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ABSTRACT

This dissertation examines the mechanisms that set Spanish-language (SL) news media
apart from mainstream media, and how they influence political behavior and identity
among US Latinos. Specifically, it analyzes (1) the role of content coverage of SL news on
issue salience, (2) the use of Spanish as a US minority language in the dissemination of
information and its effects on Latino identity, and (3) the presence of Latino reporters and
its implications on media trust. By leveraging original data collection, including conceptual
content analyses and population-based survey experiments, and by engaging in multiple
theories from political science and other fields to analyze the mechanisms that differentiate
SL news media from mainstream media, this project highlights the importance of ethnic
media in US politics and provides a better understanding on the reasons for which SL news

media has significant political implications among Latinos in the United States.
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CHAPTER 1

Introduction

Rapid technological changes in the past decades have had important effects on the
way people consume news (Prior 2007; Bimber 2003; Bakshy et al. 2015). Not only has
technology made news more accessible and readily available for the general public, but it
has also given voices to politically disadvantaged groups such as ethno-racial minorities in
the United States through ethnic and non-traditional media (Browne 2005; Deuze 2006;
Jeffres 2000; Viswanath and Arora 2000). Ethnic media, which is commonly defined as
“broadcast, print, and digital communication” alternatives to mainstream media designed
to “serve a particular cultural or racial group” (Johnson 2010) is a crucial area of study in
a country with rapid demographic changes such as the United States. US Latinos, for
example, are currently the largest ethno-racial group in the United States, going from 35
million in 2000 to 51 million in 2010 (Flores 2017). Moreover, every month 50,000 US-
born Latinos turn 18 and become eligible to vote (Navarrette 2011). Most importantly,
recent reports have found that the vast majority of Latinos (3 of every 4) consume non-
traditional media, such as Spanish-language news, on a regular basis (Bendixen and
Associates 2005). Hence, this area of study deserves further examination not only because
the political effects of ethnic media have been understudied, but also because Spanish-
language media has specific mechanisms that substantially differentiate it from mainstream
media.

Along with their continuous population growth in the United States (US Census,
2016), Latinos have increasingly made their voices heard through alternative options to
traditional media, primarily Spanish-language news media (Browne 2005; Cambridge

1



2005; Deuze 2006; Jeffres 2000; Viswanath and Arora 2000). Recent studies have found
that Spanish-language news media in the United States is on the rise. Lopez (2013), for
example, finds that Spanish-language television has gained and maintained momentum as
Univision, a major American Spanish-language broadcast television network, defeated
major English-language news networks, such as FOX and NBC, in viewership among
young audiences aged 18 to 49. From 2000 to 2010, the Spanish-language media market
had a continuous growth while the English-language media market was in decline (Nealy
2010). Moreover, with the increasing number of Latinos moving to non-traditional
destinations such as the South and the Midwest (Gomez-Aguinaga, Sanchez, and Barreto
2019), the availability of Spanish-language news media has increased in new areas within
the United States (Medina Vidal 2012).

The prevalence of Spanish-language news media, however, goes beyond growing
consumption and increasing viewership as recent studies have highlighted significant
sociopolitical effects among US Latinos (Branton and Dunaway 2008; Kerevel 2011;
Negron 2011; Brodie et al. 1999; Rivas 2003). Scholars have found major political
implications of exposure to ethnic media, ranging from greater political participation and
civic engagement (Félix, Gonzalez, and Ramirez 2008; Garcia-Rios and Barreto 2016);
formation of attitudes towards specific policy issues, such as health and immigration
(Abrajano and Singh 2008; Galano 2014; Kerevel 2011); and higher likelihood of
attachment to ethno-racial groups (Jeffres 2000; Moran 2006; Subervi-Velez 1999; Gained

1998). While these findings highlight the relevance of Spanish-language news media in



our current political environment, studies have yet to analyze the mechanismsi that set
Spanish-language news media apart from mainstream media and their implications on US

Latinos, which is the goal of this dissertation.

I D :

“To explain is to provide a mechanism, to open up the black box and show

the nuts and bolts, the cogs and wheels of the internal machinery”

—Elster 1983 (24)

This dissertation seeks to answer questions related to the consumption of Spanish-
language news media and the mediating mechanisms that set it apart from mainstream
media. Although research on ethnic media has increased in recent years, the study of the
political implications of ethnic media and Spanish-language news media is limited. The
vast majority of studies analyzing the political implications of ethnic and Spanish-language
news media are limited to associations between news consumption and political outcomes.
Scholars, for example, have found that consumption of Spanish-language news media is
associated with greater political participation, formation of attitudes towards policy issues,
and higher attachment to ethno-racial groups (Félix, Gonzélez, and Ramirez 2008; Garcia-

Rios and Barreto 2016; Abrajano and Singh 2008; Kerevel 2011; Jeffres 2000; Moran

1 The terms “mechanisms” and “mediating mechanisms” are used interchangeably in this
dissertation. For the purpose of this project, mechanisms or mediating mechanisms are
defined as “frequently occurring and easily recognizable causal patterns that are triggered

under generally unknown conditions or with indeterminate consequences” (Elster 1998).



2006; Subervi-Velez 1999). In this way, studies have presented the consumption of
Spanish-language news media as an input that converts into political outputs among

Latinos, as Figure 1.1 shows.

Figure 1.1 Traditional approach of political implications of Spanish-language news

consumption

Input Output
> Black box >
Spanish-language (input is converted Political
into output)
Outcomes

news consumption

Existing literature, however, has yet to explore the mediating mechanisms that set
Spanish-language news media apart from mainstream media and their diverging outcomes
on Latinos who consume Spanish and English-language news, which is the goal of this
project. Social scientists across fields have argued that in order to have a better
understanding of complex phenomena, in this case the political outcomes of Spanish-
language news consumption, studies shall break elaborate systems into easily recognizable
mechanisms (Demeulenaere 2011; Elster 1998; Sampson 2011). As Elster (1983) states,
“to explain is to provide a mechanism, to open up the black box and show the nuts and
bolts, the cogs and wheels of the internal machinery.” Hence, in this dissertation, | explore
three major mechanisms that distinguish Spanish-language news media from mainstream
media, and the extent to which they impact political attitudes and perceptions of identity

among Latinos in the United States.



The first mechanism analyzed in this dissertation is the role of content coverage
and its effects on perceptions of issue salience among US Latino consumers of mainstream
and Spanish-language news media; using the theory of agenda setting, | analyze whether
the perceptions of policy salience among Latinos differ with exposure to Spanish-language
news compared to mainstream media. The second mechanism is the use of Spanish as a
US minority language in the dissemination of information of Spanish-language news and
its implications on Latino identity; making use of the Social Identity Theory and the
Linguistic Accommodation Theory, | examine whether exposure to content in Spanish
influences identity formation among Latinos, and if so, whether the exposure to Spanish-
language content and the consumption of Spanish-language news amplifies these identity
effects among bilingual Latinos. The third mechanism studied in this dissertation is the
presence of co-ethnic reporters, also referred to as media elites, and its implications on
media trust; making use of literature on source credibility and descriptive representation, |
examine whether Latinos who are exposed to news created by a co-ethnic reporter are
significantly more likely to report greater levels of source credibility than their Latino
counterparts who are exposed to news created by a non-Hispanic reporter. Together, the
analyses of the three mechanisms allow to have a better understanding of the reasons for
which the consumption of Spanish-language news is associated with different media effects
among Latinos in the United States. Figure 1.2 presents the approach for determining
political implications of the consumption of Spanish-language news media used in this

study.



Figure 1.2 Author’s approach for determining political implications of Spanish-

language news consumption

DISTINCT MECHANISMS OF
NEWS MEDIA
e Content e |ssue
coverage salience
News o
) e Minority e Group
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language identity
e Co-ethnic e Source
reporters credibility
Theoretical Background

Existing literature in the fields of political science and political communication has
extensively explored the role that media plays in the formation of public opinion of the
American public, ranging from the changing role of media in campaigns and political
advertising, to the influence of digital media on civic and political engagement. Most of
this literature, however, has solely focused on the role of mainstream media. While
studying the effects that mainstream media has on the American electorate is relevant for
the study of US politics, there are other non-traditional avenues in which US groups,

particularly ethno-racial minorities, obtain access to news and other information on a



regular basis. These alternative sources of information are called ethnic media, which are
“broadcast, print, and digital communication” alternatives to mainstream media designed
to “serve a particular cultural or racial group” (Johnson 2010). Prominent examples of
ethnic media among Blacks are African-American radio stations that are listened to by
“substantial majority of African-American adults” on a regular basis such as Majic 102.1
in Houston, TX, V-103 — Atlanta, GA, and Hot 97 from New York City, NY (NBC News
2005; Cision 2012). Examples of Latino ethnic media include Univision and Telemundo,
which have local affiliate stations that also carry their own original news programming, as
well as various local Spanish-language newspapers such as El Diario La Prensa from New
York City, EI Nuevo Heraldo from Miami, FL, and La Opinién from Los Angeles, CA
(Pew Research Center 2018).

In addition to targeting specific ethno-racial groups, studies have shown that US
ethnic media has substantially different mechanisms that make ethnic news an appealing
research area that deserves further attention. Scholars have found that ethnic media tend to
have different agendas when compared to mainstream media such as greater share of geo-
ethnic news and general news addressing how issues are relevant to ethno-racial groups
(Lin and Song 2006; Oliver 2011; Halen, Olsen, and Fowler 2009).

Researchers have long studied the effects of mass media on the national agenda and
perceptions of issue salience among the American public. One of the most prominent
theories that explores the influence of news media in public opinion is agenda-setting,
which emphasizes the news media’s ability to shape the salience of certain issues or events
among the public (Shaw and McCombs 1977). According to this theory, the more attention

a topic receives in the media, the more likely the public is to think that such issue is salient



(Abbe et al. 2003; Baumgartner and Jones 1995; McCombs and Shaw 1972; Peake 2001).
Although scholars have argued that one of the biggest challenges that the theory of agenda
setting has faced in past decades is the growth of new information technologies (Bennett
and Manheim 2006; Prior 2014; Yadamsuren and Erdelez 2010), recent studies have found
that news media can still influence the public agenda regardless of increased selectivity,
greater usage of social media, and news avoidance in the digital world (Feezell 2017;
Gottfried and Shearer 2016).

One of the most important benefits that the rise of new information technologies
has had is giving voice to politically underrepresented groups such as Latinos and other
racial groups through ethnic news, which tends to have substantially different content
coverage when compared to mainstream media (Ojo 2006; Meadows 1995; Mahtani 2008;
Oliver 2011; Lin and Song 2006; Halen, Olsen, and Fowler 2009). Through content
analyses performed in the 2000s, some researchers have found that Spanish-language
media is characterized by a larger volume of coverage of certain policy issues, such as
immigration and healthcare, when compared to English-language media (Abrajano and
Singh 2009; Branton and Dunaway 2008; Dunaway, Branton, and Abrajano 2010; Kerevel
2011; Negrén 2011; Mollyann Brodie et al. 2010). Given that Spanish-language news
media has had a different agenda compared to mainstream media, and that the theory of
agenda setting posits that the more attention an issue has in the news, the more likely people
are to believe that an issue is salient, | expect that Latinos who consume Spanish-language
news are significantly more likely to report different salient political issues when compared

to their co-ethnic counterparts that primarily consume English-language news.



One of the most prominent mechanisms of ethnic media in the United States is the
use of languages other than Englishz, which is the case of Spanish-language news media.
This issue is an important area of study because scholars from other fields have found that
exposure to minority languages can have significant implications on individuals’
evaluations, thoughts and attitudes (Noriega and Blair 2008; Luna and Peracchio 2005;
Koslow et al 1994; Stayman and Unnava 1997). While studies in political science have
focused on how survey respondents in languages other than English tend to reveal different
political attitudes and knowledge (Perez 2011; Wong et al. 2011; Lee and Perez 2014),
studies in other fields have found that exposure to messages in minority languages can have
an impact on the identity and sentiments of linguistic minorities. Studies have found that
among multilingual speakers, exposure to their first languages can arouse memories of
their families, groups, and even countries of ancestry; as a result, warmer attitudes towards
messages can occur (Noriega and Blair 2008). Additionally, studies in marketing have
found that advertisements in minority languages can not only boost the evaluation of
products, but also increase the sensitivity and attention that linguistic minorities place on
the message (Koslow et al. 1994; Noriega and Blair 2008; Luna and Peracchio 2005; etc.).

These issues occur because exposure to minority languages can prompt affection when the

2 In this dissertation, | also refer to languages other than English as minority languages in
the US context. Note that other ethnic media in the United States such as African American
media can use English as the main language of communication; however, other prominent
ethnic media such as Hispanic and Asian American news usually use languages other than

English in the dissemination of information.



messenger and the receiver share a minority language, as the Linguistic Accommodation
Theory posits (Giles et al. 1973).

Based on existing research from multiple fields, | predict that Spanish language is
also a predictor of group identity among Latinos for two reasons: (1) Spanish is a US
minority language that serves as a factor of commonality among Latinos (Gambino 2017;
Shin and Ortman 2011), and (2) the Linguistic Accommodation Theory posits that
exposure to minority languages and language schemas can prompt positive feelings and
memories related their group, creating more salience of their ethno-racial identity as
Latinos (Mendoza-Denton 2002; Labov 1972; Myers-Scotton 1993). Based on that, |
expect that exposure to content in Spanish leads to higher in-group attachment among
bilingual Latinos, and I test whether the effects created from exposure to Spanish-language
are contingent on the type of news media that Latinos consume.

Besides content coverage and the use of Spanish as a US minority language,
scholars and organizations have also found that ethnic media has a much higher presence
of ethno-racial minorities as news reporters, columnists and editors when compared to
mainstream media (Saenz 2018; Coffey 2013). Multiple reports have found that Latinos
are underrepresented in newsrooms at national and local levels (Subervi and Sinta 2015;
Subervi et al. 2005; Bronx Journal 2003; Editor and Publisher 2004; Negron-Muntaner
2014; Saenz 2018). Furthermore, over the past 40 years, there has been a significant decline
in the levels of media trust among the American public (Schudson 2019; Lewis 2019),
which is an issue of concern because the vitality of healthy democratic governments relies
on well informed constituents who trust their sources of information (Dautrich and Hartley

1999). The lack of presence of Latinos in mainstream media and the declining levels of
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media trust resemble the lack of representation of Latinos in the US political system,
particularly as it pertains to elected positions, and the decreasing levels of trust in
government (Maestas 2013; Pew Research Center 2019a; Brennan 2019; Ingram 2018).
Hence, the literature of descriptive representation from political science and media trust
from the field of communication motivate the examination of the exposure to news created
by Latino reporters vs. non-Hispanic reporters.

