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CHAPTER ONE
INTRODUCTION

What do we mean by vocational education? The func-
tion of education is to prepare for complete living.1 The
National Aid to Vocational Education defines vocational edu-
cation to be that "form of education whose controlling pur-
pose is to give training of a secondary grade to persons
over fourteen years of age for inoreased efficiency useful
in the trades and industries, in agriculture, in commerce
and commercial pursuits and in ocallings based upon a knowl-
edge of home economics."® By this definition, vocational
education is necessarily confined to the high schools. How
often has it been said, "What are our high school graduates
prepared to do?--Nothing!" For this reason they are forced
to accept work as common or unskilled laborers.

An old Jewish law says, "As it is your duty to teach
your sons the law, teach him a trade.'3 We might well change

i Blackstone, E. G., Univereity of Iowa Monographs in
Education, first series #9, November 1, 1988, ' p. 170.

% Ricotardi, Kibby, "Readings in Vooational Bduome
tiom, * p. 14.

3 Lee, Edwin A., "Objeotives and Problems of Voca-
tional Guidance," p. 3,
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that to read, "As it is your duty to teach your sons the fine
arts, teach him a trade."

The Federal Government has realized the need for vo-
cational education and has aided education more along this
line than any other, perhaps, since it has for over fifty
years given help to state agricultural colleges, and the
Smith-Hughes Act of 1917 provided assistance for other forms
of vocational work.

We will be interested in this paper only in that part
of vocational education which has to do with commercial or
business education. Obviously, commercial education is di-
rected learning for those in commercial occupations. There
are probably several hundred occupations having to do with
production and distribution of wealth and ite related busi-
ness services, such as banking or insurance, which must be
included in any proper definition of commercial education.4

Commercial education had its beginning in the schools
of this country in the private business colleges. Commercial
courses came into our high schools under protest from educa-
tional administrators generally, and as a result of an insis-
tent public demand. Public school patrons could not under-
stand why it should be necessary for them to pay rather high

tuition rates for instruction in these private schools after

4 Blackstone, E. G., op. eit., Series #11, p. 17.
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their boys and girls had finished high school, or after they
had dropped out of secondary schools, in order to prepare
them for business positions.

For this reason the public sehools have followed
closely the program offered in private business schools.
Speclalized courses were the first to be taught and most of
the public schools still eling to this kind of a program.

Commercial education is undoubtedly filling a definite
demand for a type of education to satisfy the needs of sooi-
ety as organized and operated in this industrial and commer-
cial age.®

The percentage of pupile enrolled in commercial work
in the North Central Association has grown until it is sur-
passed only by enrollmente in English, the social sciences,
and mathematics, all of which are required subjects, while

commerce is ordinarily elective.®

’ Blackstone, E. G., op. git., Series #9, p. 176,

© Inid., Sertes #11, p. 207.

s







PURPOSE: STATEMENT OF THE PROBLEM

The purpose of the study is two-fold. Kach division
resolves itself into a definite problem. The first problem
is to determine (1) what commercial subjects are taught in
the high schools of the state of New Mexico, (2) the number
of pupils enrolled in these subjects, and (3) the size and
number of schools offering these subjects.

The second problem is to determine (1) the number of
teachers of commerce in the high schools in the state of New
Mexico, and (2) the training of these teachers as to college

work, teaching experience, and business experience.:







JUSTIFICATION

No study of this kind has been made in the state of
New Mexico, and, so far as I can determine, in any other
state. Although quite extensive studies have been made
about vocational education in the schools, few have dealt
with commercial work in particular. I believe such a study
as this will be useful in improving the commercial curricu-
lum in the high schools and in determining what the need is
in teacher training institutions for prospeotive commercial

teachers.







DATA AND METHOD OF PROCEDURE

A questionnaire covering the data used was sent to
181 high schools of New Mexico. Out of this number, a reply
was received from 114 schools (71%) representing a total en-
rollment of 13,807. The schools varied in enrollment from
ten to 582. The median enrollment was 103. Ninety-seven
were four-year high schocls; eleven were three-year; five
were two-year; and one was one-year. Seventy-six per cent
are state accredited, and of this number twenty;nine or
25 per cent are accredited with the North Central Associa-

tion. The status of the high schcols was as follows:

Public 8chools Private Schools

Questionnaire sent to 1486 15
Number returned 107 7
Number offering com-

mercial subjects o8 8

The questionnaire covered the school year 19368-1837.
The schools are grouped as to size in two waye: (1) by en-
rollments of 1-50, 51-100, 101-150, et cetera; (2) by en-
rollments of 1-100, 101-2301, et cetera.

