC,

Steam-powered concrete mixers and horse
hauling built quality streets and roads

1916

High-speed trucks deliver concrete ready
mixed for every type of construetion

improving and extending the uses of concrete

Helping architects, engineers and builders to realize ever
broader success with concrete has been a major objective
of cement manufacturers. Through their Portland Cement
Association, now observing its 50th year, they have con-
tributed to construction progress, quality and economy by
sponsoring large-scale service programs.

Research conducted in a $10 million laboratory instal-
lation has helped concrete meet the needs of a new era.

Users of concrete, faced with continuously changing con-
struction technology, have depended on the continuing
flow of PCA technical literature. They have benefited from
the services of over 375 field engineers and numerous other
specialists working out of 38 district offices.

In the future, as in the past, the continuing job of the
Portland Cement Association remains service .. .service
that aids every user of cement.

w1966 o

50th year

PORTLAND CEMENT ASSOCIATION

Sulte 705—5301 Central N.E., Albuquerque, N.M. 87108

An organizstion to improve and extend the wses of concrete, made possible by the financial support of mast cement manufacturers in the United Staves and Canada,
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Serving Southwestern New Mexico
and El Paso with

Quality Concrete Masonry Products

and many allied building materials

Hollow Metal Doors and Frames Wood and Plastic Folding Doors
Commercial Hardware Reinforeing and Fabricated Steel
Residential and Commercial Steel and Aluminum Windows

Builders Block & Stone Co., Inc. Builders Block & Supply Co., Inc.

P. 0. Box 1633 Roswell El Paso P. 0. Drawer FF Las Cruces
622-1321 532-9695 524-3633
Members of New Mexico Concrete Masonry Assn. and National Concrete Masonry Assn.

“STEEL SHAPES THE FUTURE"

7100 Second Street. NNW. / Post Office Box 477
Phone 345-2611, Area 505 / Albugquerque, N. M. 87103

RIO
GRANDE

Steel Products Company,inc.

628 W. Maple Street / Post Office Box 2002
Phone 325-1926, Area 505 / Farmington, N. M. B7401

CONSULTING SERVICES AVAILABLE

PRESTRESSED CONCRETE PRODUCTS, INC.
MANUFACTURERS OF ROOF AND FLOOR DECKS

THEY EXCEL IN
® ECONOMY e PERMANENCY e DURABILITY
® VERSATILITY e FLEXIBILITY

LOS PADILLAS ELEMENTARY SCHOOL

Wm. W. ELLISON, ARCHITECT & ASSOCIATES and most important @ FIRE RESISTANCE
10" LIN TEE & LIN Y MEMBERS SUPPORTED
ON INDIVIDUAL COLUMNS ARCHITECTURALLY 1900 MENAUL ROAD N. E. (505) 345-2536
EXPRESS THE ROOF OF THIS SCHOOL. ALBUQUERQUE, NEW MEXICO 87106
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QUALITY BUILDING
DEMANDS
QUALITY PLUMBING
Which Means

-- EDITH YARD --

3825 Edith, N.E. Phone 345-2511

\_M etaI company.

Direct Factory Dealers for
LENNOX

Heating and Air Conditioning

Readily available for your information and/or use
are complete specifications along with Technical
data for the Heating and Air Conditioning require-
ments of your project.

Just call 268-3351 for Ed Miller at Miller Metal
Company or the territory manager for LENNOX,
Bob Vetterman at 265-0417 for an appointment.

MILLER METAL COMPANY
118 Alcazar S.E Albuquerque, N. M. 87108

Right
at
this point...

we can help you
give your client
an extra service
(and at no extra cost)

Just ask our Communications Consultant
to drop by. He can help you provide facilities for

communications that will keep pace with growth.

At no cost, he’ll be happy to take your building
plan, provide a schematic for your building’s
entire communications system, and deliver it to

you to make it a part of your comp]cle plan.

At the blueprint stage, he can show you how you
can save the extra costs and delays that can
crop up by waiting to plan communications

after construction has begun.

Just call our Business Office and ask for our
Communications Consultant. There’s

no obligation, of course.

ki)
_—

Z ) Mountain States Telephone

[
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Q Q 16 acres under
one roof for less than
$7.50 per sq. ft.
thanks to

IDEALITE

lightweight
aggregate

concrete 9’

Paul R. Reddy,
Architect

Producers of Idealite Lightweight Aggregate
for Concrete and Concrele Products
821-17th Street » Phone 534-5144
Denver, Colorado 80202

The sprawling General Services Administration stores depot in
Denver made use of lightweight aggregate concrete in its barrel
roofs and supporting beams and columns to achieve the required
space, and appurtenances, within the budget. Lightweight con-
crete made it practical to design spacious, unobstructed, 40’ by
80’ storage bays. In addition, it is a type 1 fireproof structure—
an important requirement for such a building. If you're con-
sidering the construction of a warehouse, apartment, office
building or other such structure, investigate the advantages of
Idealite concrete. It’s strong, yet light in weight; 30% less than
normal concrete. It offers superior insulating and acoustical

properties, as well as low moisture absorption and low shrinkage.

Ken R. White Company, Engineer
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IT'S ONLY
EXPENSIVE

WHEN IT’S
LEFT OUT

Using Zonolite Masonry Fili
is the easiest, most economical
way to insulate walls like these.

s L : Hoene g

"

Zonolite Masonry Fill Insulation reduces ther-
mal transmission through these walls up to
50%, significantly raises indoor wall temper-
atures, eliminates radiant heat exchange and
chilly downdrafts.

Result: Vastly increased comfort, a whop-
ping savings on fuel bills. And initial costs are
lower too because you install smaller, more
efficient heating and air conditioning systems.