Studies in political science have found that race and ethnicity can have important
implications on the behavior and attitudes of American voters, including political trust.
While some ethno-racial groups tend to have lower levels of political trust than non-
Hispanic Whites, studies have found that descriptive representation can improve
perceptions of trust in government and elected officials among communities of color (Koch
2018; Avery 2007; Fowler et al. 2014; Abney and Hutcheson 1981; Pantoja 2006; Howell
and Fagan 1988; etc.). Besides higher turnout rates and political engagement, studies have
found that descriptive representation among US Latinos has been associated with greater
levels of trust in government and their co-ethnic elected officials (Pantoja 2006; Sanchez
and Morin 2011; Fowler et al. 2014). This issue likely occurs because descriptive
representation is associated with de facto legitimacy,s which deals with perceptions of
acceptance and belonging to authority or political systems among underrepresented groups
(Fossen 2013).

The theory of descriptive representation in political science has similar assumptions

compared to studies of source credibility in the fields of mass media and communication.

3 Also referred to as empirical or sociological legitimacy
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Studies of media and communication propose that the characteristics of individual
communicators (e.g. race, gender) and the sociopolitical context (e.g. underrepresented
groups) can have significant implications on source credibility, which refers to trust on the
information provider (Kinder and Sears 1985; Karpowitz, Mendelberg, and Shaker 2012;
Brooks 2011). These studies have been based on the Social Comparison Theory (SCT),
which posits that individuals tend to compare themselves with others based on shared
characteristics such as race and ethnicity, and that “the greater the similarit[ies] we
perceive, the more likely we are to attend to and trust what [individual communicators]
say” (Andsager and Martin 2003). Studies have found that shared characteristics of
individual communicators such as gender and race can have significant implications on the
perceived trust or credibility from message receivers (Armstrong and McAdams 2009;
Embacher et al. 2018; Desphande and Stayman 1994; etc.). However, studies on the impact
of race on source credibility have been limited to the study of African Americans compared
to non-Hispanic Whites, leaving the door open for studies on US Latinos. Based on studies
of descriptive representation and source credibility, | expect that Latinos who are exposed
to news created by a co-ethnic reporter are more likely to display higher levels of source
credibility than their counterparts who are exposed to the same content created by a non-
Hispanic reporter.

Due to substantial differences between ethnic and mainstream news media, | expect
that not only the consumption of Spanish-language news media among the Latino
electorate, but also the specific mechanisms that set Spanish-language news media apart

from mainstream media will be associated with different outcomes among Latino
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consumers of Spanish-language news media compared to Latino consumers of mainstream

media.

utli f Di .

This dissertation focuses on the mechanisms that set Spanish-language news media
apart from mainstream media, and the extent to which these elements have an impact on
the public opinion and identity among US Latinos. To this end, Chapter 2 analyzes whether
the perceptions of policy salience of Latino issues differ with exposure to Spanish-language
news. This issue is important because existing literature has found that ethnic media,
including Spanish-language news media, has different agendas compared to mainstream
media (Abrajano and Singh 2009; Kerevel 2011; Mollyann Brodie et al. 2010; etc.). In
Chapter 2, | contend that Spanish-language news media continues to have higher coverage
of Latino issues compared to mainstream media, and that this issue translates to different
agendas among Latino consumers of Spanish-language news and Latino consumers of
English-language news. | conducted conceptual content analyses of the coverage of
English and Spanish online newspapers in multiple cities, as well as statistical analyses
using the 2019 Center for Social Policy National Policy Survey. The results of this chapter
show that consumption of Spanish-language news is an important predictor of identifying
immigration as a salient issue. However, consumption of Spanish-language news is not
associated with reporting other Latino issues such as healthcare and racism/race relations
as salient; this may occur because there are no substantive differences on the coverage of
health and racism/race relations among English and Spanish-language news media, as the

chapter reveals.
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Chapter 3 explores the use of a US minority language in the dissemination of
information of Spanish-language news media. This chapter analyzes whether exposure to
content in Spanish, a US minority language, influences identity formation among Latinos,
and if so, whether the exposure to Spanish-language content and the consumption of
Spanish-language news amplifies these identity effects among bilingual Latinos. This area
of study is important not only because the vast majority of US Latinos are proficient in
Spanish and the US is expected to become the largest Spanish-speaking country in the
world (Gambino 2017; Shin and Ortman 2011; Instituto Cervantes 2016), but also because
political figures at all levels of government have increasingly use Spanish in campaigns,
debates and elections at all levels of government (Morin 2019; Univision 2018; Axelrod
2020; Camia 2013; Pratt 2019; etc.). For this chapter, | conducted a population-based
survey experiment, as well as a series of statistical analyses, finding that that among
bilingual Latinos, those who are exposed to Spanish-language content are significantly
more likely to report stronger attachments to their pan-ethnic group than those who
received the same content in English. Nonetheless, the results of this chapter reveal mixed
results on the conditions to which news consumption interacts with the language effects on
identity. Besides contributing to our understanding on the role of US minority languages
on pan-ethnic identities, this study highlights the importance on how the linguistic diversity
of this country impacts the US political system.

Chapter 4 analyzes the presence of Latino reporters and its influence on source
credibility. This chapter explores whether Latinos who are exposed to news created by a

Latino reporter are more likely to report higher levels of source credibility than their Latino
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counterparts who are exposed to the same news created by a non-Hispanic reporter. This
issue is relevant in today’s world not only because Latinos are severely underrepresented
in mainstream media, but also because media trust in the United States is at historically
low levels (Schudson 2019; Lewis 2019). This scenario is not unique as it resembles the
low levels of representation of Latinos in elected offices and the decreasing levels of
political trust in the United States (NALEO 2017; Hawke 2018; Gamboa 2018). Hence, |
make use of descriptive representation literature from political science and source
credibility from media and communication studies to answer the research question of this
chapter. Through a population-based survey experiment and a series of statistical analyses,
the results of this chapter suggest that Latinos who are exposed to news created by a Latino
reporter are significantly more likely to report higher levels of source credibility than their
counterparts who received the same news from a non-Hispanic reporter. Furthermore, the
results show that the effects of exposure to news created by co-ethnic reporters interact
with respondents’ type of news consumption. Besides providing an understanding of the
effects of source credibility among US Latinos, this chapter allows to be aware of the
opportunities and limitations of the presence of co-ethnic media elites on source credibility
among US Latinos.

Chapter 5 is the concluding section of the dissertation. In this chapter, | reexamine
the main research question of the dissertation and its importance in today’s politics. I also
review the main findings and the implications of the empirical chapters of the dissertation.
Based on the questions posed, theoretical expectations and findings, | point to future
scholarship involving not only Spanish-language news media, but also the specific

elements that set it apart from mainstream media. Lastly, | discuss the implications of the
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findings and future research in the applied political and public policy areas within the

United States.
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CHAPTER 2

One Group, Two Worlds? Latino Perceptions of Policy Salience among Mainstream and
Spanish-Language News Consumers

Introduction

The first mechanism that differentiates Spanish-language news media from
mainstream media is content coverage. While there have been some studies analyzing the
effects of ethnic media consumption in the past decade, the study of the political
implications of Spanish-language news media remains limited, particularly as it pertains to
potential agenda-setting effects on the Latino electorate. While previous studies argue that
Spanish-language news media covers some policy issues to different extents compared to
mainstream media (Moran 2006; Subervi-Velez 1999; Villar and Bueno-Olson 2013),
studies have yet to demonstrate whether these differences in content coverage have
political implications on Latinos who consume these media.

This chapter advances existing work by exploring whether the perceptions of
salience of Latino issues differ with exposure to Spanish-language news. | explore whether
Spanish-language news media is more likely to cover Latino issues when compared to
mainstream media, and whether this difference in content coverage has implications on
policy salience of Latino issues among consumers. To answer these questions, | begin with
descriptive content analyses of news story coverage in three different cities with paired
newspapers (one of them published in English and the other in Spanish). Then, | make use
of the 2019 Center for Social Policy National Policy Survey to explore the relationship
between perceptions of policy salience and Spanish-language news consumption among

Latinos. | conduct a series of analyses to explore whether consuming Spanish-language
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news media has a statistical relationship with Latino perceptions of policy salience,
emphasizing the policy issues that previous literature identifies as Latino-salient. Through
a series of analyses, | also explore whether competing theories, such as group identity and
immigrant experience, limit the effects of exposure to Spanish-language media among
foreign-born respondents or Latinos with perceptions of in-group linked fate.

This research shows that the consumption of Spanish-language media is an
important predictor of salient Latino issues among Latinos, specifically immigration. The
results show that the consumption of Spanish-language news media is associated with
greater likelihood of reporting immigration as a salient issue. This occurs not only because
immigration has been a long-time and widely recognized Latino issue (Kerevel 2011,
Abrajano and Singh 2009), but also because immigration news stories are significantly
more likely to be covered in Spanish-language media than mainstream media, as the
content analyses of this chapter show. The consumption of Spanish-language news media
is not associated with reporting other Latino issues such as healthcare and racism/race
relations as salient; this is likely due to the fact that there is no difference in the coverage
of these issues among English and Spanish-language news media, as this chapter reveals.
Studying the implications of the consumption of Spanish-language news media is
important in our current political environment not only because the majority of Hispanic
registered voters are proficient in Spanish (Lopez, Gonzalez-Barrera, and Krogstad 2018),
but also because of the growing exposure to non-traditional media among Latinos and other

ethno-racial groups (Bendixen and Associates 2005; Allen 2009; Lopez 2013).
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Li Revi

Researchers have long studied the effects of mass media on the US electorate,
finding important political implications on a wide variety of issues, ranging from vote
choice (Della Vigna and Kaplan 2007; Dilliplane 2014; Gerber, Karlan, and Bergan 2009;
Ladd and Lenz 2009; etc.), attitude formation (Atlhaus and Coe 2011; Carsey and Layman
2006; Kam and Ramos 2008; Lenz 2012; etc.) and collective action (Bimber 2016; Bennett
2012; Chadwick 2007; Wells 2015; etc.) One of the most prominent theories exploring the
influence of media in public opinion is agenda-setting, which emphasizes the news media’s
ability to promote the salience of certain issues or events among the public (Shaw and
McCombs 1977). According to this theory, the more attention a topic receives in the media,
the more likely the public is to think that issue is important (Abbe et al. 2003; Baumgartner
and Jones 1995; McCombs and Shaw 1972; Cohen 1963; Peake 2001).

Some scholars argue that one of the biggest challenges that the theory of agenda
setting faces is the development of new information technologies and related informational
abundance that has occurred over the past thirty years (Bennett and Manheim 2006). Since
the 1970s, cable television offered viewers more programming choices that include not
only partisan news media but also a great variety of entertainment programs (Prior 2014).
Similarly, the rise of the internet opened up a high-choice environment that provides
“audiences with substantially more control over the news selection process than they
enjoyed with the traditional media” (Tewksbury 2003). Researchers argue that the growing
availability of alternative news sources on the internet, along with the rise of social
networking websites, such as Facebook and Twitter, provide ample opportunities for the

public to consume either media that reinforces their existing preferences or encounter
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information in an incidental way as a byproduct of other online activities (Yadamsuren and
Erdelez 2010). However, recent studies find that news media is still able to influence the
public agenda regardless of increased selectivity, greater usage of social media, and news
avoidance in the digital world (Feezell 2017; Conway, Kensi, and Wang 2015; Gottfried
and Shearer 2016). Althaus and Tewksbury (2002), and Roberts and colleagues (2002) find
that online news media has significant effects on their readers who modified their
individual agendas in response to content exposure. Similarly, Feezell (2017) finds that
incidental exposure to political information through social networks, such as Facebook,
increases the levels of issue salience of policy issues to which individuals are exposed.
Hence, the study of agenda setting continues to be important as the ways in which
individuals seek and consume news is changing rapidly, and this may impact the way
information is received at the individual level among ethno-racial and minority groups in

the United States.

News Media and Ethno-Racial Groups

Studies find that the emergence and growth of new information technologies
benefits politically marginalized groups, such as ethno-racial minorities, through the
emergence of ethnic media (Jeffres 2000; Viswanath and Arora 2000). Studies find that
not only has the availability of ethnic news media increased significantly in the past
decades, but also that they are powerful sources of information, reaching about 75% of all
ethno-racial individuals in the U.S. (Bendixen and Associates 2005). Studies also find that
more than 60 million Americans regularly get news and other information from non-

traditional media (Allen 2009).
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Although there is a limited number of analyses comparing ethnic and mainstream
media, prominent studies on the subject find major differences between these two types of
media, particularly as it pertains to news coverage (Guskin, Moore, and Mitchell 2011;
Villar and Bueno-Olson 2013). Ojo (2006), Meadows (1995), and Mahtani (2008), for
example, argue that ethnic media in Canada empowers the cultural identity of ethno-racial
minorities. Within the United States, Tirodkar and Jain (2003), for example, find that
African American media is more likely to promote acceptance of heavier body weights
compared to media that cater to general audiences. Similarly, Pulley (2004) finds that
African American networks and news media have devoted more time and resources to
stories relevant to African Americans, such as the Million Man March in 1995 and the O.
J. Simpson scandal. Similarly, Lin and Song (2006) find that press coverage of Asian
American newspapers in Los Angeles incorporates a larger proportion of geo-ethnic news,
which are stories that are “culturally relevant and locally vital to immigrants in the host
society,” compared to mainstream newspapers in the same region.