Reference in this thesis to the total number of high
schools in the state of New Mexico will be to the 114 schools
answefing the questionnaire. Reference to the total enroll-
of the high schools of New Mexico will be to the 13,807

pupils represented by these schools.







CHAPTER TWO
COMMERCIAL SUBJECTS IN THE HIGH SCHOOLS OF NEW MEXICO

out of the 114 schools reporting, twelve (10.5%)
offered no commercial subjects at all. The total enrollment
represented by the twelve schools was 431 pupils-~the largest
enrollment of any one school in the group being seventy-five.
The twelve consisted of four four-year high schools, five
three-year high schools, two two-year high schools, and one
one-year high school. Of these, nine were state accredited,
but none were acceredited with the North Central Association.
Two out of the twelve were private schools. Evidently the
gsize of the schools had a direct bearing on the failure of
these schools to offer a commercial ocurriculum, since every
school exceeding seventy-five in enrollment was giving some
commercial work. This is to be expected since there are
certain required subjects which every high school must offer.
Then as the school grows larger it has the opportunity to
broaden its curriculum.

There are thirteen distinct commercial subjects
gaught in the high schools of the state (Table I). Typing,
shorthand, and bookkeeping are offered in more of the schools
than any of the other subjeots. Typing I is taught in
ninety-four (82.5%) of all the high schools reporting. There
ig a total enrollment in this subject of 2,884 or 19.3% of







all the pupils enrolled in the 114 high schools. The "big
four® of commerce (typing, shorthand, bookkeeping, and busi-
ness arithmetic) lead with the following percentage of total

enrollment:
Typing 25.3%
Shorthand 9.0%
Bookkeeping 8.8%
Business Arithmetic 4.8%

Business Training is offered in fourteen high schools,
with 337 students enrolled in the course. Salesmanship and
general business are each offered in only one school. These
figures would lead one to believe that our schools are teach-
ing more specialized subjects than perhaps are necessary, and
are failing to give the coursee in general business methods
which could be of greater use to every student in later life.
Not every student wishes to become a typist, bookkeeper,
clerk or stenographer; nor would there be positions for all
of them if they did; but every adult should have a general
knowledge of business practices if he is to become a2 useful
and intelligent e¢itizen.

In Table II, is an arrangement in order of magnitude
of schools offering commercial subjects, and also the average
size of the classes. With three exceptions, the magnitudnal
arrangement of enrollment follows that of the number of
schools teaching the subjects. Typing II ie taught in six

more schools than Shorthand I, but has a smaller enrollment







TABLE ONE

COMPARISON OF NUMBER OF SCHOOLS TEACHING COMMERCIAL
SUBJECTS AND NUMBER OF PUPILS ENROLLYD IN EACH

Subjeot school “high pupils % of total

teaching schools enrolled enrollment
Typing I 04 82.5 2664 18.3
Typing II 856 74.6 834 6.0
Shorthand I 89 60.5 968 7.0
8horthand II 24 31.0 274 2.0
Bookkeeping I 80 52.6 846 6.3
Bookkeeping II 3 2.8 37 0.3
Business English 23 18.3 432 3.0
Business Arithmetic 37 32.5 835 4.8
Business Law 21 18.4 294 2.1
Business Training 14 13.3 337 y %
Commercial Geography & 3.5 823 0.4
Salesmanship 1 0.2 iy g 0,1
Economics 6 5.3 73 0.5
Office Practice 3 2.6 41 0.3
Secretary Training 3 b 1 12 0.1
General Business 1 0.9 8 0.1

number of high

Note: Base used in arriving at percentages:
gchools-~114; total enrollment--13, 807,
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10
TABLE II