So when it comes time to cut corners don't
cut out the Zonolite Masonry Fill Insulation.
It's only expensive when it's left out.

For more information consult your Zonolite
representative.

ZONOLITE
BRast] Y arace a co
135 50. LA SALLE 5T, CHICAGOD, ILL,
Southwest Vermiculite Co.
5119 Edith Blvd N.W. Albuquerque, N, M.
345-1633

The largest pavilion at the New
York World’s Fair? Or the world’s
busiest airport? Or New Mexico’s
tallest building? Or a 25-acre
shopping center? Or a modern high
school? Or your own home?

If you want the job done right
...do it with gas.

In homes, businesses, factories,

schools — wherever there is a need for
climate control — the demand for depend-
able gas is growing! Gas-fired equipment is
produced today by more manufacturers than
ever before. From small residential units to
giant industrial systems, gas equipment is
dependable, efficient, safe, compact, flexible
— the most economical and longest-lasting
of all heating and cooling systems.
It is gas which cools and heats. .. the Ford
pavilion and 28 other major pavilions at the
New York World's Fair, New York Inter-
national Airport, the Bank of New Mexico's
skyscraper, Rushfair shopping center in El
Paso, beautiful El Paso Technical High
School, and many of the finest homes all
across the country. Think about it.

SOUTHERN 0 UNION

GAS

COMPANY
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BEFORE
YOU BUILD
OR REMODEL...

Get the facts about

mstrong
SIDING

= & -
LABOR SAVING EXTERIOR FINISH
GOES UP FAST, REDUCES WASTE

Made from tough wood fiber bonded with ther-
moplastic resin, Armstrong siding offers many
advantages. It saws and nails easily . . . it resists
buckling, bowing and splitting. There's no grain,
no knots, and practically no waste. Two factory-
applied prime paint coats save time and money.

3 DESIGNS

8, 10 and 12 inch
horizontal lap siding
in 16" lengths; verti-
cal grooved and ver-
tical plain panels in
4 x 8" sheets. All 12"
thick. All sizes al-
ways in stock.

LUMBER

4100 FOURTH STREET, N.W.
344-3434

Specify Hydronics . . .

The science of heating and
cooling with liquids

Your building and your clients
deserve Hydronics e It allows
freedom of design and is easily
installed in any construction
material e Client satisfaction
through delivered comfort per-
formance e Cleanliness built in
mechanical durability and long
life ¢ Economy through low own-
ing, operating and construction
cost e

NEW MEXICO PIPE TRADES INDUSTRY PROGRAM

10
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AN OPEN LETTER TO NEW MEXICO'S ARCHITEDCTS

by Thomas R. Vreeland, r., A.LA.

Dear Fellow-Architects:

I have just returned from Princeton University
where I attended a conference of thirty-five of the
seventy-odd schools of architecture in the country.
The overwhelming impression I brought back with
me is one of the profession of architecture standing
at this moment at a crossroad. The scope and enor-
mity of the problem we face has in the last five years
become readily discernible. President Johnson's
January 26 statement on the rebuilding of our
cities and the staggering price tag that he had at-
tached to the job simply highlights the mounting
concern throughout this country with the critical
(in terms of our survival) need for developing hab-
itable urban environments. The crucial issue which
our profession faces at this moment is: are we as
architects properly qualified to do the job which
must be done? Is the training we received adequate
to meet the real challenge? Have those of us who
have been out of school ten, fifteen, twenty years
managed to keep sufficiently abreast of the new
developments, the new techniques and skills needed
to cope with problems which increasingly appar-
ently offer no easy solutions? Can today’s practi-
tioner, faced with increasigly complex legislation,
social issues and sophisticated technological innova-
tion, maintain leadership in the reshaping of our
environment or will he be forced to abdicate to
others better trained to handle them? In almost
every school I have visited since September, in every
part of the country, at every conference I attended.
one concern was foremost in everybody’s mind—
the need for a change in the education of the archi-
tect. The discussion centered around the improved
methods for obtaining and analyzing essential infor-
mation, new techniques largely borrowed from the
engineering sciences for solving complex design
problems, the new environmental data which the
behavioral and social sciences are making available
to us. This year's ACSA Conference at Cranbrook
has as its topic “The Architects Restructure Their
Problems.” The meeting at Princeton, alluded to
earlier, was one of three throughout the country
called by the ATA Education Research Project, head-
ed by Robert Geddes, to help the schools and the
profession to train themselves in the new methods
which will be needed in structuring our environ-
ment.

“The problems,” (I quote Geddes) “arise be-
cause it has become so difficult for architects—prac-
titioners, faculty and students alike—to apply their
understanding of form in the context of today’s so-
ciety. The needs of the user have become more
complex and diverse. Often conflicting needs can be
articulated by special interest groups in a way that

was unheard of only a few decades ago. And the
social, economic and technological processes through
which the physical environment is built have also
grown enormously in complexity.

“The essential problem is that the schools are
not turning out enough men to cope with the vast
building program of the coming decades. Too few
can make the formal skills they developed in their
academic training a potent force in the creation of
better environment. Too many fail to develop the
competence that will make them a vital force in the
improvement of their communities.”