Similar trends occur among Latino news, particularly Spanish-language media.
Halen, Olsen, and Fowler (2009), for example, find that during the 2004 presidential
campaign, Spanish and English-language news media covered election stories differently
as Spanish-language news was more focused on Latino issues than its mainstream
counterparts. Through content analyses performed in the 2000s, some researchers found
that Spanish-language media generates a larger volume of coverage of certain policy issues,
such as immigration and health care, compared to English-language media (Abrajano and
Singh 2009; Branton and Dunaway 2008; Brodie et al. 2010; Dunaway, Branton, and

Abrajano 2010; Kerevel 2011; Villar and Bueno-Olson 2013). The political consequences
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associated with this apparent diverging news coverage consumption is an important issue
that needs to be explored, particularly among Latinos, who not only represent the largest
ethno-racial group in the U.S. but also accounted for the largest total U.S. population
growth in 2016 (Krogstad 2017).

Recent studies of ethnic media found important political implications of Spanish-
language media on the Latino electorate. Garcia-Rios and Barreto (2016), for example, find
that exposure to Spanish-language television news and co-ethnic linked fate are associated
with greater political participation and civic engagement among Latinos. Abrajano and
Singh (2008) and Kerevel (2011) argue that news sources can be a predictor of attitudes
towards immigration. Others argue that Spanish-language news media aims to empower
Latinos politically, particularly those with immigrant backgrounds (Negrén 2011; Rivas
2003). Brodie and colleagues (2010) find that Spanish-language media has significant
mobilizing effects on enrollment in healthcare programs among Latinos who rely heavily
on these types of media for information about health and healthcare. Clearly, the
consumption of Spanish-language news and Latino-oriented media has had significant

implications on Latinos residing in the United States.

Theory and Hypotheses

One important area of study of public opinion in political science deals with the
perceptions of policy salience among the electorate (Behr and lyengar 1985). Latinos, who
are the largest ethno-racial group in the country, respond to not only current policy
outcomes and political events, but also identify salient issues to members of their ethnic

group, which are typically defined as “Latino issues” (Acufia 2017; Garcia 2017; Saenz
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and Murga 2011). Garcia (2017) argues that the three main factors that make an issue,
situation, or concern a “Latino issue” include (1) governmental actions or outcomes that
have different, often negative, implications on Latinos compared to other groups; (2) a
wide array of recognition and understanding among Latinos that an issue or a policy
disproportionately affects members of their ethno-racial groups; and (3) the engagement of
Latino organizations, leaders and activists on these policy issues or concerns that
disproportionately affect the group. Latino issues can occur at all levels of government,
ranging from city governments and school boards to state and federal governments (Garcia
2017; Saenz and Murga 2011).

One of the most prominent Latino issues is immigration. Immigration, the legal
status of immigrants, as well as immigration policies from all levels of government remain
central points of discussion (Acufia 2017; Barreto and Segura 2014; Garcia 2017; Gomez-
Aguinaga 2016; Gomez-Aguinaga and Sanchez forthcoming; Hipsman, Gomez-Aguinaga,
and Capps 2016; Nicholson and Segura 2004; Sanchez 2006; Ybarra et al. 2016; Juarez,
Gomez-Aguinaga, and Bettez 2018; etc.). The issue of immigration has disproportionately
impacted Latinos, most of whom were born out of the country or have immediate ties to
the immigrant experience (Androff et al. 2011; Ayén 2015; Gomez-Aguinaga and Sanchez
2019; Salas, Moya, and Ay6n 2013). Not only has the Latino electorate been aware of how
immigration issues affect their ethnic group (CMPS 2008, 2016; Latino Decisions Eve Poll,
November 2012; Latino Decisions/America’s Voice Poll, July 2014; Krogstad 2014, 2016;

Lopez et al. 2008), but also prominent Latino leaders and organizations identify
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immigration as a core issue on their agendas.4 Hence, immigration meets the criteria for
being considered a “Latino issue.”

A second prominent policy area identified as a Latino issue is healthcare (Acufia
2017; Barreto and Segura 2014; Pedraza and Osorio 2017; Sanchez et al. 2018, 2017; etc.).
Latinos have been the ethno-racial group with the lowest access to health insurance and
medical services, both before and after the enactment of the Patient Protection and
Affordable Care Act (ACA) (Sanchez et al. 2017; Nichols, LeBron, and Pedraza 2017;
Pedraza and Osorio 2017; Kaiser Family Foundation 2018). Several Latino organizations,
such as the National Institute for Latino Policy, Latino Community Foundation, and the
Hispanic Federation, have included healthcare in their agendas for decades. Moreover,
healthcare has consistently been among the most salient policy issues among Latinos in the
past presidential elections (CMPS 2008, 2016; Latino Decisions Eve Poll, November 2012;
Latino Decisions/America’s Voice Poll, July 2014; Krogstad 2014, 2016; Lopez et al.
2008).

A third Latino issue is racism and race relations. Scholars argue that state and local
immigration policies, such as AZ SB 1070 (enacted in 2010) which granted any law
enforcement or state “officers the latitude to question and detain those that may appear
suspicious,” racialize Latinos regardless of their nativity or immigration status (Magafia

2013; Ayon 2018; Chavez 2013; Ybarra et al. 2016). Moreover, recent political campaigns

4 See multiple organizations such as the National Hispanic Leadership Agenda (NHLA),
Unidos US (formerly National Council of La Raza), and the Mexican American Legal

Defense and Education Fund (MALDEF).
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and elections have targeted not only immigrants from Latin America, but also US-born
citizens with connections to immigrants and citizens of immigrant descent (Sanchez and
Gomez-Aguinaga 2017; Chavez 2001; Mcllwain and Caliendo 2011; Reny 2017; Gomez-
Aguinaga and Sanchez 2019; Santa Ana 2008; etc.). Others argue that the high levels of
segregation led to disproportionate and negative effects on Latinos in multiple policy areas,
such as education (Gandara and Contreras 2009; Schmidt 2002), housing (Massey 2014;
Wahl Gonzalez et al. 2007), law enforcement (Gomez-Aguinaga and Abrams 2019;
Massey 2014; Ramos-Zayas 2004), and environmental threats (Barreto, Segura, and
Pantoja 2014; Vargas et al. forthcoming).

While a significant number of studies explore the relationship between media
coverage and issue salience, the extent to which ethnic news media present unique agendas
and therefore have differential effects on their audiences it is unknown. Hence, | explore
whether Spanish-language news media promotes perceptions of policy salience for Latino
issues. Given that previous literature finds significant content coverage differences among
English and Spanish-language news media, particularly as it pertains to the Latino issues
aforementioned, and that news media consumption is associated with specific perceptions
of policy salience, | propose the following hypothesis:

H1 (Perceptions of Policy Salience Hypothesis): Latinos who predominantly

consume Spanish-language news media are significantly more likely to report

Latino issues (immigration, health care and race relations) as salient compared to

their Latino counterparts who predominantly consume English-language news.
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Immigrant Experience and Agenda Setting

In addition to the expectation that news sources can predict perceptions of salience
of Latino issues, previous research shows that personal experiences can also affect people’s
perceptions of policy salience, particularly as it pertains to immigration issues among
Latinos (Garcia Bedolla 2005; Len-Rios 2017). US-born Latinos may be removed from the
immigrant experience and as a result may be less predisposed to perceive immigration as
a salient policy issue. Garcia Bedolla (2005) argues that foreign-born Latinos tend to report
higher levels of political interest regarding state and federal-level immigration policies,
particularly compared to their US-born Latino counterparts. Similarly, Abrajano and Singh
(2009) find that generational status and consumption of Spanish-language news influence
Latino attitudes toward immigration reform.

While previous research finds significant associations between the immigrant
experience and perceptions of immigration salience, scholars also find that media, both
mainstream and ethnic, are important agents of political socialization (Moran, 2006;
Subervi-Velez 2008, 1986, 1999; Jennings 2007, 2004, etc.). Political socialization is the
process in which individuals acquire political knowledge, norms, attitudes and values, and
learn about political behaviors (Atkin and Gantz 1978; Marsh 1971; Sigel 1965;). Among
the most common agents of political socialization are families, schools, peers, and mass
communications, such as news media (Atkin and Gantz 1978; Beck 1977). News media
are particularly important for ethno-racial groups with immigrant backgrounds, such as
Asian Americans and Latinos, who may not be as familiar with the US political system as
their US-born counterparts (Shah, McLeod, and Lee 2009). Subervi-Velez (1986), for

example, argues that the Latino consumption of Spanish-language media serves for both
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cultural assimilation and integration to the dominant society while still promoting a distinct
ethnic identity (see also Davila 2001; Rodriguez 1999; and Moran 2006). Through reports
on national and local issues as well as leaders and events that affect people in the United
States, including Latinos, Spanish-language news media promotes knowledge,
engagement, and participation in the US political lives of mainstream and Latino
communities (Subervi-Velez 1986, 2008). In this way, Spanish-language media serve as
“informers” to Latinos who consume them.

Because Spanish-language news media serve to inform Latinos, | expect that while
the immigrant experiences of Latinos may impact their perceptions of policy salience, these
experiences do not hinder the agenda-setting effects that consuming Spanish-language
media creates. The immigrant experience hypothesis predicts that the Spanish-language
media’s agenda-setting effect will exist regardless of immigrant status because it serves as
an agent of political socialization to both immigrant and US-born Latinos, creating similar
outcomes for Latinos who consume Spanish-language news regardless of their nativity.

H2 (Robustness to Nativity Hypothesis): The agenda-setting effects from Spanish-

language media consumption are robust to respondents’ nativity.

Group Identity and Latino Public Opinion

Research finds that group identity, group consciousness, and linked fate also impact
the public opinion of ethno-racial minorities. Scholars find that group consciousness and
linked fate can influence the political attitudes and behaviors of ethno-racial minorities in
the United States (Dawson 1994; Manzano and Sanchez 2010; Masouka 2006; Sanchez

2006; Stokes 2003; etc.). Group consciousness is an “in-group identification politicized by
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a set of ideological beliefs about one’s group’s social standing, as well as a view that
collective action is the best means by which the group can improve its status and realize its
interests” (McClain et al. 2009), whereas linked fate is a cognitive heuristic triggered by
identity cues, such as race, ethnicity or gender (Goldstein and Gigerenzer 2002),
operationalized by asking whether survey respondents think what happens to people from
their groups (e.g. Latinos or African Americans) in this country affects what happens in
their lives. Sanchez (2006), for example, argues that in addition to nativity, measurements
of group consciousness predict Latino political attitudes towards Latino-salient policy
areas, such as immigration and bilingual education. Similarly, Schildkraut (2012) finds that
Latinos who think that their fate is tied to that of their ethnic group are more likely to prefer
co-ethnic elected officials than their counterparts without linked fate. Sanchez and
Medeiros (2016) find that linked fate is a predictor of the Latino public opinion on
healthcare.

Scholars of political communication argue that, in addition to informing Latinos
about social and political issues, Spanish-language news media promotes cultural
assimilation and attachment to an ethno-racial group (Gained 1998; Jeffres 2000; Moran
2006; Subervi-Velez 1999). In a longitudinal study, Jeffres (2000) found that ethnic groups
who used ethnic media were increasingly likely to identify with an ethno-racial group.
Similarly, both Davila (2011) and Rodriguez (1999) argue that Latino media aims to “de-
nationalize” Latinos to create a pan-ethnic identity. Hence, | expect that while linked fate
among Latinos can have an impact on their political preferences, it does not hinder the

agenda-setting effects that consuming Spanish-language media creates. The group identity
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hypothesis predicts that exposure to Spanish-language news media has similar effects
among all Latinos regardless of their perceptions of linked fate.
Hs (Robustness to Group ldentity Hypothesis): While linked fate may have an
impact on perceptions of salience of Latino issues, the effects of Spanish-language

news media consumption hold across all Latinos who consume this type of media.

Data and Methods

This study has a mixed-methods component to test whether and to what extent the
consumption of Spanish-language news media is associated with salience of Latino issues.
For this study, | conduct a series of conceptual content analyses of online Spanish-language
newspapers and online English-language newspapers from multiple cities to analyze the
extent to which the news coverage of Spanish-language and mainstream media differ. Then
I conduct a series of logistic regressions, split sample analyses, and robustness checks to
test for multicollinearity and endogeneity (Pearson correlations and chi-square tests, and
probit and linear probability models with instrumental variables) using data from the
Center for Social Policy National Policy Survey, which was conducted from April 5 to
May 2, 2019. The survey emphasizes ethno-racial respondents, oversampling African
Americans (n=705) and Latinos (n=2,024), and non-Hispanic Whites as base (n=752). The
survey conducted online was in English and Spanish to capture a wider segment of Latinos
who prefer to engage in surveys in their native language. For the purpose of this study, |
make use of the respondents who self-identified as Hispanic or Latino (n=2,024).

The main dependent variable of the chapter is policy salience. For this variable, I

use the following survey question: “On the whole, what are the most important issues
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facing your community that you think the President and Congress should address?”
Respondents could choose up to two policy issues.s For the purpose of this study, | analyze
the three main affairs that previous literature identified as Latino issues: healthcare
(26.44%), immigration (19.45%), and racism/race relations (13.99%). See Appendix A for
the distribution of all the policy issues that Latinos identified as salient.

The main independent variable was the type of media that respondents consumed.
To measure this variable, I make use of the following survey question: “When it comes to
news and current affairs, would you say you watch TV or online news...” The responses
were condensed into four levels: (1) mostly/more English language, (2) English and
Spanish pretty equally, (3) mostly/more Spanish, and (4) never watch TV or online news.
I use several control variables for this study, including party identification, gender, age,
nativity, income, dominant language, and linked fate. | also control for other factors such
as income, gender, partisanship, age and level of education of survey respondents as
previous literature has found that demographic characteristics and socioeconomic status
can impact political behavior and public opinion (Brady, Verba, and Schlozman 1995;
Whiteley 1995; Lien 1994; Krosnick and Kinder 1990; McCombs and Shaw 1972; Medina

Vidal 2018; etc.). Table 2.1 provides the descriptive statistics for all variables.