NUMBER OF SCHOOLS OFFERING COMMERCIAL SUBJRECTS ARRANGED
IN ORDER OF MAGNITUDE: AVERAGE SIZE OF THE CLASSES

Subject offering _enroliment of classes

Typing 1 94 3864 28
Typing 11 85 834 g
Shorthand I 89 288 14
Bookkeeping I 80 846 33
Business Arithmetic 37 635 2y
Shorthand II 34 274 )
Business English 223 423 19
Business Law 31 294 14
Business Training 14 237 17
Economice 8 73 18
Commercial Geography 4 62 18
Office Practice 3 41 14
Bookkeeping 11 3 37 12
Seoretary Training 2 12 8
Salesmanship 1 17 17
General Business 1 8 8







33
by 134 pupils. Shorthand II is taught in two more schools
than Business English and in three more than Business Law,
but has 2 smaller enrollment by 152 and twenty respectively.

The average size of the classes is probably not sig-
nificant for those subjects which are taught in less than ten
schools. Typing classes also should not be included in this
comparison since most of the sechools divide their typing stu-
dents into several groups. Omitting, then, typing and these
subjects which are offered in less than ten schools, we find
classes ranging from eleven to nineteen. They ocour in order
of magnitude as follows: Business English, Business Train-
ing, Business Arithmetic, Business Law, Shorthand I, Book-
keeping I, and Shorthand II. This seems to show that the
students who have a choice of subjects prefer those concerned
with general business practices raiher than those more spe-
cialized courses.

The most commercial subjects taught in any one school
is nine. There is only one school in the state teaching this
many and it is a school with a total enrollment of 436
pupils. There is a slight correlation between the size of
the school and the number of commercial subjects taught, as
ghown in Table III. 8chools with enrollments of fifty or
less average 2.8 subjects each. B8Schools with enrollments of
201-350 averaged highest with 5.5 subjects each. There is a
drop to 3.7 subjects in schools with enrollment of 251-300
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TABLE III

COMPARISON OF SIZE OF SCHOOLS AND NUMBER OF
OOMMTRCIAL SUBJWCTS TAUGHT

ﬁange in Average No. o?

Enrollment No. of schools number of subjects
of school reporting subjects taught offered
1 -~ 80 2l 1«8 2.8

51 =~ 100 32 l1 -8 3.8
101 - 180 15 2 -6 4.4
151 - 200 14 3 =7 4.3
301 - 350 8 3 -8 5.8
a5l - 300 4 S - 4 3.7
Over 300 15 3 -9 5.0
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which seems hard to account for, unless it is due to the faot
that only four schools in this class reported. Perhaps they
are not representative of the group as a whole.

8ix schools fequire one or more commercial subjects
for graduation. The subjects, number and size of the schools
requiring them are as follows:

No. of schools Size of schools

Typing 1 4 430, 180, 70, 56
Shorthand I 1 70
Bookkeeping I p ¥ 70
Business Training 1 70
Commercial Geography 1 33

There is one school (enrollment seventy) which requires three
subjects for graduation--typing, shorthand, and bookkeeping.
From the size of this school, it is evident that the students
would have to take those subjects in order to get the sixteen
necessary units for graduation. Probably that ies $true in eix
of the eight cases. It should not be true, however, in the
schools with enrollments of 430 and 160,

Twenty schools have a special curriculum for commer-
cial students. This is found in schools of over 100 enrolled,
with two exceptions. These schoole have a wider range of
commercial subjects to offer. The following is a table show-
ing the number of commercial subjects offered in those twenty

schools:






14

Enrollment in No. commercial subjects
school offered

488
450
450 ~
430 -
368
237 . o o o i > . i
339 —_—— -~
215 -
200 -
200
170 -
1586
149 -
143 ~ -
138 --— -
115 ——
115 - o
107 e > = e o e o e
70 P S — prn.
45 -

NPORPPVRNROABROTOP OO

In Table IV is given a classification of the schools
as to private or public., The following subjects are not
found in the private schools: Bookkeeping II, Business
English, Business Law, Business Training, Commercial Geogra-
phy, Salesmanship, Heonomics, and General Business.

In the high schools of less than fifty is found the
largest percentage of students enrolled in commercial de-
partments. This, again, is probably due to the fact that
these students do not have the choice of subjects which stu-
dents in larger high schools have. Although the percentage
varies from 34.1 per cent to 56.2 per cent we find only a
difference of 4.6 per cent between the smallest and the

largest schools.