The overwhelming feeling at the Princeton Con-
ference was that the changes in the profession would
have to be initiated by the schools. Ben Thomson,
a former principal in The Architects’ Collaborative
and Chairman of Architecture at Harvard, declared
that he was thoroughly convinced that the practice
of architecture was about to undergo a profound
change, but that the change could not take place
within the profession. The offices were out of con-
trol. The schools would have to make the changes,
and the professionals and the educators would have
to work this out together. He further declared that
practice and teaching together were inseparable and
essential. He warned that the schools can always
buy good teachers but that, separated from practice,
five years later these men were ‘dead.” He also ex-
pressed the opinion that the offices, since their fu-
ture might ultimately depend on the schools, had a
responsibility to Teaching in time, in money and
in manpower,

A prevailing theme of continuing education to
the architect ran through the conference. Elliot
Whitaker of Ohio State expressed his concern that
graduates of architecture schools, now in offices,
were making decisions for which they were never
trained and he told of how, to combat this, his
school was working with the local society of archi-
tects to develop continuing education programs for
them. He mentioned that a very efficient system
for doing this job was already in effect at the Uni-
versity of 1llinois. He warned the schools not to wait
for the profession to ask for these courses as it would
most likely be too late, but to take the initiative
themselves in offering them. William Speer from
Auburn University told of how in order to combat
the total lack of feedback information to the school
from graduates, they had instituted a very successful
program of continuing education to architects by
means of TV. This took the form of workshop ses-
sions with local architects in which the gain in in-
formation to the school was as great as to the par-
ticipants.
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If the challenge today to the nation’s architects
is great, the challenge to New Mexico’s architects is
at least as great, possibly greater. With a projected
growth that will double the Albuquerque population
in twenty years and triple it by the year 2000, the
State will be hard-pressed to provide architects in
the quantity or of the competency that will be need-
ed to handle such a vast building program. If we
are to continue to design our own buildings and not,
by default, abdicate this prerogative to better qual-
ified architects from outside the State, it will depend
on a very high degree of mutual trust, support and
cooperation between the profession and the Univer-
sity here in New Mexico. The Department of Archi-
tecture has already begun tooling up for this task
by drastically restructuring the teaching curriculum,
adding an additional year of instruction and intro-
ducing radically new design techniques into the
training. As a participant in the ATA Educational
Research Project, the Department will have a direct
access to the most advanced methods of analysis and

design developed by professionals or schools across
the country, and it is our intention to share these
directly with you by inviting your participation in
school events, juries and seminars whenever pos-
sible. We hope to be able to develop research pro-
grams directly related to the community and, as
soon as possible, extension courses for practicing
architects. This will require the addition to our staff
of architects and planners with special skills, brought
from outside the State, but skills which can be di-
rectly applied to local problems. We hope, over the
coming critical years, to be able to build up our re-
sources in staff and facilities sufficiently to create
a force within the State which, in concert with New
Mexico’s architects, can effectively meet the chal-
lenge ahead.

Sincerely yours,

Thomas R. Vreeland, Jr., AIA
Chairman, Department of Architecture
University of New Mexico
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THE 15th ANNUAL CONFERENGE, MOUNTAIN STATES REGION, AIA

Plans are proceeding. Ideas are being born at a rapid rate. A con-
ference is in the making. Panelists are being sought: one panelist
has been secured, one has given a tentative commitment, others are
cancelling their other appointments so that they can participate.

- Homes throughout Santa Fe are being made ready to receive visitors.
Restaurants are polishing the silver. Shops are ordering or making new
items for October delivery. All is being made ready for the vast multitude
of visitors expected to arrive in Santa Fe from the far reaches of the

Western Mountain Region, AlA.

Certainly you and your wife must plan to be with us. We expect
you to join us, so that we can show you the best of our hospitality and the

best of our wonderful Santa Fe country.

THE TITLE: DESIGN FOR PEOPLE
THE PLACE: SANTA FE, NEW MEXICO

THE TIME: OCTOBER 12, THROUGH 15, 1966
L L A L D D L L SR SR SRSt S R 08 0A R 080

ALBUQUERQUE
HONOR AWARDS
...0 correction

The first annual awards banquet of the Albu-
querque Chapter of the American Institute of Ar-
chitects held on December tenth was reported in
the January-February issue of this magazine. At
that time the magazine published one of the five
Awards of Merit announced at the banquet: the
Women’s dormitory at Highland’s University, Las
Vegas, New Mexico, designed by Robert Walters.

In publishing the awards, however, the editors

made a serious and unfortunate error. They con-
fused the awards given to Mr. Don P. Schlegel and
Mr. Robert Walters. They mistakenly reported that
Mr. Schlegel's John D. Robb house had received
the Award of Merit rather than the Award of Honor.
(Mr. Schlegel's house was presented in the Septem-
ber issue of NMA). The editors wish to apologize
to both Mr. Schlegel and to Mr. Walter for this
confusion.

In this issue we publish one other building
which received an Award of Merit. The two other
Award winners, which also have not previously been
presented in NMA, will be published in the next
issue.
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A Home For The Apes

WRIGHT AND UNDERWDOOD
ARCHITECT - ENGINEER

BRADBURY AND STAMM, CONTRACTORS

DICK KENT PHOTOGRAPHY

A MERIT AWARD — ALBUDUEROUE CHAPTER AlA — 1966
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The form for the new Primate House
at the Albuquerque Zoo is given by the
cross-section which was carefully develop-
ed for the best exhibition purposes. The
north facing clerestory is expressed in saw
tooth fashion on the end elevations.

Natural light is admitted at the cler-
estory through canted glass which cuts
down reflections. The gallery light level
is held to a desirable minimum to insure
best viewing with little or no reflection
through the canted glass.

The mechanical system furnishes hu-
midified warm or cool air at all times. The
apes are extremely sensitive to respiratory
diseases and a uniform humidity and tem-
perature is mandatory.

Budget limitations reduced design to
the barest essentials. Concrete masonry is
the basic building material, which is hon-
estly used and expressed.