5 Policy issues include (1) job creation / improve economy, (2) wages / incomes /
minimum wage, (3) immigration reform, (4) K-12 education / schools, (5) health care, (6)
terrorism / ISIS / foreign policy, (7) housing / affordable housing, (8) college
affordability, (9) corruption in government / special interests, (10) racism and race
relations, (11) climate change / global warming / environment, (12) abortion / women’s
reproductive health, (13) taxes / government spending, (14) criminal justice reform /

police issues, or (15) something else.
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Table 2.1 Summary Statistics of Dependent, Independent and

Control Variables Among Latino Respondents

Min Max Mean Standa}rd
Deviation
Salient Policy Issue
Jobs 0.0 1 0.24 0.43
Income 0.0 1 0.17 0.37
Immigration 0.0 1 0.19 0.40
Schools 0.0 1 0.10 0.30
Health/healthcare 0.0 1 0.26 0.44
Terrorism 0.0 1 0.15 0.36
Housing 0.0 1 0.11 0.31
College 0.0 1 0.10 0.30
Corruption 0.0 1 0.11 0.31
Racism/race relations 0.0 1 0.14 0.35
Climate Change 0.0 1 0.08 0.27
Abortion 0.0 1 0.05 0.22
Taxes 0.0 1 0.12 0.32
Police/Criminal Justice 0.0 1 0.05 0.22
Other 0.0 1 0.03 0.16
News Media Type 1.0 4 1.42 0.79
Party ID 1.0 4 2.28 0.82
Female 0.0 1 0.68 0.47
Age 18.0 98  37.39 14.02
Nativity (U.S. born) 0.0 1 0.71 0.45
Education 1.0 6 3.98 1.15
Income 1.0 12 457 3.29
Language (Spanish) 0.0 1 0.12 0.32
Linked Fate 0.0 1 0.58 0.49

Source: 2019 Center for Social Policy National Policy Survey

I conduct a series of robustness checks to test for potential issues of
multicollinearity and endogeneity, as well as content analyses of multiple English and
Spanish-language newspapers to test the content coverage hypothesis (H1) and to account
for the internal validity of the content coverage argument. The content analyses were
conducted for six different English and Spanish-language newspapers from prominent

newspapers in metropolitan areas with a significant share of Latino population, including
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New York City, Los Angeles and Chicago; for each metropolitan area, | conduct analyses
of two different newspapers, one of them published in English and the other in Spanish.
See Appendix B for further details on the methodology and results of the content analyses
of English and Spanish-language newspapers. To account for potential issues of
multicollinearity and endogeneity, | conduct a series of Pearson correlations, chi-square
tests and probit models with instrumental variables, which are presented in Appendix C

(Stefanski and Buzas 1995; Adkins 2009; Baum et al. 2012)s.

Results

Table 2.2 presents a series of logistic regression analyses testing the perceptions of
policy salience hypothesis (H1). The results of Table 2 show a statistical relationship
between reporting immigration as a salient issue and the type of media consumed. Model
1 from Table 2.2 shows that Latino respondents who consume English-language media are
less likely to report immigration as a salient issue compared to their Latino counterparts
who consume Spanish-language media. Similarly, those who reported never watching
news are statistically less likely to report immigration as a salient issue compared to Latinos
who mainly consume Spanish-language news. Figure 2.1 supports these findings, showing
the adjusted predicted probabilities of reporting immigration as a salient issue based on the
type of media consumed. These findings provide support for the perceptions of policy

salience hypothesis (Hz).

6 Since the models of this study are binary, linear Two-Stage-Least-Square models would

not be suitable for this study (see Baum et al. 2012).
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Table 2.2 Logistic Regression Analyses of Latino Issues by Types of Media

Consumed among Latinos

(1) ) (©)
VARIABLES Immigration  Health Racism
Type of Media Consumed (Spanish as base)
Mostly/more English -0.696*** 0.236 -0.0939
(0.207) (0.230) (0.245)
English and Spanish equally -0.711***  0.00328 -0.0256
(0.216) (0.238) (0.250)
Never news -0.883** -0.0348 -1.299**
(0.412) (0.403) (0.636)
Partisanship (Democrat as base)
Republican 0.181 -0.209  -0.798***
(0.164) (0.166) (0.238)
Independent -0.235* -0.260** -0.175
(0.126) (0.119) (0.138)
Female -0.0303 0.193* -0.0951
(0.116) (0.113) (0.132)
Age -0.00568  0.0204*** -0.0160***
(0.00411) (0.00365) (0.00501)
U.S.-born -0.388*** -0.148 -0.0912
(0.145) (0.142) (0.171)
Income -0.00151 0.00122  -0.00147
(0.00280) (0.00262) (0.00313)
Dominant language Spanish -0.150 -0.144 0.561**
(0.220) (0.220) (0.236)
Linked Fate (no LF as base)
Not much -0.323 0.323 -0.102
(0.330) (0.273) (0.363)
Some 0.0925 0.286** 0.00798
(0.144) (0.135) (0.170)
A lot 0.295** 0.111 0.534***
(0.143) (0.141) (0.161)
Education -0.0187 0.121** -0.0387
(0.0510) (0.0492)  (0.0581)
Constant -0.130 -2.593***  -0.859**
(0.365) (0.375) (0.422)
Observations 2,024 2,024 2,024
Log-Likelihood Full Model -1012 -1080 -830.9
Chi-square test 40.46 66.46 61.03
PctCorr 79.30 75.89 84.83

Standard errors in parentheses; *** p<0.01, ** p<0.05, * p<0.1

Source: Author’s analysis using 2019 Center for Social Policy National Policy Survey
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Figure 2.1 Adjusted Predicted Probabilities of Identifying Immigration as a Salient

Issue
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Source: Author’s analysis using 2019 Center for Social Policy National Policy Survey

Although previous literature contends that healthcare and racism/race relations are
Latino issues, the results of this study show no statistical association between the type of
news media consumed and the likelihood of reporting health or racism/race relations as
salient issues. This issue likely occurs because the coverage of health and racism/race
relations in English and Spanish-language media is not statistically different, as the results
of the subsequent content analyses show. The rate of healthcare and racism/race relations
stories in Spanish-language newspapers was significantly lower than the coverage of
immigration stories. While the share of immigration-related stories in Spanish-language
newspapers ranged from 7.58% of all stories published in La Raza (Chicago, IL) and La

Opinién (Los Angeles, CA), to 15.21% in EI Diario (New York City). However, health-
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related stories accounted for less than 1 percent of all the news articles from Spanish-
language newspapers, and racism/race relations stories ranged from 1.82% in El Diario NY
to 0.11% in La Opinion. More importantly, Spanish-language newspapers were more
likely to cover immigration stories than English-language newspapers, but there was less
differentiation among the newspapers for health-related and race-related stories. Hence,
there is no theoretical reason to expect diverging perceptions of salience by type of news
media consumed among health and race relations issues. See Appendix B for detailed
results of the content analyses conducted for this study.

Models 2 and 3 of Table 2.2 show that in addition to the type of news media
consumed there are other factors that are associated with reporting health and race as
important issues, such as partisanship and age. Compared with respondents who identify
as Democrats, Republicans are associated with a lower likelihood of reporting racism as
salient policy issues, whereas those who identify as Independent are less likely to report
health/healthcare as a salient issue. Additionally, older respondents are associated with a
greater likelihood of reporting health as a salient but less likely to report race relations as
a salient issue than their younger counterparts. These findings concur with previous
literature (Tate 1993; Verba et al. 1995).

Model 1 in Table 2.2 shows that linked fate and nativity are statistically significant
predictors of immigration salience. This means that, in addition to the consumption of
Spanish-language news media, having in-group linked fate and being born outside of the
US are associated with greater likelihood of reporting immigration as an important policy

issue.7 These results are consistent with previous literature that finds a positive relationship

7 See Appendix C.
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between linked fate and support for immigration policies and/or salience of immigration
issues (Sanchez 2006; Sanchez and Masouka 2010; Vargas, Sanchez, and Valdez 2017).
Others find that nativity matters as foreign-born nationals have higher levels of knowledge
about US immigration policies and politics than their US-born counterparts (Abrajano and
Singh 2009; Garcia Bedolla 2005). Hence, in order to analyze whether the effect of media
consumed, reported linked fate, and respondents’ nativity are statistically different from
each other, | conducted a series of adjusted predicted probabilities on the effects of linked
fate and nativity, which are represented in Figures 2.2 and 2.3.

Figure 2.2 shows the results of the adjusted predicted probabilities of reporting
immigration as a salient issue by type of news media consumed, broken down by in-group
linked fate. Figure 2.2 shows that in-group linked fate is statistically significant only among
respondents who primarily consume English-language news; among English-language
news consumers, those who have in-group linked fate are significantly more likely to report
immigration as a salient issue compared to their English-language-news consuming
counterparts without in-group linked fate. More importantly, Figure 2.2 shows a clear
association between the type of news media consumed and the likelihood of reporting
immigration as a salient issue. Regardless of the respondents’ reported in-group linked fate,
higher exposure to Spanish-language news is associated with a greater likelihood of
reporting immigration as a salient issue. These findings provide support for the robustness

to group identity hypothesis (Hs) of this study.
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Figure 2.2 Adjusted Predicted Probabilities of Identifying Immigration as a Salient
Issue by Linked Fate
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Figure 2.3 shows the results of the adjusted predicted probabilities of reporting
immigration as a salient issue by type of news media consumed and nativity. Figure 2.3
shows that foreign-born respondents are significantly more likely to report immigration as
a salient policy issue compared to their US-born counterparts. Regardless of this trend, the
types of news media consumed have similar and consistent effects across respondents’
nativity. In other words, Figure 2.3 shows that the exposure to Spanish-language news
media is associated with a greater likelihood of reporting immigration as a salient issue
across both US- and foreign-born Latinos. This finding provides support to the robustness

to nativity hypothesis (H2).

37



Figure 2.3 Adjusted Predicted Probabilities of Identifying Immigration as a Salient
Issue by Nativity
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Table 2.3 presents the results of the split-sample analyses that explore perceptions
of immigration as a salient policy issue by linked fate (Models 2 and 3) and nativity
(Models 4 and 5) of the respondents, showing consistent results across models. The results
of Models 2 and 3 of Table 2.3 show resembling trends in the coefficients of the types of
new media consumption as they are of similar magnitudes and in the same direction.
Moreover, the results of Models 1-3 show that regardless of the absence or presence of
linked fate, the association between exposure to Spanish-language news and perception of
immigration as a salient issue endures.s These findings provide additional support for the

robustness to group identity hypothesis (Hz3).

8 See Appendix C.
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Table 2.3 Split Sample Analysis —Immigration Salience by Linked Fate and Nativity

of Respondents

1) ) ®) (4) (%)
VARIABLES All No LF Yes LF U.S.-born  Foreign-born
Type of Media Consumed (Spanish as base)
Mostly/more English -0.761*** | -0.613** -0.877*** | -1.183***  -0.535**
(0.198) (0.309) (0.268) (0.374) (0.250)
English and Spanish equally -0.280 -0.422 -0.261 -0.658* -0.126
(0.201) (0.316) (0.272) (0.392) (0.246)
Never news -1.497%** | -0.965*  -2.211*** | -1.865***  -1.443**
(0.416) (0.518) (0.777) (0.592) (0.668)
Partisanship (Democrat as base)
Republican -0.0654 | 0.00447 -0.0630 0.0424 -0.153
(0.149) (0.224) (0.206) (0.187) (0.247)
Independent -0.187 0.0774 -0.340** -0.166 -0.195
(0.117) (0.192) (0.150) (0.150) (0.191)
Female -0.0488 0.168 -0.162 -0.159 0.143
(0.1112) (0.187) (0.140) (0.140) (0.185)
Age -0.00642 | 0.00363 -0.0148***| -0.00556  -0.00773
(0.00403) | (0.00613) (0.00548) | (0.00519) (0.00653)
Income -0.00869 | -0.0213  -0.00276 0.0134 -0.0602*
(0.0184) | (0.0300)  (0.0236) | (0.0229) (0.0317)
Dominant language Spanish 0.540*** | 0.541* 0.614*** -0.214 0.659***
(0.169) (0.277) (0.220) (0.422) (0.199)
Education -0.139*** | -0.185**  -0.0973 -0.0313  -0.251***
(0.0502) | (0.0799)  (0.0658) | (0.0695) (0.0754)
Linked Fate 0.365*** 0.222 0.594***
(0.110) (0.142) (0.176)
U.S.-born -0.733*** | -0.509** -0.872***
(0.119) (0.203) (0.149)
Constant 0.575 0.331 1.063** -0.194 0.909*
(0.363) (0.573) (0.450) (0.533) (0.540)
Observations 2,024 632 1,392 1,599 425
Log-Likelihood Full Model -1014 -293.9 -706.7 -174 -234.4
Chi-square test 35.39 23.69 37.50 21.96 17.19
Pseudo R2 0.0171 0.0387 0.0258 0.0140 0.0354
PctCorr 79.30 81.17 78.59 80.68 73.65

Standard errors in parentheses; *** p<0.01, ** p<0.05, * p<0.1

Source: 2019 Center for Social Policy National Policy Survey
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Models 4 and 5 of Table 2.3 present the results of the split-sample analyses that
explore perceptions of immigration salience and the nativity of the respondents. The
coefficients of the logistic regressions analyzing salience of immigration are consistent
across nativity, meaning that regardless of respondents’ nativity, the type of media they
consume has similar effects on perceptions of immigration salience.s These findings
provide additional support for the robustness to nativity hypothesis (Hz).

Given that scholars claim that Spanish-language news media aims to reinforce a
pan-ethnic identity and group consciousness among Latinos, | test whether the interaction
of Spanish-language news consumption and existing levels of linked fate amplify the
ability of media to influence the salience of immigration as a salient issue. Figure 2.4
presents a visual representation of the predicted probabilities of the aforementioned
interactions and their relationship with identifying immigration as a salient issue. The
results show that regardless of respondents’ in-group linked fate, Latinos who consume
English-language news are significantly less likely to report immigration as a salient issue
compared to their Latino counterparts who predominantly consume Spanish-language
news. These results provide strong support to the robustness to group identity hypothesis

(Hs) and contribute to our understanding of the role of ethnic media on public opinion.