TABLE IV

ORGANIZATION OF HIGH B8CHOOLS OFFERING
COMMERCIAL WORK

16

Commercial Geography
Salesmanship
Economics

Office Praoctice

Secretary Training

General Business

Subject Public Schools Private Schools
Typing I 80 4
Typing Il 79 4
Shorthand I 88 3
Shorthand II 33 3
Bookkeeping I 57 3
Bookkeeping II 3 0
Business Englishv 22 0
Business Arithmetioc 35 a3
Business Law 31 0
Business Training 14 0
0
0
0
1
1
0

PR = R R, S = =







TABLE V

ENROLLMENT IN COMMERCIAL SUBJEOTS BY SIZE

OF SCHOOLS

16

No. enrolled in Percent of

Enrollment No. of schools Total commercial total
of school reporting enrollment gubjects enrollment
1l - 50 30 888 498 56.2
51 - 100 33 1641 850 51.9
101 - 150 18 1810 792 41.5
151 - 300 14 2402 1031 43.9
301 - 380 . 1577 8086 38.4
351 - 300 4 1071 359 24.1
Over 300 15 8313 3357 51.8
—— — e —————— R e
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Twenty-gix schools have dropped one or more commercial
subjects because of lack of enrollment. A 1list of the sub-
jeota dropped is given in Table VI. 8horthand I was dropped
in nine schools. These schools range in enrollment from 30
to 150, Each was offering from two to five other commeroial
subjects. Bookkeeping follows closely with six schools
dropping that subject. These schools range in enrollment
from 13 to 180. ZXach was offering from one to five other
commercisl subjects. Typing I, Shorthand II, and Business
Administration were each dropped in only one school. This
number is especially significant in the ocase of Business Ad-
ministration because this subject is not being taught in any
high school in the state.

SUMMARY

1. The size of the high schools seem to have a direct
bearing on whether or not commercial subjects are inecluded in
the curriculum,

2. Typing is the most popular commercial subject of
all. More than 25 per cent of the pupils in the reporting
high echools of New Mexico are enrolled in typing classes.
Shorthand, bookkeeping, business arithmetic, and business
English follow in order of preference.

3. Of the high schools offering commercial work,

19.8 per cent have a special curriculum for commercial







TABLE VI

SUBJECTS DROPPED FOR LACK OF ENROLLMENT

No. of schools schools
Subject dropping reporting
Typing I 3 '
Typing 11 1 0.9
Shorthand I 9 7.9
Shorthand II 1 0.9
Bookkeeping I 8 5.3
Bookkeeping II 3 2.8
Business Law 3 3.8
Business English 5 4.4
Business Arithmetic 3 3.8
Businees Administration 1 0.9

Note: TEach school dropping one or more subjects is
offering a variety of other ocommercial subjects,

18
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students.

4. Of the high schools offering commercial work,
5.9 per cent require one or more commercial subjecte for
graduation. However, only 1.9 per cent of the schools which
are large enough to give students a choice of subjects re-
quire these for graduation. In these schools typing is the
required course,

5. There are thirteen commercial subjects offered

in the high schools of New Mexico.







CHAPTER THREE
TEACHER TRAINING

There are 157 commercial teachers employed in the
state of New Mexico. B8ixty-two of these devote their entire
time to commereial subjects; thirty~-one spend one-half time;
and sixty-four spend less than half time.

Of the 134 teachers reporting their college work, 125
or 93.3 per cent had at least four years, leaving 6.7% with
less than four years. All but 2.3 per cent had two years of
college work or more. Only three of these had training in
business college. Seventy-seven teachers are offering at
least one commercial subject in which they have not had
training.

A study of the college work according to size of the
schools in which the teachere are located shows some inter-
esting facts (Table VIII). The schools with less than 200
enrollment are the only ones which have teachers with more
than five years training. However, the schools of 1-100
enrollment show all tut five of their commercial teachers
with four years or more of college work, while the schools
of 101-200 enrollment show all but one; schools of 201-300
enrollment show all; and schools of over 300 enrollment show
all but one.