Exterior landscaping will be under the
direct repsonsibility of the City Parks De-
partment.
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ARCHITECTS — BUILDERS

Visit Our Showrooms—displaying such
products as;
® Normal, oll sizes of Scoria Blocks

® "SLUMPROK” Double faced hollowcore only by
CREGO. Soft shadows G highlights, in 4 colors

@ SPECIAL, Lightweight (25#) Scoria Block with 1"
sidewalls — extra large cores — only by CREGO
—See Photo

® SHADOW, Sculpered & Sun Screen blocks in all
sizes and varieties

® Miscellaneous materials of interest

Showrooms & Sales Offices

CREGO BLOCK CO., Inc.

Manufacturers of the finest Autoclave Blocks in New Mexico

Meeting or surpassing ASTM minimum code requirements

6026 Second, N.W.

Albuquerque New Mexico
344-3475 (505) 87107

A new world in which to work

The ACTION OFFICE
()f itHie®
@@@Eﬂ@@@ Photo shows a sitdown worker's grouping

A DIVISION OF
NEW MEXICO SCHOOL AND
OFFICE SUPPLY COMPANY

Distributor of
Herman Miller Furniture

Visit our display rooms
at
509 Second Street, NW
Albuquerque, New Mexico
(505) 247-0263

Furniture groupings for the standup
worker, the sitdown worker, the straddler
or the percher are assembled for your
edification.

Researched and developed
by Robert Probst, Director of
Herman Miller's Research Division,
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I want to ask your help in a study which I've
undertaken, more or less in my spare time. What
I am trying to do is understand and define in a
tentative way that part of the average American
town or city known as the strip. I'm not satisfied
with the name, to begin with, but I have to use it
until a better name comes along.

The strip, as 1 understand it, is that part of
the city that extends along either side of an im-
portant highway after (or before) it passes through
the downtown section. In terms of Albuquerque
we can say that there are about four strips: Central
West of the Rio Grande for about two miles, Central
East of (say) Washington for about three miles;
Fourth Street North of the bypass, and Highway
85 beginning West of the Rio Grande. I'm not very
familiar with this last strip, which in any case has
a different character from the other three.

In all four cases the strip is more or less a double
row of business establishments which depend on
the automobile. They either cater directly to the
needs of the automobile — filling stations, junk-
yards, auto parts, repair garages, and so on; or else
they sell cars in one form or another — used car
lots, new car outdoor salesrooms, trailers, farm
equipment; or else they cater to people who trans-
act their business in cars — drive-in restaurants and
hamburger stands, motels, drive-in movies, and
trailer villages. These car-oriented businesses seem
to be in the majority, But there are other businesses
along the strip that seem to fit into another category;
shopping centers, wholesale gas distributors, tour-
ist shops, night clubs, and even an occasional de-
partment store.

In other words the strip can contain just about
every kind of structure — except permanent dwel-

the strip!
What is it?

—J]. B. Jackson

The following article was delivered as a talk
to students in the course in City Planning at the
University of New Mexico on January 7, 1966. Other
students in the Department of Architecture who
did not hear the lecture expressed a desire to be
able to read it, and it seems to the Editor that it
would be of great interest to architects and thought-
ful citizens in the area. In agreeing to publishing
the lecture, however, Mr. Jackson requested that
we note that it was written in the conversational
manner of a talk rather than as a formal article.

a ] O

lings, office buildings, public buildings, and I dare-
say you could find examples of those in other cities
if you looked hard enough.

What is it then that makes the strip a recog-
nizable and easily defined area? The presence of
the automobile is the answer. Not merely automo-
biles passing up and down the highway, but auto-
mobiles stopping. And this means two things; there
must be room for parking around these establish-
ments, and access from the highway must be as easy
and direct as possible. So part of my definition of
the strip would be — that area of the city along an
important highway where the business establish-
ments have ample space directly connected, and
where there is little sidewalk or interval between
the road and the establishment itself. I think these
are obvious features, but very important. When-
ever we find business establishments with little or
no parking, or parking in some remote lot down the
street, and whenever there is some sort of barrier
between the establishment and the traffic on the
highway — landscapping, or a wall, or a well
traveled sidewalk, then we have left the strip be-
hind; we have entered, or re-entered, the conven-
tional city street.

Well, there is nothing mysterious about these
two charactersistics, and there is nothing mysterious
about why the strip exists. Land is cheaper outside
of the center of town, and there are customers pass-
ing in the hundreds and thousands. But what I
would like to know is, have these various business
establishments anything else in common beside their
location and their dependence on the automobile?
I'm inclined to think that they have, although I
am by no means sure. I'm inclined to think that all
of them offer very standardized goods and services.
By that I mean they sell identical gas — under a
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different brand name of course — identical food,
identical accommodations, and identical cars, The
success of these businesses depends not on any
specialty or skill of workmanship, but on their sales-
manship and promotion. That is why, or one reason
why, the strip is distinguished by large and con-
spicuous signs, spectacular signs, spectacular archi-
tecture and a variety of novel services and conven-
iences. This kind of business, dealing as it does in
standardized, well known and more or less reliable
goods and services, is particularly popular with
people who are passing through a town and who
know nothing about the more specialized businesses
in the older section. It is popular with what might
be called the impulse buyers — those who say, as
they are driving home — I forgot to buy beer, or
Kleenex or gas — who probably never stop at that
particular place again.