9 See Appendix C.
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Figure 2.4 Predicted Probabilities of Interactions between News Consumption and

Linked Fate of Identifying Immigration Salience
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Appendix D presents the results of the split sample analyses exploring the
perceptions of salience of the other Latino issues analyzed in this study (healthcare and
racism/race relations). Overall, the split sample analyses were consistent with the results
presented in Table 2, showing no statistical association between reporting healthcare and
racism/race relations as salient policy issues and the type of news media consumed. As
mentioned before, these findings concur with the content analyses of this study, which
show no statistical differences between English and Spanish-language newspapers and

their coverage of health/healthcare and racism/race relations news.
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Conclusion

This chapter finds that the consumption of Spanish-language news among Latinos
can have significant implications for public opinion, particularly regarding salience of
Latino issues. The results of this study show that the consumption of Spanish-language
news media is associated with greater likelihood of reporting immigration as a salient issue.
This occurs not only because immigration has been a long-time and widely recognized
Latino issue (Kerevel 2011; Abrajano and Singh. 2009), but also because immigration
stories are significantly more likely to be covered in Spanish-language media than
mainstream media, as the content analyses of this study show. However, the results of this
chapter also show that the consumption of Spanish-language news media is not associated
with increased salience of other Latino issues, such as health and racism/race relations.
This finding is like a result of the similarity in the amount of coverage of health/healthcare
and racism/race relations in English and Spanish-language news.

Moreover, this chapter finds that the association between consumption of Spanish-
language news and perceptions of salience of prominent Latino issues, particularly
immigration, is strong and holds even after accounting for the in-group linked fate and
nativity of the respondents. These findings provide support for the robustness to nativity
(H2) and robustness to group identity (Hs) hypotheses. In other words, regardless of
whether respondents were born in the US mainland or abroad, as well as whether they have
perceptions of in-group linked fate or not, the effects of exposure to Spanish-language news
persist.

Previous literature found that Spanish-language media has multiple functions, such

as informing Latinos about social and political issues, promoting cultural assimilation, and
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fostering attachment to a pan-ethnic identity (Davila 2011; Gained 1998; Jeffres 2000;
Moran 2006; Subervi-Velez 1999). With the split-sample analyses and the series of
robustness checks from this study, the findings of the chapter align with this literature. The
results of this study show evidence that while Spanish-language news media aims to
reinforce a pan-ethnic identity and group consciousness among Latinos, existing
predispositions such as perceptions of in-group linked fate do not hinder the agenda-setting
effects that consuming Spanish-language media creates.

This chapter reiterates the importance of growing alternatives to mainstream media,
such as Spanish-language news, not only for Latino consumers but also political
practitioners. Based on the results of this study, political practitioners should consider
different strategies to mobilize the Latino electorate throughout different types of news
media and different policy issues, including Latino issues. As the content coverage (H1)
hypothesis predicts, Spanish-language news covers policy issues in different extents,
emphasizing immigration-related stories and paying less attention to other Latino issues,
such as healthcare and racism/race relations, compared to English-language news. As this
research shows, regardless of certain predispositions of Latinos such as nativity and in-
group linked fate, the Latino electorate has diverging perceptions of policy salience that
vary by type of media consumed,; thus, political practitioners should address policy issues
accordingly.

Overall, the results of this chapter highlight the importance studying ethnic media
in a growingly diverse country, where ethno-racial groups are expected to be the majority
of the country by 2045 (Frey 2018). This issue is particularly important for Latinos, who

not only have close ties with Spanish language as almost three in every four Latinos are

43



either Spanish monolingual or bilingual speakers (Pew Research Center 2015), but also
have high consumption levels of Spanish-language media (Lopez 2013). Future studies
should explore whether the consumption of other ethnic media has similar effects among

other ethno-racial groups, such as African Americans or Asian Americans.
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CHAPTER 3

¢Mismo Mensaje, Diferente Impacto? Quantifying the Impact of Spanish-Language

Messages and Media on Identity among Latinos

Introduction

The second aspect that differentiates Spanish-language news media from
mainstream media is the dissemination of information in Spanish, the most spoken minority
language in the United States (ACS 2015, 2016). Currently, 97% of Latino immigrantsio
speak Spanish, and more than 70% of second-generation Latinos11 are proficient in Spanish
(Lopez et al. 2018). With more than 41 million native Spanish speakers and an additional
11 million bilingual speakers, the United States of America is currently the world’s second
largest Spanish-speaking country (Instituto Cervantes, 2016). Furthermore, the US Census
Bureau estimates that the country will be home to 138 million Spanish speakers by 2050,
becoming the largest Spanish-speaking country in the world (Gambino 2017; Instituto
Cervantes 2016; Shin and Ortman 2011). Therefore, analyzing the consequences of
disseminating information in Spanish and other minority languages is key to a better
understanding of the political behavior of the growingly diverse electorate in the United

States.

10 Also referred to as “first generation immigrants.”
11 Second-generation immigrants are those born in the U.S. with at least one immigrant

parent.
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One of the most relevant factors of commonality among US Latinos is the Spanish
language. Although Latinos are a diverse ethno-racial group, particularly as it pertains to
countries of origin, nativity, and socioeconomic status (Flores 2017; US Census Bureau
2018), one known, yet overlooked, factor of commonality among this group is proficiency
in Spanish language. As Figure 3.1 shows, almost three in every four US Latinos are
proficient in Spanish (Pew Research Center 2017). More specifically, 36% of Latinos are
monolingual Spanish speakers, while an additional 36% are bilingual (English and
Spanish). Only a minority of Latinos (28%) are monolingual English speakers. This issue
sets Latinos apart from other ethno-racial groups, such as Asian Americans and American
Indians who are collectively proficient in more than a dozen of languages (McCarty,
Romero, and Zepeda 2006; Ramakrishnan and Ahmad 2014). Hence, the high levels of
Spanish-language proficiency among Latinos provide a unique opportunity for the

dissemination and accessibility of Spanish-language news media in the United States.

Figure 3.1 Language Proficiency among US Latinos
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Source: Krogstad and Barrera, 2015
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In addition to the proficiency of Spanish among Latinos, the use of Spanish
language and engagement of Spanish-language news media in US politics has been on the
rise. Political figures at all levels of government have increasingly used Spanish in
campaigns, debates, and elections at all levels of government (Axelrod 2020; Camia 2013;
Morin 2019; Pratt 2019; Univision 2018; etc.). Moreover, Spanish-language media is
active in the dissemination of political debates in national and state elections. Telemundo
and Univision, along with other major national newscasts, hosted the first and third 2020
presidential primary debates respectively. Moreover, Univision organized the first
gubernational forum focused on Latino issues for the 2018 governor’s race in California,
and Telemundo hosted the 2014 governor’s debate in Florida. These broadcasts show the
growing importance of the use and dissemination of information in Spanish in the United
States.

While a handful of scholars have explored some of the implications of the use of
minority languages and the consumption of ethnic media independently from each other,
several questions remain unanswered. Hence, this study explores whether consuming
content in Spanish, a US minority language, influences identity formation among Latinos,
and if so, whether the exposure to Spanish-language content and the consumption of

Spanish-language news amplifies these identity effects among bilingual Latinos.12 In this

12 This study focuses on bilingual Latinos because in order to experience the political
implications of exposure and consumption of Spanish-language media examined in this

study, Latinos have to be proficient enough in Spanish to consume that content. However,
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chapter, | address these specific questions through a series of population-based survey
experiments and find that bilingual Latinos who are exposed to Spanish language content
are significantly more likely to report stronger attachments to their pan-ethnic group than
those who received the same content in English. However, this study finds that the
consumption of Spanish-language news does not substantially interact with the identity
effects of exposure to Spanish content, suggesting that the implications of exposure to
Spanish-language content may be independent from political habits such as consumption
of ethnic media. This study contributes to our understanding of the role of minority
languages on pan-ethnic identities and highlights the importance of how the linguistic

diversity of our country impacts the U.S. political system.

Li Revi

Only a handful of studies explore the political implications of Spanish and other
minority languages in the United States. One of the most prominent areas of study in terms
of minority languages is the effectiveness of the VVoting Rights Act (VRA), particularly its

1975 extended provisions on linguistic minority groups, such as "persons who are

Ostfel’s (2017) research finds that Spanish-language political ads increase perceptions of
collective political power among Latinos, even among those who are not proficient in
Spanish. While Ostfel’s finding suggest that the effects of exposure to Spanish-language
content can be significant among monolingual English speakers, this work focuses only on
the effects among bilingual Latinos, who have been understudied in the field of political

science.
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American Indian, Asian American, Alaskan Natives or of Spanish heritage” (VRA 1975
42 U.S.C. § 1973I(c)(3)). More specifically, the 1975 amendments to the VRA aimed to
increase turnout among linguistic minorities through prohibiting laws requiring ballots and
voting information to be exclusively in English in jurisdictions where a language minority
group comprised more than 5% of the voting-age population. Studies find that these
provisions have significant and positive turnout effects on linguistic minorities, such as
Latinos and Asian Americans (Hopkins 2011; Jones-Correa 2005; Tucker 2006, 2016).
Moreover, studies find that the increasing prevalence of Spanish language in elections and
campaigns at large can result in increased political participation and voter turnout among
Latino Spanish speakers (Hopkins 2011; Panagopoulos and Green 2011; Soto and Merolla
2006).

In addition to turnout, studies explored whether, and to what extent, Spanish and
other minority languages are associated with different public opinion trends. Recent studies
find that public opinion about political issues varies not only by exposure to minority
languages but also by demographic characteristics of the subjects (Garcia 2009; Lee and
Perez 2014; Perez 2011; Wong et al. 2011). Studies find that among the US majority group
(non-Hispanic, White, monolingual English speakers), exposure to minority languages can
create feelings of threat and negativity towards minority groups, such as Latinos and
immigrants (Barreto et al. 2008; Gluszek and Dovidio 2010; Hopkins 2014; Hopkins, Tran,
and Williamson 2014; Newman, Hartman and Taber 2012).

On the other hand, studies find that the effects of minority languages can be
substantially different among ethno-racial groups with linguistically diverse backgrounds,

such as Latinos and Asian Americans (Caroll and Luna 2011; Flores and Coppock 2018;
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Koslow et al. 1994; Ostfeld 2017; etc.). Ostfeld (2017), for example, finds that Latinos
who are exposed to Spanish-language political ads have higher perceptions of collective
political power among Hispanics than their Latino counterparts who are exposed to the
same ads in English. Flores and Coppock (2018) find that political campaign
advertisements conducted in Spanish can increase the electoral support of bilingual Latinos
by five percentage points. Similarly, in the field of marketing and advertising, Caroll and
Luna (2011) find that US bilingual Latinos who consumed ads in Spanish had more
positive evaluations of products than those who consumed the same content in English.
Koslow and colleagues (1994) find similar results, arguing that the language and identity
effects are contingent upon Latinos’ perceptions of advertiser sensitivity to the Hispanic
people and culture.

Studies also find that, in addition to advertisements, language can be associated
with substantively different responses in surveys and polls among individuals with similar
backgrounds (Lee and Perez 2014; Lien et al. 2001; Welch et al. 1973). Studies find that
among Latinos residing in the United States, those who respond to surveys in English tend
to have higher levels of political knowledge compared to their Latino counterparts who
respond to surveys and polls in Spanish, even after controlling for other factors that affect
political knowledge such as education and citizenship status (Fraga et al. 2006; Lee and
Perez 2014; Perez 2014; Wong et al. 2011). Others find that the structure of languages can
shape its speakers’ perspectives on issues such as assessment of time and space (Birner
1994, 2012; Gerhart and Russell 2004; Perez and Tavits 2017). Perez and Tavits (2017),

for example, find that Estonian speakers “view the future as temporally closer to the
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present, causing them to discount the future less and support future-oriented policies
more.”

Studies find that languages, particularly minority languages, can have an impact on
the group identity of linguistic minorities. For example, Latinos interviewed or take
surveys or polls in Spanish tend to report higher levels of group attachment than their
counterparts who respond to surveys in English (Flores and Coppcock 2018; Lee and Perez
2014; Perez 2011). In a couple of studies, Perez (2011, 2016) speculates that language itself
“impacts people's sense of group consciousness, linked fate, and/or solidarity insofar as
these flow from a specific group identity.” Similarly, Dubois and Melangon (2000) find
that African Americans in Louisiana proficient in the Creole language are significantly
more likely to identify as Creole than their counterparts who are only proficient in English,
even after accounting for other factors such as ancestry and age. Nevertheless, there is no

consensus on why these results occur after exposure to minority languages or dialects.

Theory and Hypotheses

Studies in the fields of linguistics, psychology, marketing and advertising find that
minority languages are able to shape the opinions and preferences of individuals exposed
to minority languages. There are two distinct and competing theoretical backgrounds to

explain these results: (1) accessibility framework and (2) accommaodation theory.

Accessibility Framework

The accessibility framework, also referred to as the fluency framework, has been
used in studies of bilingual advertising and fluency literature processing (Jacoby and Dallas
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1981; Reber and Schwarz 1999; Reber, Winkielman, and Schwarz 1998; Schwarz 2004;
etc). This framework posits that “some concepts are more accessible in one language than
in the other” among bilingual and multilingual speakers, which leads to different
evaluations or opinions of specific topics (Caroll and Luna 2011).

Scholars find familiarity with concepts in a specific language can be associated with
faster response times (Gardner et al. 1987), higher levels of knowledge (Dalisay 2012;
Frage et al. 2006; Lee and Perez 2014; Perez 2014; Wong et al. 2011), and even distinct
memories among multilingual speakers (Marian and Fausey 2006; Marian and
Kaushanskaya 2007; Marian and Neisser 2000). These results can be explained with the
accessibility framework, which contends that “people more easily summon information
from memory when details that were present during learning are also available during
retrieval” primarily in the same language (Perez 2016; Tulving and Thomson 1973). In
other words, languages can influence the accessibility of concepts among bilingual and
multilingual speakers, giving rise to distinct responses depending on the language used
(Caroll and Luna 2011; Luna and Peracchio 2001; Perez 2016).