There were 132 teachers whe reported on whether or






TABLE VII

COLLEGE TRAINING OF OCOMMERCIAL TEACHERS IN THE

Years of college No. of

work teachers Percent

1 0.8

8 0 PR

5 33 i17.8

“ 101 75.4

3 3 3.2

2 3 3.3

3 2.3

Total 134 100.0

Note: The Median is four years.
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not they had had previous teaching experience. Fifteen or
11.4 per cent of them were teaching for the first time. A
report (Table IX) according to the size of the school shows
that the highest percentage of first year teachers wag found
in schoole of less than 200 pupils, although the percentage
was almost as large in the bigger high schools. The percen-
tage of teachers with from five to ten years experience was
much larger in the schools of more than 300. There were nine
teachers with over ten years teaching experience in the
schools of less than 100 and also nine in the schools of over
300.

8ixty-one out of the sixty-two full time commercial
teachers had had special training in commercial subjects.
Twenty-six out of the thirty-one half time teachers and
forty-five out of the sixty-five less than half time teachers
had training in commercial subjecte. However, this does not
mean that these teachers are offering work in the same sub-
jects in which they have had training. Table XI shows the
number and percentage of teachers who are teaching in the
field of their speecial training. The largest percente-
84.2 per ocent--is in Shorthand. With the exception of sales-
manship the smallest percent--15.4 per cent--is in Business
Training.

Only sixty-six or 42 per cent of the teachers report

business experience. The number of years of experience
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TABLE VIII
OOLLEGE TRAINING OF TEACHERS COMPARED TO SIZE OF SOHOOLS

Years of Gollege Enroliment Enroiiment  Enroliment  Inroliment

work 1 - 100 101 ~ 200 201 - 200 Over 300

More than five years 1 1

Percent 3.3% 2.8%
Five years 8 5 ke 8

Percent 13.9% 12.9% 31.1% 21.4%
Four years 31 33 15 21

Percent 73.1% 83.5% 78.9% 75.0%
Three years 1 1

Percent 2.3% 2.8%
Two years 1 1

Percent 3.%% 3.8%
One year 3

Percent 8.9%

Total No. reporting 43 39 18 28
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TABLE IX
TEACHING EXPERIENCE COMPARED TO SIZE OF SCHOOLS

Tnroliment  Enroliment  EnroLliment Enrollment

Experience 1 - 100 101 - 200 2301 - 300 Over 300
Beginners 5 5 3 3
(first year)
Percent 11.4% 12.5% 10.6% 10.3%
Less than 5 years 23 13 8 )
Percent 50.0% 30,0% 43.1% 17.3%
Five to 10 years 8 15 ? 13
Percent 18.2% 37.5% 36.8% 41.4%
Over 10 years 9 8 2 8
Percent 30.5% 30.0% 10.5% 31.0%

Total No. reporting 44 40 19 29
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TABLE X

COMMERCIAL TRAINING AND BUSIN®S8S EXPERIENCE OF TEACHERS

ne 2
teaching commer- No. teachers training in business
cial subjects reporting commercial Percent experience Percent
subiects
Full time 82 81 .98 a7 B0
Half time 31 26 .84 9 .29

Less than half
time 84 45 .70 230 %

Total 157 132 .84 68 .42
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TABLE XI

SPECIAL TRAINING OF TEACHERS IN THE SUBJECTS
WHICH THEY OFFER

et A b Y B P (R A SRS ) e 0 e ———

No. of high % high so

No. of high schools with with teachers

schools teachers of spe- having special

Subject teaching _ oial training training

Typing 95 83 86.3
Shorthand 89 83 94.23
Bookkeeping 80 48 80.0
Business English 22 18 73.7
Business Arithmetic 37 25 87.8
Business Law a1 19 90.5
Business Training 14 3 14.3
Commercial Geography 4 1 25.0
Economics 8 5 83.3
Salesmanship " § 0 -————
Office Practice 3 3 86.7

Note: One school reported a clase in Typing II, but none in Typing I.






a7
varies from one-fourth year to forty-five years. Of the
s8ixty-two full time teachers, thirty-seven have had business
experience. The median in years of experience is two.
The number of commercial subjecte taught by each com-
mercial teacher is as follows:

Enroliment Enrollment Enrollment Enrollment
1~ 100 101 - 300 2301 - 300 Over 300

No. subjects

taught 134 129 45 20
No. teachers 43 35 17 30
Average load 3.3 3.3 2.8 3.0

Most of these teachers in the small schools are spend-
ing only half or less tiﬁa on commercial subjects, which
means that his average teaching load is six or more subjects.
Those in the smaller schools, no doubt, are called upon to
teach a wider variety of commercial subjecte since there is
in almost every case only one teacher of commerce.