And this brings to mind what seems to me
another peculiarity of the strip; its different work
schedule. One of the easiest ways of identifying the
strip in a new town is to see what places are open
after ordinary work hours. Downtown America
usually folds up around 6 o'clock; the strip, or a
great deal of it, actually comes to life at about that
hour. That is when the signs are conspicuous, the
bars and drive-ins begin to fill up, and the motels
happily light their No Vacancy signs. The shopping
centers remain open three night a week (7-11); and
some of this activity lasts through the night. This,
of course, is the result of late traffic — people going
home from work, and out of town travelers turning
in for the night; but it seems to me there is also a
distinct tempo to the strip. It is part of business
promotion to offer fast service in these places —
5 minute car washes, 10 check-out stands, short
order meals — a variety of services offered while
you wait. It is not that the customers are in a tear-
ing hurry, it is simply that they are where they
are for one specific purpose, and want to move on.
In contrast with this tempo is the downtown tempo
based on the hour — doctor’s appointments, park-
ing meters, grease jobs to be done by the end of
the day, a half hour to choose the right kind of
curtain material, and so on. The residential part
of town has its own tempo — biological.

Now these are very obvious traits; automobile-
oriented businesses, relying on easy accessibility,
spectacular advertising, fast service and long hours
— any one of us can identify these characteristics,
and add to them. They indicate the general qual-
ity of the strip, and help us identify it when we see
it. But I think architects and planners ought to have
more serious interests in the strip. They ought to
know a little how it is formed, how it is structured;
they ought to know something about its evolution,
and its future. Why do some towns have large and
prosperous strips, and others have practically none?
In short, architects and planners ought to know
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enough about a strip to be able to plan a successful
one, one far handsomer, far more efficient than any
we so far have.

To take up one of these problems — why do
some cities have prosperous strips and others don't,
let me give you my theory. Albuquerque offers a
good illustration, 1 think. The strip along Fourth
Street, and along Highway 85 South of town are
both pretty sorry affairs, without any brilliance, and
characterized more and more by second hand stores.
Fourth Street used to be the main route North out
of Albuquerque, and I can remember when it was
a very lively strip for its time. But it was never
as lavish as either end of Central. And my explana-
tion is this: Fourth Street by and large (just like
Highway 85 South of the city) passes through a
poor section of town. East Central on the other
hand passes through a prosperous and fast growing
residential neighborhood. As for West Central,
across the river, that may well devolop a flourish-
ing strip as the West Mesa is opened up. At present
I find it relatively unattractive.

In other words a strip, contrary to popular
belief, depends less on transient traffic than on
local traffic for business. I was surprised when I
was recently in Texas to pass through good sized
towns in the lower Rio Grande Valley and to see
few if any signs of a strip. I deduced that this was
because the towns were poor, chiefly inhabited by
migratory farm workers; and this proved to be the
case.

Now if this theory of mine is true, that the strip
depends to a large extent on local business, then I
think we can account for the presence of a great
many establishments which never seemed to be
particularly well suited to a transient trade. I mean
shopping centers and supermarkets, laundromats,
beauty parlors, and drive-ins patronized by teen-
agers. But even these establishments are unlike
their competitors downtown, for they offer park-
ing, and large signs, and a peculiar kind of archi-
tecture oriented to the highway and to drive-in
traffic. In other words even those businesses de-
signed to satisfy local domestic needs have the
quality of the strip; they depend on the automobile.

But it's the automobile in a very special sense:
the automobile as the extension of the home, as a
kind of mobile fragment of the home. It is the auto-
mobile with the children on the back seat, with toys
and comics scattered all over the place while mother
does the errands. It is the automobile that you drive
with rollers in your hair, or when you are pregnant
or when you haven’t shaved or bothered to put on
a shirt. In other words, the drive-in store allows
the American family to stay at home and still go
shopping; something the American family cannot
possibly do downtown. This domestic quality of the

family car accounts for the size of the average De-
troit product and for the popularity of certain
models — notably station wagons, and it has brought
into being a whole series of business establishments
along the strip, where the family can remain intact
and sloppy and have no contact with the public:
(_ll'i\'(‘-il] restaurants are one t‘leml}k', d]'i\'(.‘,—l'_n movies
are another, and the motel is a third. All are by
way of being homes away from home.

But here again, we should note that it is ab-
solutely essential for the family car to be able to
park right at the very door of the business. Con-
tact with a critical pedestrian public is to be avoided
at all costs.

So we have the paradox that in the midst of
the strip with its night clubs and monster filling
stations and truck stops and used car lots, we have
shopping centers with ample parking space where
we find a children’s shoe store, a beauty shop and
a supermarket. But to repeat, there must be a hinter-
land of fairly prosperous residences.

Whether it is desirable to have the domestic,
family-oriented businesses next to the transient and
automoblie business is open to debate. Certainly
the strip caters to a very wide variety of publics:
teenagers, truck drivers, tourists, heads of families;
and I wonder whether the downtown areas, which
are so anxious to revive, are any more versatile and
popular. In any case I think it is clear that the strip

can’t be dismissed as simply a part of town where
transients look for certain services. Its origins are
equally complex, and it might help if we analyzed
a few of them.

The first establishments to exist on the high-
way outside of town were, as I remember it, places
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of amusement: road houses, night clubs, and after
the repeal of prohibition, bars and cocktail lounges.
There were several reasons for this more or less re-
mote location: being out of the city limits, being
away from neighbors, and being at a convenient
distance for those who wanted to take a short
drive and have a good time. In those days — back
in the 20s and 30s, the ownership of a car still
implied a certain status. You find the same situa-
tion now in Europe: the most fashionable and at-
tractive restaurants and bars and hotels are located
about twenty miles out in the country. Later it was in
the neighborhood of these road houses that the
first American motels were often built. I think you
can still notice, along Central Avenue, the night
clubs and places of after dark amusement, are older
than the surrounding strip. That is because they
were built when East Central was an empty stretch
of highway — which was no longer than twenty-five
years ago.

But there is another reason for the growth of
the strip, and while it doesn't apply directly to
Albuquerque, as far as I can see, it does apply to
most American cities, especially in the East.