While the accessibility framework is efficient at explaining how languages
influence responses related to concepts learned in a given language, such as academic or
technical knowledge, it overlooks the possibility that minority languages can help retrieve
memories and knowledge structures that typically emerge from affective backgrounds such

as family, ethnic groups, and even minority status (Noriega and Blair 2008).
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Linguistic Accommodation Theory

Scholars of marketing and advertising use the linguistic accommodation theory to
analyze the use of Spanish and other minority languages in racial and ethnic
advertisements. This theory posits that “the greater the amount of effort in accommodation
[choice of language] that a bilingual speaker of one group was perceived to put into this
message, the more favorably [s]he would be perceived by listeners from another ethnic
group” (Giles et al. 1973). In other words, exposure to minority languages can prompt
affection when the messenger and the receiver shared a minority language.

While the linguistic accommodation theory originally focused on understanding
individual behavior, mass communication studies increasingly uses it to analyze the
“relationship building between the communicator and his or her audience” (Koslow et al.
1994). Studies find that exposure to minority languages in advertisements can trigger the
dynamics of accommodation theory among linguistic minorities (Koslow et al 1994; Luna
and Peracchio 2005; Noriega and Blair 2008; Stayman and Unnava 1997). Koslow and
colleagues (1994) find that advertising in Spanish language increased Latino consumers’
perception of advertiser sensitivity to Latinos, which in turn intensified affect toward the
advertisements. Similarly, Noriega and Blair (2008) find that language choice of
advertisements (English vs. Spanish) can influence the types of thoughts and evaluations
that bilingual speakers generate in response to exposure to an advertisement in a majority
(e.g. English) vs. minority (e.g. Spanish) language; they find that advertisements in native
languages often induce thoughts about family, friends, home or homeland, which at the
same time lead to more positive thoughts and evaluations of the advertisements in the

respondents’ native languages. These findings are in line with recent findings from

53



political scientists arguing that exposure to minority languages is associated with higher
feelings of inclusion and belonging (Casillas 2014; Darr et al. working paper) and higher
levels of in-group attachment among linguistic minorities and multilingual speakers (Flores
and Coppock 2018; Perez 2016). Luna and Peracchio (2005) identify the connection
between exposure to minority languages and warmer attitudes as language schemas.
Among bilingual and multilingual speakers, language schemas are the distinct sets of
associations that different languages can create (Luna and Peracchio 2005; Von Studnitz
and Green 2002). For example, among multilingual Latinos, exposure to their first
languages can retrieve memories of their families, ethnic groups, and even their country of
ancestry (Noriega and Blair 2008). Hence, language itself can lead to increased
accessibility of some concepts and trigger feelings that have implications on public
opinion, an issue that the accessibility framework overlooks (Luna, Ringberg, and

Peracchio 2008).

Minority Languages and Pan-ethnic Identities

Studies in political science have primarily relied on the Social Identity Theory (SIT)
to examine the impact of identity on public opinion. SIT aims to “explain intergroup
conflict as a function of group-based self-definitions” (Islam 2014; Tajfel and Turner
1986); group identities are based on the identification of people’s “in-group” against “out-
group” individuals who do not belong to the group. The identification of “in-group”
individuals culminates with a notion of group membership, in which in-group members
tend to have more positive perceptions or warmer feelings towards those who belong to

their group than those who do not. SIT has typically been used to study the attitudes and
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political behavior of ethno-racial minorities, with strong evidence for African Americans
and mixed evidence for Latinos and Asian Americans (Gibson & Gouws 1999; Sidanius et
al. 1997). One of the reasons for this mixed evidence is the related to the determinants of
group identity among groups other than African Americans.

Studies find various determinants of identity among US Latinos, including
experienced and perceived discrimination (Masouka 2008; Sanchez and Rodriguez
Espinosa 2016; Wallace 2014), educational attainment and socioeconomic status (Masouka
2006; Torres and Magolda 2004; Vincent 2003), nativity (Masouka 2006; Portes 1996;
Sanchez and Masouka 2010), and consumption of ethnic mediais (Davila 2011; De Fina
2013; Jeffres 2000; Subervi-Velez 1999). Nevertheless, | argue that Spanish language is
also a predictor of group identity among Latinos not only because Spanish is a US minority
language that also serves as a factor of commonality among Latinos (Gambino 2017; Shin
and Ortman 2011; see also the introductory section of this chapter) but also because the
linguistic accommaodation theory posits that exposure to minority languages and language
schemas can prompt positive feelings and memories related their group, creating more
salience of their ethno-racial identity as Latinos (Labov 1972; Mendoza-Denton, 2002;
Myers-Scotton 1993). Based on that, | present the following hypothesis:

H1 (exposure to Spanish-language hypothesis): Exposure to content in Spanish

leads to higher in-group attachment among bilingual Latinos.

13 See empirical chapter 1 for further discussion on the association between ethnic identity

and consumption of ethnic media.
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Minority Languages, Ethnic Media, and Group Identity

In addition to language use, studies explore the relationship between ethnic media
and increasing levels of ethnic identity. Johnson (2010) defines ethnic media as “broadcast,
print, and digital communication” alternatives to mainstream media designed to “serve a
particular cultural or racial group.”14 In addition to higher political knowledge (Dalisay
2012), scholars find major sociopolitical implications of consumers of ethnic media. One
of the most common findings is the relationship between increased consumption of ethnic
media and the likelihood of attachment to an ethno-racial group (Jeffres 2000; Moran 2006;
Subervi-Velez 1999).

While studies of ethnic media provide a better understanding of the predictors of
identity, it is unknown whether specific elements of ethnic media, such as the use of
minority languages, amplify the effects of pan-ethnic identity among its bilingual
consumers. More specifically, studies are yet to analyze whether exposure to minority
languages in combination with consumption of ethnic media promote stronger effects in
terms of pan-ethnic identity among bilingual members of minority groups. Given that one
of the core elements of Spanish-language media is the availability of content in a minority
language, | expect that the effects of exposure to content in Spanish are independent from

consumption of ethnic media. Based on that, | present the second hypothesis of the study:

14 See more detailed information on ethnic media in the introductory chapter and the first

empirical chapter of this dissertation.
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H2 (language effect and exposure to Spanish-language media): Regardless of the
type of media consumed, exposure to content in Spanish will have similar effects

among bilingual Latinos.

Research Design and Methods

To test whether consuming content in Spanish is associated with increasing levels
of co-ethnic identity among bilingual Latinos, | make use of a population-based survey
experiment (Mutz 2011). The experiment was embedded in the Center for Social Policy
National Policy Survey, which was conducted from April 5 to May 2, 2019. The survey
focuses on ethno-racial respondents, oversampling African Americans (n=705), Latinos
(n=2,024), and non-Hispanic Whites as a base group (n=752). The survey was conducted
online in English and Spanish to capture a wider segment of Latinos who prefer to engage
surveys in their language of choice. For the purpose of this study, | make use of the
respondents who self-identified as Hispanic or Latino (n=2,024).

Bilingual Latinos were randomly assigned to a stimulus which consisted of a short,
non-political, and non-racialized text referred to as a bilingual experiment. Bilingual
respondents randomly assigned to read the text in either English served as the control group
(coded as 0), while those assigned to read the text in Spanish comprised the treatment group
(coded as 1). The subjects of this stimulus received exactly the same content, with the
language being the only difference. After that, the subjects received a manipulation check
to measure whether they read their respective stimulus, followed by a question measuring

their perceptions of in-group linked fate.
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Bilingual Latinos were identified from a series of screening questions based on their
self-reported ability to have a conversation and ability to read in (1) Spanish when survey
participants took the survey in English, or in (2) English when respondents took the survey
in Spanish. Survey respondents who identified as Latinos were asked the following

questions with their corresponding response options:

e S1. [If Latino respondent] Would you say you can carry on a conversation in
Spanish [English if respondent starts survey in Spanish], both understanding and

speaking?
Very Well ..o, 1
Prettywell ..o 2
Justalittle......ccooveeiee e, 3
Notatall ........coovveiiiee e, 4

e S2. [If Latino respondent] Would you say you can read a newspaper or book in
Spanish [English if respondent starts survey in Spanish]?

Very Well ..o 1
Pretty Well ..., 2
Justa little.......ccooeeveveeiiiec e, 3
Notatall ........covvviiiiiiiei e 4

Latinos who responded to the English survey that they could carry a conversation in
Spanish and could read a newspaper or book in Spanish very or pretty well were coded as
bilingual. Similarly, Latinos who chose to respond to the survey in Spanish that they could
carry a conversation in English or could read a newspaper or book in English very or pretty
well were coded as bilingual. Various other studies used this identification methodology
(see Fraga et al. 2006; GfK methodology from Ostfeld 2017; and Perez 2012

methodology). To avoid priming subjects with the design of the study, the process of
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identifying bilingual Latinos occurred at the beginning of the survey, followed by multiple
questions that served as distractors, such as additional screening questions and other public
opinion questions.

The topic of the stimulus related to exercise, a nonpoliticized or racialized topic
chosen because previous literature finds that some politicized topics can be associated with
political effects such as greater levels of group identity (Barreto and Segura 2014; Garcia
2017; Hopkins 2014; Sanchez 2006; Stokes 2003). Presenting a non-politicized or
racialized topic allows insight into the effects of language as sole identity prime. Bilingual
Latino respondents were randomly exposed to the following stimulus in either English or
Spanish:

Really, Really Short Workouts

Think you 're too busy to work out? We have the workout for you. In ten minutes,

high-intensity interval training (H.1.1.T.) will have you sweating, breathing hard,

and maximizing the health benefits of exercise without the time commitment. Best

of all, it’s scientifically proven to work.

After the stimulus was presented, respondents had to go through a manipulation
check to verify whether they read and comprehended the randomly assigned message in
either English or Spanish. Respondents were asked the following question: “According to
the text, how many minutes does it take to perform a high-intensity interval training?”
Subjects were allowed to type the number ten, which is the right answer according to the

stimulus.
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The manipulation check was followed with a two-part Latino linked fate question.
The first part of the question was:

e Q2la. Do you think what happens generally to [Latinos/ Hispanics] in this
country will have something to do with what happens in your life?

Y S ittt 1
NO e 2
DOon’t KROW ... 88

If subjects responded yes, then they were asked the following question:

e Q2la. [If Q21==1] Will it affect you:

ALt 1
RSY0] (< 2
NOt VEry MUCK ......eoevveiecie e 3
Dont know.............coooo 88

In order to measure the effects of consuming content in Spanish among bilingual
Latinos, | conducted statistical analyses among subjects who passed the manipulation
check. This approach provides support to the internal validity of population-based survey
experiments such as this one (Mutz 2011; Druckman and Leeper 2012).

The primary dependent variable of the study is Latino linked fate, measured among
bilingual Latinos. This variable was operationalized in two different ways. The first
approach operationalized linked fate in the traditional way, combining both of the
aforementioned questions: not having linked fate (1), having linked fate but not very much
(2), having some linked fate (3), and having a lot of linked fate (4). The second approach
simply dichotomized the variable as having Latino linked fate (1) or not having Latino

linked fate (0). This is an alternative way to operationalize the variable that addressed the
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almost binomial distribution of the traditional way to measure linked fate. See Table 1 for
the descriptive statistics of the operationalization of linked fate.

The primary independent variable of the study is the random exposure to content in
English or Spanish described above. Another important independent variable of the study
is consumption of Spanish-language news media. To capture this item, respondents were
asked the following question: “When it comes to news and current affairs, would you say
you watch TV or online news...” The responses were operationalized as follows: (1)
mostly/more English-language, (2) English and Spanish pretty equally, (3) mostly/more
Spanish, and (4) never watch TV or online news. This is an approach that previous
literature used to capture survey participants’ consumption of ethnic media relative to
mainstream media (see Barreto et al. 2017; Barreto et al. 2014; Fraga et al. 2006; Ostfel
2017).

To test the exposure to Spanish language hypothesis (Hz1), I conducted a series of
bivariate and multivariate analyses. | first conducted a chi-square difference test to analyze
whether a statistical relationship between exposure to messages in Spanish and linked fate
existed among bilingual Latinos subjected to the experiment of this study (Satorra and
Bentler 2001; Yuan and Chan 2016). | complemented this analysis with the Fisher’s exact
test to examine the robustness of the Chi-square test (Fisher 1954; Agresti 1992). | also
conducted a logistic regression to compare the likelihood of reporting in-group linked fate
operationalized as a dichotomous variable after the subjects were exposed to the bilingual
experiment. Additionally, I conducted a multinomial logistic regression analysis predicting
in-group linked fate with four categories, with the value “no linked fate” as a reference

group. While traditional studies often use ordered logistic regression analyses for ordinal
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values, conducting an ordered logistic regression for the traditional way of measuring
linked fate (four values) would be inappropriate given that it would violate the proportional
odds assumption because of the distribution of the dependent variable (Cox 1988; Williams
2006). In other words, ordered logistic regression analyses infer that the values of the
predictors “have the same effect on the odds of moving to a higher-ordered category
everywhere along the scale,” but this is not the case, given the distribution of the traditional
measure of the dependent variable which is almost bimodal. Hence, operationalizing linked
fate in different ways, and testing the relationship between exposure to content in Spanish
and linked fate in bivariate and multivariate analyses allow to examine the robustness of
the findings of this study.

To test the language effect and exposure to Spanish-language media hypothesis
(H2), I conducted a series of predicted probabilities and split sample analyses of those
probabilities of reporting linked fate among bilingual Latinos who received the treatment
(message in Spanish) by type of media that they consumed. | conducted these analyses

using both the traditional and dichotomized measures of linked fate.