However, a true study of the teaching load can be made
by taking only those schools which hire one or more full time
commercial teacher and no part time ones. In that case we
find the teaching load to vary from an average of 4.7 sub-
jeocts per teacher in schools of less than 100 to 3.8 in
schools of over 300.

A comparison (according to size of schoole) of tea-
chers spending full, half, and less than half time in com-
mercial instruction is shown in Table XIV. There are three

full time teachers in schools of less than fifty, while in
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TABLE XII
BUSINESS EXPERIENCE OF COMMTRCIAL TEACHERS

business

experience No. of teachers
less than 1 3
1 18
2 16
3 9
4 5
5 8
8 3
; 2
more than 7 5
Total 86

Median: 2 years







TABLE XIII

TEACHING LOADS OF FULL TIME COMMERCIAL INSTRUCTORS

Ao, of = = No. Tull
Enrollment schools time No. commercial Average teaching
of schools reporting instructors subjects taught load
1l - 100 13 13 81 4.7
101 - 200 12 13 61 4.7
201 -~ 300 5 5 19 3.8

Over 300 7 10 38 3.8

e e e e e e e e o A
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N TABLE XIV
TIME SPENT BY COMMERCIAL TEACHERS ACCORDING TO SIZE OF SCHOOL

Enrollment No. of schools Full time Half time Less than bhalf

of school reporting Yo. % No. % 0. 3
10 - B0 18 3 13 5 .33 15 .85
5l - 100 33 &3 . ;4 8 .20 13 .42

101 - 150 14 8 .36 1 .05 13 .58

151 - 200 14 8 .38 7 .33 f | .58

201 - 380 7 6 <50 1 .08 5 .43

251 - 300 7 8 .80 3 .30 3 .20

Over 300 18 20 .52 - .24 9 .24

Total 99 82 31 B4
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schools of over 300 there are twenty,

Several of the larger schools have hired one or two
teachers without previous experience. This can probably be
accounted for by the fact that these schools have a well es-
tablished commercial department with several well trained
teachers. For this reason they feel safe in taking an inex-
peérienced teacher. Out of the 132 teachers reporting expe-
rience, only fifteen or 11.4 per cent were teaching for the

firet time last year.

SUMMARY

1. There are 11.4 per cent of Commeroial teachers
who are teaching for the first time,
3. The median level of training of teachers of busi-

ness subjects is four years of college work.

3. Only 39.5 per cent of the Commercial teachers
offer instruction in the field of commerce and business ex-

clusively.
4. The median teacher of business subjects has had

from five to ten years teaching experience.
5. Although only twenty-five of the commercial tea-
chers have not had special training in the field of commerce,

seventy-seven are teaching one or more courses in which

they have not had special training.







CHAPTER FOUR
CONCLUSION

George 8, Counts, University of Chieago, in the
#Senior High School Curriculum” says “the commercial subjects
have come to occupy a place in the program of studies second
only to English.“l We find in our own high schools of New
Mexico considered in this study that more than 25 per cent
of the entire enrollment 1s taking one commercial subject.
Such popularity of any elective course in high school must
be deserved. It must come, for the most part, from a real
desire of the students to prepare themselves for a life work.
In many of our smaller schools the study of commerce or busi-
nese is the only opportunity that the students have for vo-
cational education., If it is the studente desire to learn
the prineiples of some commercial occupation, should the
curriculum force him to become a typist, stenographer, book-
keeper, or clerk? What about the hundreds of other business
ocoupatione which require & knowledge of general business
practices and organization?

From the point of view of the business man--the future
employer of these students--the teachers of commercial

courses in secondary schools are making the fundamental error

1 Blackstone, E. G., University of Iowa Monographs in
Education, first series #11, January 1, 1829. p. 1858,
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of assuming that clerical education is preparation for busi-
ness life. Their time is employed in teaching boys and girls
to do rather than to think.?