What I am referring to is the development,
principally in the years directly after the last war,
of the factory designed for horizontal handling and
processing. Previous to that time most factories in
America had been several stories high, for the sake
of saving space, but also for vertical handling of

the goods, What was developed, by a few firms of
industrial architects, was a vast windowless, one
story factory which had a remarkably flexible and
adaptable plan, so that it can be used for almost
any kind of process, and can be easily expanded.
The best location for these factories was of course
on the outskirts of the city where large areas of
land were available. So there we have the second

factor in the evolution of the strip. These factories
brought with them the usual number of service
stations, cafes, and repair shops. It is true that many
communities are trying to concentrate factories in
industrial parks, but certain types of industry don’t
always fit in. They prefer the strip.

The third reason for the growth of the strip
has been the development, since the war, of the
trucking industry. Whereas previously many enter-
prises such as construction material, oil and lub-
ricants, and other bulky products felt they had to
be located near the railroad tracks, better roads and
more versatile trucks have made a change of loca-
tion possible; so we have these large wholesale
establishments, which need a great deal of room not
only for their stock but for maneuvering trucks,
building warehouses along the strip.

I think we should add a final factor: the policy
of the major oil companies of building filling sta-
tions in every conspicuous location, regardless of
the amount of business available — at important
intersections, near large motels, and most important
of all, near a competitor.

So we have some businesses locating originally
to be out of town, others where there is plenty of
vacant land, regardless of the traffic on the high-
way; others locating to be near the highway, and
others locating in order to catch the eye of the
passing motorist. In other words, there is no com-
mon denominator to this choice of location. And
whereas the motives behind some choices of loca-
tion are easy to understand — truck stops, for in-
stance, prefer the top of a long grade, motels in
general prefer the right side of the highway at the
entrance to a city or town, and so on — other choices
are likely to remain mysterious to the outsider. One
chain of refreshment stands in the East takes some
80 factors into consideration — whether traffic is
predominantly male traffic on its way to work,
availability of parking in nearby establishments,
average speed of traffic, etc.; and then feeds this
information into a computer. And all this in order
to sell doughnuts to the passing motorist. All that
we can safely say is that factors are at work along
the strip that the older parts of the city never dreamt
of.

I don’t mean to keep enumerating the puzzling
or unusual features of the strip; I merely want to
emphasize its difference from the conventional part
of the city, and its very definite individuality. It is
hard to say what its future will be. As the ecologists
would say, we are not dealing with a climax form
— a form which has anywhere to my knowledge
achieved stability and predictability. One sign of
its newness is its susceptibility to outside influences.
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For instance, the growing tendency in American
highway construction to have a median down the
middle of the strip means that the two sides of the
strip are more and more isolated from each other,
so that you have the peculiar situation of one side
of the strip often having a totally different char-
acter than the other. What this will mean in the
long run it is impossible to say, but it will certainly
produce a very different kind of city.

I hope my remarks have not suggested that I
think I know much about the strip. On the contrary,
its fascination for me is precisely the number of
mysteries it contains. Who designs these drive-in
stands and motels and restaurants and shopping
centers? Who designs filling stations and why are
some of them different? Is the sequence of estab-
lishments simply a matter of chance, or are there
certain establishments which attract others? I have
already mentioned the small, family car oriented
shopping center with supermarket, beauty parlor,
drugstore and laundromat — the home away from
home as it were; there is also the truck stop with
cafe and filling station and motel; but are there
other societies of this kind? This is the sort of thing
the architect or planner ought to know. He ought
to be thoroughly familiar with those 80 locational
factors Mr. Donut takes into account in the East.
He ought to know how to design a flashy motel
and a flashy sign to go with it. I myself would like
to know much more about the relationship between
the strip and the residential areas near it; it is im-
possible to investigate that when you are merely

traveling through a town. I am convinced, however,
that the strip plays an important role in the neigh-
borhood, important economically and important
socially, and I frankly don’t know how planners can
analize a community — much less design one, with-
out including the strip. But I can’t remember ever
seeing any project for a new community which in-
cluded this type of street.

I don't think it's necessary to dwell on the
fact that the strip is largely misunderstood and un-
derestimated by the American public — and par-
ticularly by architects and critics of the environ-
ment. Neither do I think it necessary or wise to
praise the strip as a form of folk art or pop art.
The strip has a great many disagreeable and even
dangerous qualities. But it has immense potentiali-
ties, and we have got to study them. We ought to
go out, ask questions, watch and observe and com-
pare and try to understand, in order to give form
and coherence to all this undisciplined vitality. But
one word of caution. The more you immerse your-
self in the strip, the more you like it, and the duller
the other parts of town become. In the familiar
words of Pope: “We first endure, then pity, then
embrace.” By all means let us embrace the strip
and all that it stands for, urbanistically and archi-
tecturally speaking; but only as an essential part
of the whole city, from which it must never be
separated.

—J. B. Jackson
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Southwest Builders Hardware

A DIVISION OF

NEW MEXICO MARBLE AND TILE CO.. INC.

243-5541 — 414 Second St., SSW. — Albuquerque
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Use DUO-WIRE...q better masonry

A g wall reinforcement

DUO-WIRE cross ties are full mash
welded and project slightly be-
yond side tension wires providing
eight positive mortar locks every
16” in the wall.

. DUO-WIRE cross ties are spaced

every 16” (modular spacing) to
avoid blocking core areas subject
to other uses such as vertical rein-
forcement, grouting or filling of
core with insulation, duct or con-
duit areas.

QUALITY BUILDING PRODUCTS
.