Results

Figure 3.2 presents the descriptive results of the bilingual experiment, showing that
bilingual Latinos who received the treatment (message in Spanish) were more likely to
report having in-group linked fate. While 70% of Latinos in the control group (message in
English) reported in-group linked fate, 78% of Latinos in the treatment group reported in-
group linked fate. The eight-percentage point difference occurs when linked fate is

operationalized as a dichotomous variable.
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Figure 3.2 Percent of Bilingual Latinos Who Reported In-Group Linked Fate by
Language of Message

80% 78%

75%

70%
70%
65%
60%
Control group Treatment group
(English message) (Spanish message)

Source: 2019 Center for Social Policy National Policy Survey

Figure 3.3 shows the descriptive results of the bilingual treatment when linked fate
is operationalized as an ordinal variable with four values. It shows that the largest impact
of the bilingual treatment occurs in two values: “no linked fate” and “yes, some.” On one
hand, 30% of bilingual Latinos in the control group reported no linked fate, compared to
22% in the treatment group. On the other hand, 39% of bilingual Latinos in the treatment
group reported having some linked fate, compared to 31% in the control group. Figures 3.2

and 3.3 provide some support for the exposure to Spanish-language hypothesis (Hz).
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Figure 3.3 Percent of Bilingual Latinos by Reported Linked Fate and Language of

Message
Control group (English message
group (Eng ge) 39%
m Treatment group (Spanish message) 36% 36%
30% 31%
22%
o,
3% 4%
No Linked Fate Yes, not much Yes, some Yes, a lot

Source: 2019 Center for Social Policy National Policy Survey

The results of the bivariate analyses conducted for this study support the findings
from the descriptive statistics presented above. The results of the Chi-square test indicate
a statistically significant relationship between exposure to messages in Spanish and linked
fate existed among bilingual Latinos (chi-square with 3 degrees of freedom=3.9919,
p=0.049). Additionally, the results of the Fisher’s exact test suggest that there is a
significant difference between the distributions of linked fate among those who received
the message in English and Spanish (p=0.031). Hence, the results of the bivariate analyses
provide support for the exposure to Spanish-language hypothesis (Hz).

Table 3.1 presents the results of the logistic regression analysis predicting in-group
linked among bilingual Latinos. The results show that bilingual Latinos who received the
treatment (message in Spanish) are significantly more likely to report in-group linked fate
than those who received the treatment in English. Figure 3.4 depicts these findings, which
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show the predicted probability of reporting linked fate by group based on whether the
respondents received the message in English or Spanish. Figure 3.4 shows that those who
received the message in Spanish (treatment group) are significantly more likely to report
in-group linked fate than those who received the message in English (control group). These

findings provide strong support for the exposure to Spanish-language hypothesis (Hz).

Table 3.1 Logistic Regression of Treatment Effect on In-Group Linked Fate

VARIABLES B Odds ratio
Treatment 0.573** 1.774**
(0.232) (0.412)
News consumption (SL as base)
Both equally -0.833* 0.435*
(0.498) (0.217)
More English -0.319 0.727
(0.488) (0.354)
Never -0.392 0.676
(1.022) (0.690)
Education 0.228* 1.256*
(0.118) (0.148)
Female 0.188 1.207
(0.231) (0.279)
Age -0.0162* 0.984*
(0.00843) (0.00830)
Income -0.0713* 0.931*
(0.0408) (0.0380)
Party ID
Republican -0.947*** 0.388***
(0.305) (0.118)
Independent/other -0.356 0.700
(0.257) (0.180)
US-born 0.469* 1.599*
(0.239) (0.383)
Constant 1.274* 3.576*
(0.766) (2.741)
Observations 453 453

Standard errors in parentheses
*** p<0.01, ** p<0.05, * p<0.1
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Figure 3.4 Predicted Probability of Reporting In-Group Linked Fate by Group

(logistic regression analysis)

0.85

0.80

0.75

0.70

Predicted Probability

0.65

0.60
English message Spanish message

Source: Author’s analysis using 2019 Center for Social Policy National Policy Survey

Table 3.2 shows the results of the multinomial logistic regression analysis
predicting in-group linked with the value “no linked fate” as a reference group. The results
show that the treatment has a statistically significant effect among Latinos who reported
having some linked fate (and no linked fate as shown in the predicted probabilities of the
treatment on linked fate from Table 3.2; see Appendix E). Figure 3.5 supports these figures,
presenting the predicted probabilities the multinomial logistic regression by language of
message. Figure 3.5 shows that bilingual Latinos who received the message in English
(control group) are significantly more likely to report not having linked fate than those who
received the message in Spanish (treatment group). Conversely, those who received the

treatment (message in Spanish) are significantly more likely to report having some linked
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fate than those in the control group. These results provide additional support for the

exposure to Spanish-language hypothesis (Hz).

Table 3.2 Multinomial Logistic Regression of Treatment Effect on Linked Fate

(“no linked fate” as reference group)

Yes, not much  Yes, some Yes, a lot

Variables § B p
Treatment 0.730 0.686%+ 0.431
(0.595) (0.261) (0.262)
News consumption (SL base)
Both equally 12.63 -0.239 -1.394sxx
(615.4) (0.589) (0.528)
More English 11.89 0.295 -0.750
(615.4) (0.573) (0.509)
Never -0.884 -0.843 -0.141
(1276.3) (1.402) (1.058)
Education 0.0950 0.307+ 0.170
(0.321) (0.135) (0.134)
Female -1.789x 0.309 0.290
(0.719) (0.266) (0.265)
Age -0.0380 -0.00634 -0.0242+~
(0.0248) (0.00951) (0.00967)
Income -0.127 -0.0765~ -0.0607
(0.117) (0.0464) (0.0462)
Party ID (Democrat base)
Republican 0.769 -0.855x+ -1.319xx
(0.760) (0.350) (0.384)
Independent/ Other 0.507 -0.416 -0.362
(0.724) (0.293) (0.287)
US-born 0.0228 0.707 0.264
(0.640) (0.279) (0.271)
Constant -12.65 -1.027 1.637+
(615.4) (0.906) (0.847)
Observations 453

Standard errors in parentheses

*** p<0.01, ** p<0.05, * p<0.1
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Figure 3.5 Predicted Probability of Reporting Linked Fate by Reported Linked Fate

and Language of Message (multinomial regression analysis)
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Source: Author’s analysis using 2019 Center for Social Policy National Policy Survey

Next, I analyze the results addressing the language effect and exposure to Spanish-
language media (H2). Figure 3.6 presents the predicted probabilities of reporting linked fate
(dichotomous values) among bilingual Latinos who received the treatment (message in
Spanish) by type of media that they consumed. Figure 3.6 shows no statistical difference
among reporting in-group linked fate by type of media among Latinos who received the
message in Spanish. Similarly, Figure 3.7 presents the predicted probabilities of the
multinomial logistic regression of reporting linked fate (four values) by type of media that
they consumed among those who received the treatment in Spanish. With overlapping
confidence intervals (and lack of statistical significance), the results show that exposure to

the content in Spanish does not have an impact on reporting linked fate among Latinos who
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consume the same types of news. The findings of Figures 3.6 and 3.7 provide support for
the language effect and exposure to Spanish-language media hypothesis (H2).

Figure 3.6 Predicted Probability of Logistic Regression of Reporting Linked Fate by

Media Consumed Among Latinos Who Received the Message in Spanish
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Predicted Probability
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Figure 3.7 Predicted Probability of Multinomial Logistic Regression of Reporting
Linked Fate by Media Consumed among Latinos Who Received the Message in Spanish
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Source: Author’s analysis using 2019 Center for Social Policy National Policy Survey

Conclusion

This study examines whether consuming content in Spanish, a US minority
language, has identity effects among Latinos and whether the consumption of Spanish-
language news media has an impact on language effects. Through a series of bivariate and
multivariate statistical analyses, this study finds that bilingual Latinos who are exposed to
Spanish language content (treatment group) are significantly more likely to report Latino
linked fate than their counterparts who received the same content in English language
(control group). These results hold even after operationalizing the dependent variable in
multiple ways, and conduction bivariate and multivariate analyses. These findings provide

strong support for the exposure to Spanish-language hypothesis (Hz).
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This study also finds that exposure to content in Spanish among bilingual Latinos
is the driving force that leads to higher linked fate. While the consumption of Spanish-
language news is significantly associated with higher levels of linked fate among Latinos,
the type of news media consumption does not interact with the effects of exposure to
content in Spanish language. These results hold in the multivariate analyses of the study
and suggest that the effects of exposure to Spanish language are independent from the type
of news media that Latinos consume. These results provide support for the language effect
and exposure to Spanish-language media hypothesis (H2).

The linguistic accommodation theory allows a better understanding of the role of
minority languages on the identity formation of linguistic minorities, such as bilingual
Latinos in the United States. It expands on the accessibility framework, which most of the
literature in political science uses to assess the gaps that occur in political knowledge and
identity among Latinos who respond to surveys in English or Spanish language. The
linguistic accommodation theory contributes to our understanding of identity formation
across US Latinos because it accounts for the fact that Spanish and other minority
languages can help retrieve memories and emotional structures that typically emerge from
affective backgrounds, such as family, ethnic groups, and even minority status (Noriega
and Blair 2008). In this way, minority language schemas are able to prompt feelings of
affection and in-group attachment, which are core elements of the Social Identity Theory
(SIT).

This study also contributes to our understanding of the determinants of group identity
among Latinos in the United States. Existing theories, such as SIT, have been vastly tested

among African Americans in the United States, who have a common historical background
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and shared discrimination experiences (Dawson 1994). Nevertheless, the determinants of
group identity and linked fate across other ethno-racial groups such as Latinos and Asian
Americans can be substantially different because of the distinct history and integration that
these groups have had throughout history (Garcia Bedolla 2003; Masouka 2008). While
existing literature contends that linked fate and identity formation among US Latinos is
formed through multiple issues, including nativity (Masouka 2006; Portes 1996; Sanchez
and Masouka 2010), experienced and perceived discrimination (Sanchez and Rodriguez
Espinosa 2016; Masouka 2008; Wallace 2014), educational attainment and socioeconomic
status (Masouka 2006; Torres and Magolda 2004; Vincent 2003), and consumption of
ethnic media (Davila 2011; De Fina 2013; Jeffres 2000; Subervi-Velez 1999), this study
finds that exposure to Spanish language is also a determinant of linked fate. Future studies
should explore whether exposure to minority languages has similar implications across
ethno-racial groups with more linguistically diverse backgrounds, such as Asian
Americans and Middle Eastern and North African (MENA) Americans.

Given that the vast majority of Latinos have a connection to the Spanish-language,
it is important to continue to study the implications of minority languages in politics. This
is particularly important not only because of the current demographic profile of US Latinos
but also because the United States is expected to be the largest Spanish-speaking country
in the next decades (Gambino 2017; US Census Bureau). Hence, this area of study is
important not only in American politics but also in other subfields such as comparative
politics.

While issues such as political mobilization, public opinion and political inclusion

are key aspects of democratic governments, they have been overlooked among linguistic
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minorities in the United States. The study of the political behavior of minority language
speakers is highly relevant across ethno-racial groups and linguistic minorities as 35
million US eligible voters, or more than 15 percent of the adult population in the country,
speak a language other than English at home (US Census Bureau 2018). Hence, examining
the role of minority languages across linguistically diverse groups, such as Latinos and
Asian Americans, can offer a better understanding of the political behavior of eligible

voters in the United States.
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CHAPTER 4

The Role of Co-ethnic Media Elites and Source Credibility

Introduction

In addition to distinct content coverage and the use of a US minority language, the
third issue that differentiates Spanish-language news media from mainstream media is the
extensive presence of Latino reporters, anchors and leadership, also referred to as media
elites (Kohut 1986; Djerf-Pierre 2005; Mayerhoffer 2018). Although Latinos are an
increasingly important group in news and media consumption (Lopez 2013; Nielsen 2014;
Pew Research Center 2019), studies have found that the level of inclusion of US Latinos
in mainstream media and news as anchors and reporters remains low (Negron-Muntaner et
al. 2014). Multiple reports find that Latinos are underrepresented in national media
newsrooms, including prominent evening network news programs on ABC, CBS, NBC
and CNN, as well as state and local newsrooms (Subervi-Velez and Sinta 2015; Subervi-
Velez and Medina Vidal 2015; Saenz 2018). Negron-Muntaner and colleagues (2014) find
that as of 2013, “there were no Latino anchors or executive producers in any of the nation’s
top news programs.” Similarly, Saenz (2018) finds that regardless of representing almost
20% of the population in the state of New York and 28% of the population of New York
City, the New York Times has no Latinos on its editorial board or serving as columnists.
Clearly, the presence of Latinos in mainstream news is disproportionate to the share of
Hispanics in the United States.

Beyond numbers, the absence of Latinos in mainstream media has important

sociopolitical implications. One of them relates to misrepresentations that promote racial
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stereotypes (Dixon and Linz 2000; Guo and Harlow 2014). Negron-Muntaner and
colleagues (2014) find that when US Latinos are visible in mainstream media, “they tend
to be portrayed through decades-old stereotypes as criminals, cheap labor and
hypersexualized beings.” Moreover, news stories about Latinos in mainstream media
constitute less than 1% of all coverage, most of which feature Latinos as lawbreakers or
unauthorized immigrants (Negron-Muntaner et al. 2014; see also Steinberg 2004; Stewart,
Pitts, and Osborne 2011) even though most Latinos are US citizens or lawful immigrants
(Flores et al. 2017). Moreover, other studies find that Latinos are also portrayed with
negative stereotypes such as being threatening, lazy, problematic or a burden on society
(Bender, 2005; Chavez, 2008; Santa Ana, 2002). Scholars and organizations suggest that
greater presence of Latinos in media can create cultural competence to avoid ethnic and
racial misrepresentations (NHMC 2020, 2019; NAHJ 2018; Negron-Muntaner et al. 2014).
Hence, greater presence of Latinos in mainstream media is not only a normative aspiration
for representation but also a provision to alleviate the negative stereotypes that mainstream
news and media forge.

The absence of Latinos in mainstream news and media resembles the scarcity of
representation of Latinos in the US political system. Besides women, ethno-racial groups
such as Latinos are severely underrepresented in elected offices at all levels of government
(CAWP 2018; NALEO 2017). Although Hispanics represent 16% of the US population,
Latinos make up only 1% of all local and federal elected offices (Nafiez 2020). Moreover,
although Latinos showed record gains in the 116t Congress, Hispanics accounted for only

6% of legislators in both chambers (CAWP 2018).
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Scholars argue that the absence of marginalized groups in politics can have further
sociopolitical implications for both mainstream and underrepresented groups such as
constructions of social meaning and perceptions of legitimacy that often disadvantage
marginalized groups (Mansbridge 1999). This area of study defines descriptive
representation as a symbolic type of political representation that relies on the resemblance
of demographic characteristics and/or social identities between representatives and their
constituents.