An examination of the commercial courses offered in
the high schools of New Mexico shows that the most thorough
training is given in typing, stenography, bookkeeping, and
commercial arithmetic. These comprise the "big four" or the
"hackbone! of education for business. These subjects are
valﬁable for the student entering the business field of
training but it has been over emphasized. Correlation is
desirable but it has its limite. It is unfair to assume
that every student wanting to know something about business
methods, customs, and policies should be compelled %o spe-
cialize in one of these four fields.

General business training should be an important aim
of commercial education in the high schools. The commercial
program should be extended and enriched. The teacher should
devote an increasing amount of attention to the development
of a general business intelligence as a background for all
commercial students rather than to give all his time to the
technical skills performed by a few people.

L. G. Blackstone in his "Research Studies in Commer-

cial Education" says, "There is no single need in high school

8 Blackstone, ©. G., op. ¢it., Series #9, p. 177.

R






business education comparable with the need for a body of
well-prepared, carefully graded teaching material in the
field of general business education. BSuch a business course
should be based upon elementary business practices, economic
geography, economics, and include in the last two years,
elementary marketing, finance, transportation, and business
management , 3

This program could of course be carried out only in
those schools offering a complete commercial or business
course., We do, however, have twenty such schools in New
Mexico. Their curriculum could become of much greater bene-
fit to the students were they to carry out this program.

The small schools which are now offering two years of
typing, shorthand, and bookkeeping might gain much by sub-
stituting general business courses in the place of a second
year of training in these subjects named.

There are a very few of our high schools which are
attempting to generalize the business curriculum. The lar-
gest number offering such a course is fourteen--in business
administration.

Commercial subjects which will train for the larger
relationships in business are needed as well as specialized

subjects.

- Blackstone, ©. G., op. eit., Series #9, p. 177,

e s
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Only 38.5 per cent of the high school commercial tea-
chers offer instruction in the field of commerce and business
exclusively. This fact indicates the desirability of the re-
quirement of a teaching minor for the prospective teacher of
business subjects.

One hundred and thirty-two of the commercial teachers
out of the one hundred and fifty-seven in the high schools of
New Mexico have had college training in commercial subjects.
Although that leaves only twenty-five who have had no train-
ing in commercial subjects, there are seventy-seven teachers
who are offering one or more courses in which they have not
had college preparation. This would indicate one of two
things: (1) that teachers are hired as a "commercial tea-
cher" and not according to his preparation to teach the par-
tioular subjects desired, or (2) that the schools are
attempting to teach more commercial subjects than they can
do well. The latter seems to be true in New Mexico. Whether
or not the former is true is impossible to determine in this
paper.

Of the 132 teachers reporting, 42 per cent had some
actual experience in business. The practical view point
gained from this experience should add much to the richness
of the program which these teachers offer.

There is only a slightly higher rate of inexperienced

teachers in the small schools tlan in those of an enrollment
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of over 300,
Teacher training in commerce in the high schools of

New Mexico compares favorably with teacher training in other
fields of work. Only four high schools of the state require
a commercial teacher to have a special certificate. With
these four exceptions, the only requirement for holding
commercial teaching positions is the successgful teaching ex-

perience.







LIMITATIONS

The study is limited to 114 of the high schools of
the state. This represents 71 per cent of the total number.
The conclusions drawn therefore are not accurate for the en-
tire state. However, the schools used do represent a fair
sampling of all the high schools as to size, location, and
qualifications.

Comparisons of conditions in our own state and those
of other states could not be drawn because comparable figures

were not to be had on the situation in other states.
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QUESTIONHAIRE

Name of School
Location
Number of Pupils Enrolied
Number of Teachers
Is School North Central Accredited? Yes “No
W

Is School State Accredited? Yes 0
How Many Years of High School Offered?
Four Three Two One

Teachers of commercial §u53ec€s

Which of the Following Subjecte Are Taught (Mark X) and How
Many Are Enrolled in Each?

No. Enrolled

o
)
by
@
H
@
=

Typing 1

Typing II

Shorthand I

Shorthand II

Bookkeeping I

Bookkeeping II

Business English

Business Arithmetic
Business Law

Other Commercial Subjects:

T

Are Any of the Above Subjecte Required for Graduation:
Yes No

If So Which Ones?

Have Any of the Above Ooursee Been Offered, but Dropped for
Lack of Enrollment? Yes No

If so which ones?