CONCRETE MASDNAY » STRESTCRETE ROOFS and FLOORS
PRESTRESSED aad PRECAST STRUCTURAL COWCRETE

TORGUE and GRODVE TENCE LOCK |57 )
STUCCO » CAUCEMENT PAINT » SANRETE |1
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Distributed by .

ALBUQUERQUE GRAVEL PRODUCTS @ CREGO BLOCK COMPANY e EDGAR D. OTTO & SON e RIO GRANDE STEEL CO.

OUR LADY
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GUADALUPE T h T
CHURCH

1860 GRIEGOS RD., N.W.
ALBUQUERQUE, N. M.

ARCHITECT
W. T. van der Meer

CONTRACTOR
BILL STOCKMAN

BEAUTY IN PRE-STRESSED CONCRETE

[
HYDRO CONDUIT CORPORATION

‘ / 2800 SECOND ST., SW « ALBUQUERQUE, NEW MEXICO
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THE ANTI-BILLBOARD

The anti-billboard, anti-junkyard bill has passed
the New Mexico Legislature and, as this is written,
awaits the Governor’s signature. This signature will
probably have been affixed by the time the maga-
zine has been printed and distributed.

The bill is a beginning.

Enabling legislation, designed to control bill-
boards and junkyards was made necessary by the
Highway Beautification Act (popularly known as
the Ladybird Bill) which was recently passed by
the national Congress.

As amended and passed, the New Mexico meas-
ure has at least two interesting “intricacies.” One
clause inserted into the bill calls for payment for
“loss of profits to any owner who has utilized out-
door advertising.” The idea of paying for “loss of
profits” is a new one and a questionable one. The
bill states: “In determining loss of profits, due con-
sideration shall be given to the experience of the
business of the owner before the date of taking and
the probable experience thereafter if the taking had
not occurred.”

Large billboard companies who rent signs to
hotel and motel chains or to cigarette and beer com-
panies which advertise on a large scale, have es-
tablished depreciation schedules in their books.
From such schedules some indication of “loss of
profit” might possibly be arrived at as a basis of ne-
gotiation between state and billboard owners — at
least Senator Melody in his defense of the amend-
ment said so! But what of those cases where a road
side curio shop or cafe has done its own advertising
by means of one or more signs of its own? And how
much business does one lose because he can no
longer intimidate the tourist to stop to see “live
rattlesnakes,” to buy “real cactus candy,” or to eat
“real home cookin’” from a particular establish-
ment? We do not suggest that this shotgun bill-
board approach has not been an actual car-stopper.
We are simply wondering how many tax dollars
might be called upon to provide, what seems to us,
such open-ended and ambiguous consideration as
are indicated by . . . “the experience of the business
of the owner before the date of taking and the
probable experience thereafter . . .”

ACT

A REPORT

O O @]

Junkyard owners have the same kind of clause.
And owners of the land upon which stands a “public
nuisance” (a junkyard) as well as the owners of the
vard are also entitled to “loss of profit” compensa-
ton.

The busy law courts will be busier! And the busy
lawyers richer.

This new idea of additional compensation for
the enforced removal of a business from the high-
way right-of-way might well be rejected by the
federal Bureau of Public Roads, an act which could
result in the repeal of this portion of the bill in the
next session of the New Mexico legislature. At least
this is the opinion of some lawyers and lawmakers
who are better informed than we in such matters.

The second “intricacy” concerns the time sched-
ule. “No outdoor advertising in existence on the ef-
fective date of the Highway Beautification Act and
which is prohibited by Section 4A . . . shall be ac-
quired by the commission through condemnation
proceedings until July 1, 1970 . . . ” We understand,
however, that the “Ladybird Bill” says that sign-
boards must be DOWN by July 1, 1970. If this is
true, and the writers of the amendment must cer-
tainly know, why did they write the New Mexico
bill in such a way as to force it to be changed as
soon as the legislators meet again?

Still the new bill is a beginning!

Included in the state legislation is another im-
portant measure. It authorizes the state highway
commission to “acquire and improve land necessary
for the enhancement of scenic beauty within and
adjacent to the interstate and primary systems . .. "
In reality this is the most important and vital part
of the entire act. Not only can the scenic wonders
of our state come out from behind the barricade
of billboards that have so long obliterated and spoil-
ed them, but now the immediate foreground itself
can become an object of pleasure and recreation for
the traveller.

The anti-billboard bill is a beginning.

—JPC. BB
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RECHARGE YOUR
0 GREATIVITY

total design service
through ONE competent source!

Space planning, color coordination, furniture
and accessory studies, lighting design, custom
design and fabrication of furniture and fix-
tures including non-resirictive specifications for
bidding purposes.

AMERICAN FURNITURE'S
Ontetiors for Buginess

612 Central SW ALBUQUERQUE ...dial 243-5591

Dependable . . .

SOUND, INTERCOM
AND POCKET PAGING
FOR EVERY BUILDING TYPE

Our broad experience in this specialized field
is available to you. Contact us for general
planning help.

No obligation, of course.

[x2edlone OF NEW MEXICO

111-A CORNELL DR., S.E.,, ALBUQUERQUE, N. M. 87106
PHONE 242-4611

ALBUQUERQUE
TESTING LABORATORY

Sub-soil Investigations
For Structural and Dam Foundations

Two Drills and Crews now
available for Prompt Service

Laboratory Analysis and
Evaluation of Construction Materials

All work done under the supervision
of Registered Professional Engineers

532 Jefferson St., N.E. — P. O. Box 4101
Phone AL 5-8216 Albuguerque
Phone AL 5-1322 New Mexico

COMMON HOLLOW

BRICK STRUCTURAL

FACE TILE

BRICK SCR and HOLLOW
BRICK

distributors for

acme
BRICK COMPANY

samples & literature
on request

KINNEY BRICK
COMPANY, INC.

P. O. Box 86
Ph. 877-4550

Office at Brick & Tile Works
5 Miles South on Second Street
Albuquerque, New Mexico

New Mexico's only recognized member

NATIONAL ASSOCIATION STORE FIXTURES
MANUFACTURERS

Some example installations, all at CORONADO Center
* Henry's * Mandell’s
* Judd Jewelry * |ynn's
¢ Bank of New Mexico

Your inquiries earnestly solicited

Customcraft Fixtures, Inc.
1215 Fourth 5t. N.W. (505) 247-9795
Albuquerque, New Mexico 87102

812 BROADWAY NE e DIAL 242-5221 @ ALBUQUERQUE

SEE MY BOSS! (@

FRIENDLY FOLKS = FOLO-THRU SERVICE g;;}i

BUILDERS! =

CUT COSTS!
PROVEN STRENGTH — SELECT LUMBER

AUTHORIZED

FABRICATOR S AC;_N F o R D

ROOF TRUSSES
INSTANT CABINETS * DOORS * WALL PANELS

NMA March-April 66




)

F L

5 ¥ r

Wy~ e e
§§\;\3\3~t~:‘.‘.12 ‘ 1177 o%

=+ "
Y

(LAVEZ -

Santa Fe

\\\\\ EMPIRE BLOCK COMPANY, Inc.

FORMICA

Vip'

vertical interior paneling

Distributed by

FORMICA® V.LP.

vertical interior panel-
ing is everything an in-
terior paneling should
be. It has all the good
qualities you associate
with FORMICA lami-
nated plastic for hori-
zontal surfaces — and
more:

® a complete panel
installation system
easy to handle
quick and easy to
put in place
economically priced;
economical to install
unlimited decorative
possibilities

adapts to any

commercial or in-
stitional setting
easy maintenance
long wearing

312 INDUSTRIAL NE
ALBUQUERQUE, NEW

P. O. BOX 1098
MEXICO

Plev-tile

An outstanding new two component coating that
actually out-performs baked enamels for hardness,
gloss, resistance to water, chemicals and stains

MAY BE
APPLIED
BY BRUSH,
SPRAYER
OR ROLLER

Another Quality
Product of . ..

2714 4th St, NW.
P.0. Box 6086
PAINT MFG. CO. Albuquerque,

New Mexico
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CONTRIBUTORS —

Thomas R. Vreeland, Jr., AIA is the Chairman
of the Department of Architecture at the Univer-
sity of New Mexico. A graduate of Yale University,
Mr. Vreeland came to New Mexico from the facility
of the University of Pennsylvania. As a practicing
architect he is currently completing a major down-
town p]mming concept for Camden, New Jersey.
An article giving a more detailed description of Mr.
Vreeland’s work and views was published in the
November-December issue of NMA.
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is on some of the finest coffee tables
in the southwest.

Subscribe today - - - - - - for yourself or
for a friend.
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BLUEPRINT
compANY

BLUE PRINTS
BLACK & WHITE PRINTS
PHOTO COPIES
CAMERA
REPRODUCTIONS
MUL‘FILITH PRINTING

Exclurive Dealers Far

KEUFFEL & ESSER

LOCATIONS

514 4th st., N.W,
CH 3- 3521
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J. B. Jackson is the Editor and Publisher of the
magazine: LANDSCAPE. Widely travelled and
constant student of our changing environment, he
writes and lectures widely. Twice during the first
term he spoke on the UNM campus. Currently Mr.
Jackson is lecturing at the College of Environmental
Design at the University of California at Berkeley.
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o - NO WASTE HEATING

with the

Cercor Gas

INFRARED HEATER
HEATING PROBLEMS ?

Trying to heat unheatable buildings?

Fuel costs eating into profits?

Cold spots in buildings?

Maintaining total building heat for skeleton crews?
Cold morning warm-up cutting into production?
Repair due on present heating system?

Factory dirt being blown by space heaters?

Bone chilling drafts from frequently opened doors?

HEAT THAT STAYS ON THE JOB

AVAILABLE IN

10 YEAR 18,000 BTU PORTABLE B
wcbitb| " SEH™™ CERCOR sk Heat
BURNER 50,000 BTU ! ea ers
WARRANTY 100,000 BTU amrooucT or | DORNING

WELCH-ERWIN CORP. o s




Postmaster: Return Requested @ New Mexico Architecture o Box 18, University Station, Albuquerque, N. kI

Bulk Rate

s B
Universf}ty of New Mexico Lihvar. pATS[;Gge
University of New Mexico Roswell, N. M
Albuquercue. N.M. PermnNo. 4'f

A MODERN NEW LIGHT WEIGHT
AGGREGATE CRUSHING PLANT

Recently put into operation,
this new crusher employs one
primary and two secondary
crushers with a triple deck
screen, A closed circuit aggre-
gate routing system assures
that only properly graded
oqggregate reaches the stock
pile.

This new system makes larger
production volume possible as
well as making light weight
oggregates available to the
concrete industry in New
Mexico at reasonable prices.

EXPOSED BLOCK NOW TAKES A UNI-
FORM PAINT APPLICATION FOR BETTER APPEARANCE

THE CONSTANT AGGREGATE SIZE
GIVES CONSTANT UNIFORM STRENGTH WITH LICGHTER WEIGHT

ARRISES FOR CLEANER EXPOSED
BLOCK APPLICATION

EDGAR D. OTTO & SON, INC.

2700 Second Street, Southwest * PO, Box 387 Albuquerque, New Mexico * Phone 243-6721
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