Do You Have a Speclal Ourrioulum for Those Wishing to Wajor
in Commercial Subjects? Yes No

Is a Special Certificate Required for Oommercial Teachers?
Yes No

How Many Teachers Are Giving
Full
Half Time to Commercial Subjects?
Less Than Half

e e e







Please Fill Out for Each Commercial Teaoher:

1st Teacher 2nd Teacher 3d Teacher
Number of Years College Work
Which of Following Courses Have
Lach Taken in College or Busi-
ness College?

Typing

Shortband

Businees English
Business Arithmetic
Business Law
Accounting

Office Training
Other Commercial Subjects:

No. Years Teaching Experience
No. Years Business Experience







IIIIIIIIIIIIIIIIIIIIIIIIIIIIII WQCW«&@Q%E ssoulsng sIeox ‘ON

lllllllllllllllllllllllllllll Uv:mmhwﬁunm BulyowaJ, SaBOX ‘ON

1 §1090qNg [RIIDWWO) IDYIO

S o o ON ~~~~TTTTTTTTTUSax }sjoalqng [BIOJ9WIWIO) ul

J0fBIN 03 JUIYSIAA 9SOYJ, 10J wWn[nouany [ewadg © 2ABH nox oq
||||||||||||||||||| TTos--s=o= [ S9UO0 YIIYM 08 I

TTTUS9X jjuswioluf Jo Noery

10j paddoa( ng ‘pagay() Uadg S$eSIN0)) IA0QY Yy} JO AUy SARE

11 3urdAg,
1 Burd4j,

poroauy ‘ON [SESHT)

J Yorj[ ul pajoauny a1y AuBp
MOH PUB (X NAV) YSUL], 04y §300[qng SUIMO[O] Y} JO YIIYM

SRR TR e 459UQ YIIYM OS JT e
.......... Ty s et e Supuiea], 29WO
£ o e kg e o A e e e BT e S G T AT N T R
e s s mer ssoumeng LUOENPEIL) 10§ PIAMDIY $393[qNG dA0qY Y} JO AUy Iy
Y N e kS et o ke oWy  ssaulsng TermT ey St St el S S R
||||||||||||||||||||||||| = ysyBuy ssoursng D S osi i i S A S o e e S s i h e e e s g e
||||||||||||||||||||||||||||||| pu®yjIoys Wi p o0l o e e T N e g R e S ik §)02[qNE [BIIIDWWO)) JO SIIYIBI],
llllllllllllllllllllllllllllll Burd4J,
ot i 1§109(qNE [BRIPWWOY IBYIQ =00~ ug o e e e anog
SN 0GHO[NG FERE YN il Sl o s
AV $98IM0) BULMONIOZ JO YOTYM AN T , PRIdy () [00Yog YSBIH JO SiBOX AUB MOH
|||||| “I0A\ 989[[0) SABDX JO IoqUUN, e e e e g
HOM oBago0 A 30 dqEnN dPWIRIy sseutsng 0 ___ ON ————-mmmm—- $oX 1 DPOYIPRINOY 938§ [0049S ST
OIS, PR IOYUERT, PUZIOUIBOL ST i e ysiBug ssoupeng
3 ISYIERT. [UTOGOURIOrY YOI Rog TROL BEL SN | - o oeoh e s Bl e S R s R e e e R B fac §3X | PIPAINIY [BIUS) YHION [00YO§ ST
“““““““ JBH uvyy, sso Rt e . i T R ToRAE 50, TSR
4 $199(qNg [BPIDWMWOY 0F DUILY, { o e e e [ Surdssxxooq
\\\\\\\\\\\\\\\\\\\\ g P S ¢ e l e e (L1 UL g S ]
UBYJIO
BulAlD) 21y SIdYIwWA], AUB MOH o S
|||||||||||| ON ~r==m——g2x e e L I PuBy3I0yS P R E T B S LRl LI A e S L 1 (WRED
 SI9YPBI, [BI2IDWWO)) 10§ paambay 2)BOYIIa)) [B109dS B ST pafloaug ‘oN poaay O P E Fig iy e [ooyog jo aweN

FEIVEROIZSAND 40 II4ImX:

























	University of New Mexico
	UNM Digital Repository
	5-26-1938

	Commercial Subjects in the High Schools of New Mexico
	Margaret Wiley Nelson
	Recommended Citation


	C