Studies find that descriptive representation can help empower politically alienated
or underrepresented groups such as women and ethno-racial groups (Barreto 2007; Sanchez
and Morin 2011; Pantoja and Segura 2003; etc.). Although there is a debate on the
substantive effects of descriptive representation,1s scholars find that women and ethno-
racial groups gain multiple benefits from being descriptively represented, such as (1)
improving the deliberation process between representatives and the represented
(Mansbridge 1999); (2) diversifying legislative agendas and policy outcomes (Preuhs
2005; Canon and Posner 1999); (3) increasing the engagement of disadvantaged groups in
the political process (Barreto, Segura, and Woods 2004; Banducci, Donovan, and Karp
2005; Atkeson and Carrillo 2007); and (4) improving political attitudes of minority groups

such as having more favorable evaluations of their representatives and higher levels of trust

15 But see studies on how women and ethno-racial minorities do have substantive effects
in legislative institutions due to their different behavior (Swers 1998; VVolden and Wiseman
2011; Bratton and Haynie 1999) under certain circumstances (Atkeson and Carrillo 2007;

Volden, Wiseman, and Wittmer 2013; Griffin and Keane 2011).
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in government among minority groups who are descriptively represented (Mansbridge,
1999; Sanchez and Morin 2011; Scherer and Curry 2010; Lawless 2004; Shingles 1981,
Merolla, Sellers, and Fowler 2013). Among US Latinos, studies find that besides higher
mobilization and turnout rates (Barreto 2007; Barreto et al. 2004), descriptive
representation is associated with higher levels of political trust and greater evaluations of
co-ethnic elected officials (Fowler et al. 2014; Sanchez and Morin 2011; Pantoja 2006).
The positive effects of trust in government and elected officials through descriptive
representation is an important issue since public trust in government is near historic lows
(Pew Research Center 2019).

The underrepresentation of US Latinos in mainstream media and existing literature
on descriptive representation of ethno-racial minorities in elected offices provide an
opportunity to examine whether the lack of representation of Latinos in mainstream media
yields similar results to the lack of representation of Latino elected officials in terms of
trust. This is an important area of study not only because of the decreasing levels of media
trust among the American public over the past 40 years (Schudson 2019; Lewis 2019), but
also because the vitality of a healthy and representative democracy relies on constituents
who are sufficiently informed about public affairs and trust their sources of information
(Dautrich and Hartley 1999).

This chapter examines whether Latinos exposed to news created by Latino

reportersie are more likely to report higher levels of source credibility than their Latino

16 Also referred to as elites or media elites by previous literature (Zaller 1992, 2012; Kohut

1986; etc.). In this chapter, | make use of reporters and media elites interchangeably.
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counterparts exposed to the same news created by non-Latino media elites. Making use of
a population-based survey experiment (Mutz 2011; Druckman and Leeper 2012; Nelson et
al. 2011), as well as a series of statistical analyses, this chapter finds that Latinos exposed
to news created by a co-ethnic reporter are significantly more likely to report higher levels
of source credibility than their Latino counterparts exposed to news created by a non-
Hispanic media elite. Moreover, the results show that the effects of exposure to news from
a co-ethnic reporter interact with respondents’ type of news consumption (mainstream vs.
Spanish-language news). The results of this chapter not only provide an understanding of
the effects of Hispanic media elites on US Latinos, but they also present an insight on the

opportunities and limitations of the presence of Latino media elites on source credibility.

Literature Review
Trust is a component of public engagement, and many scholars identify it as a core
element to community building and sustainability of social ties (Verba and Almond 1963;
Putnam 2000; Williams 2004; etc.). Measures of trust have been used in multiple areas of
studies such as political trust and media trust,17 both of which have significantly declined
over the past decades (Pew Research Center 2019a; Brennan 2019; Ingram 2018).
Scholars of American politics have found that race and ethnicity can have important

implications on the behavior and attitudes of American voters, including political trust.

17 Also referred to as media credibility (Kiousis 2001; Bucy 2003; Johnson et al. 1998;

etc.)
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African Americans, for example, usually have lower levels of trust in government than
their non-Hispanic White counterparts (Koch 2018; Avery 2007). However, there have
been instances where African American voters have the same or even higher levels of trust
in government when they are descriptively represented. From 1970 to 1976, trust in
government sharply decreased among both African Americans and non-Hispanic Whites
across the United States during the Watergate affair (Abney and Hutcheson 1981).
However, Abney and Hutcheson (1981) find that in Atlanta, the first city to have an African
American mayor, the levels of trust in local government significantly decreased among
non-Hispanic Whites but remained the same among African Americans, who were
descriptively represented by a Black mayor. Similarly, during the administration of the first
Black mayor in New Orleans, African Americans were significantly more likely to trust
local government than their White counterparts (Howell and Fagan 1988). Similarly,
surveys found that during the administration of Barack Obama, African Americans had
higher levels of trust in the federal government than non-Hispanic Whites (Pew Research
Center 2015, 2019). Clearly, the presence of co-racial elected officials played a role in
political trust of African Americans.

Besides African Americans, US Latinos have also shown more positive political
attitudes when they are descriptively represented by co-ethnic elected officials. Latino
descriptive representation has been associated with higher levels of mobilization and
political engagement among Latinos (Barreto, Segura, and Woods 2004; Barreto et al.
2009), higher turnout rates (Barreto 2004, 2007, 2010), and lower levels of political
alienation (Sanchez and Morin 2011; Pantoja and Segura 2003). While US Latinos tend to

report higher levels of trust than non-Hispanic Whites and African Americans at large
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(Abrajano and Alvarez 2010; Pew Research Center 2015, 2019; Michelson 2001), studies
find that descriptive representation is associated with greater levels of political trust among
Latinos. Fowler and colleagues (2014), for example, find that having descriptive
representatives improves Latinos’ evaluations of for their US House legislator. Similarly,
Pantoja (2006) finds that Latinos in Connecticut who are represented by fellow Latinos are
significantly more likely to report higher levels of federal and local government trust. Since
US Latinos are underrepresented in elected offices (CAWP 2018), the novelty of having a
co-ethnic representative can translate to higher levels of political trust as existing literature

suggests (Sanchez and Morin 2011; Pantoja and Segura 2003; Fowler et al. 2014).

Similar to political trust, media trust has increasingly become an issue of concern
as surveys and polls reveal that Americans’ trust in news is at historically low levels
(Schudson 2019; Lewis 2019). Studies have shown that decreasing levels of media trust
result from multiple issues, including the changing nature of journalism and its consumers,
increasing availability of partisan or ideological news, and attacks on journalism and “fake
news” from organizations and political leaders (Fisher 2018). Beyond structural factors,
studies show that media trust can also vary by individual and interpersonal characteristics
of the public, such as income (Williams 2012; Lee 2010; Eveland and Shah 2003; Ibelema
and Powell, 2001), educational attainment (Mulder 1981; Williams 2012; Eveland and
Shah 2003), age (Bucy 2003), gender (Eveland and Shah 2003; Robinson and Kohut 1988),
partisan affiliation (Jones 2004; Eveland and Shah 2003; Lee 2010), and race (Beaudoin
and Thorson 2005; Lee 2010).

Studies, surveys and polls have found that non-Hispanic Whites tend to have lower

levels of media trust than other ethno-racial groups. In a survey conducted in 2018, the Pew
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Research Center found that African American adults (33%) are more likely to trust local
news than their Latino (28%) and non-Hispanic White (27%) counterparts (Atske et al.
2018). The survey also found that Latinos (24%) and African Americans (23%) are more
likely to trust national news than non-Hispanic Whites (Atske et al. 2018). Similarly, a
survey by Gallup (2018) found that while the majority of African Americans (51%) in the
United States have favorable views of news media, more than half of non-Hispanic White
respondents reported having unfavorable views of news media. Even after controlling for
various sociopolitical factors, such as age, income and partisanship, Lee (2010) finds that
the trends of surveys hold as non-Hispanic Whites are significantly less likely to have
media trust than other ethno-racial groups.

While the majority of studies in the field of political science, as well as surveys and

polls, operationalize media trust as a general concept,1s mass media studies divide the study

18 Examples of this operationalization include the following:

e American National Election Study: How much of the time do you think you trust
the media to report the news fairly? Just about always, most of the time, some of
the time, or almost never (Burns et al. 2001)

e Gallup: In general, how much trust and confidence do you have in the mass media
—such as newspapers, TV and radio— when it comes to reporting the news fully,
accurately and fairly? A great deal, a fair amount, not very much or none at all
(Brenan 2019)

o Pew Research Center: How much confidence, if any, do you have in [the news

media] to act in the best interests of the public? A great deal of confidence, a fair
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of media trust into three different areas: (1) medium credibility19, which refers to the trust
that individuals have in a particular platform through which the message is delivered, such
as newspapers, radio, television, and social media (Roper 1985; Fisher 2018); (2) message
credibility, which relates to the content of the message regardless of their medium or
platform in which they are published (Metzger et al. 2003); and (3) source credibility,
which refers to trust in the information provider —typically individual communicators, such
as reporters, news anchors or public speakerszo (Pornpitakpan 2004; Hallahan 1999;

Johnson and Eagly 1989; Infante 1980). In addition to allowing for a more comprehensive

amount of confidence, not too much confidence, no confidence at all (Rainie et al.

2019)
19 Also referred to as channel credibility or media credibility
20 But see early studies that emphasize news organizations at large as opposed to individual
communicators (Breed 1955; Gieber 1964). Studies argue that source credibility moved
towards individual communicators because the identification of news organizations “was
a much easier task in the age of mass media than it is in the digital era” before the 1970s
(Fisher 2018). In other words, identifying the organization that created a news story was
simpler because the ways in which information was disseminated were limited (e.g. printed
newspapers, broadcast) when compared to the “multiplicity of sources embedded in the
numerous layers of online dissemination of content” in today’s world (Sundar 2015; Breed
1955; Gieber 1964). Nevertheless, in our current environment of abundant information and
sources, identifying news organizations has become a more complex task for news and

media consumers.
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understanding of concept, the three specific areas of media trust capture the complex and
multidimensional nature of the concept.

Of the three areas of study of media trust, source credibility presents similar
conditions to studies of descriptive representation in political science. By emphasizing the
characteristics of individual communicators, studies of source credibility explore whether
and to what extent demographic characteristics of the source, such as gender and race, can
impact public perceptions of media trust. Similar to studies of descriptive representation,
one of the most studied demographic characteristics of communicators in source credibility
is gender (Armstrong and McAdams 2009; Embacher et al. 2018; etc.) Andsager (1990),
for example, finds that men tend to evaluate content created by male columnists higher
than the content created by female columnists. She finds, however, there was no significant
difference in the way that women evaluated the content created by columnists regardless
of their gender. Similarly, Brann and Himes (2010) find that male television newscasters
are more likely to be rated higher in terms of credibility than their female counterparts even
when delivering the same message. Baiocchi-Wagner and Behm-Morawitz (2010) find that
individuals exposed to content created by male sports reporters are significantly more
likely to report higher levels of media credibility than their counterparts exposed to content
created by female sports reporters. Hence, gender places an important role in source
credibility similar to descriptive representation (see Lawless 2004; Scherer and Curry
2010; Atkeson and Carrillo 2007; etc.).

In addition to gender, some studies have explored the impact of race on source
credibility. Desphande and Stayman (1994) find that US Latinos residing in majority-

Hispanic areas are significantly more likely to trust Hispanic sources than other ethno-
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racial groups. Aaker and colleagues (2000) had similar findings for African Americans
residing in minority Black areas. Nonetheless, fewer analyses exist on source credibility in
the context of news media, which resembles the context of US elected offices due to the
lack of representation of Latinos and other ethno-racial groups as media elites (Hawke
2018; Gamboa 2018; NALEO 2017). One of these studies, however, examines how the
intersection of race (non-Hispanic White vs. African American) and gender (male/female)
affects perceptions of source credibility. Through an experimental design, Andsager and
Mastin (2003) find that regardless of gender, non-Hispanic White subjects were
significantly more likely to consider White columnists as more credible than African
American columnists; on the other hand, the authors find that place matters as only some
African American survey participants (in the Northwest) were significantly more likely to
report higher levels of credibility for African American columnists than non-Hispanic
White columnists regardless of their gender. Hence, the role of race on news media’s source

credibility among US Latinos is yet to be explored.

Theory and Hypotheses
This study bridges two different theories from distinct fields that have similar
underlying assumptions of the reasons for which shared characteristics, such as race and
ethnicity, can impact individuals’ attitudes or evaluations. The first one is descriptive
representation, also referred to as symbolic representation (Mansbridge 1999). Besides
substantive benefits, scholars contend that there are intangible benefits of descriptive
representation, particularly among underrepresented or marginalized groups in the US

political system, such as women and ethno-racial minorities. One of these benefits is the
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“construction of social meaning,” which is relevant for social groups who have experienced
"second-class citizenship.” In the US context, these groups include those who are or have
been disenfranchised or experienced de jure discrimination such as women, African
Americans, Mexican Americans, Asian Americans, and American Indians (Uggen and
Manza 2002). These types of political alienation can lead to the idea that people with such
ascribed characteristics “do not rule” or “are not able to (fit to) rule” (Mansbridge 1999).
As Mansbridge states, “low percentages of Black and women representatives, for example,
create the meaning that Blacks and women cannot rule, or are not suitable for rule.” Earlier
studies in political science found empirical evidence for this theory, arguing that the
increasing number of formerly disenfranchised groups, such as African Americans and
women, in some levels of government led to higher levels of acceptance of the groups in
government (Sapiro 1989; Phillips 1995; Jones 1976; Guinier 1994). Hence, construction
of social meaning as an intangible benefit of descriptive representation can have positive
implications on society at large.

A second intangible benefit of descriptive representation is de facto legitimacy, 21
in which the public has perceptions about how individuals with authority or power in a
political system look (Fossen 2013). Studies find that “seeing proportional numbers of
members of their group exercising the responsibility of ruling with full status in the
legislature can enhance de facto legitimacy by making citizens, and particularly members
of historically underrepresented groups, feel as if they themselves were present in the

deliberation” (Mansbridge 1999; Pitkin 1967; Guinier 1994; Phillips 1995). This issue

21 Also referred to as empirical or sociological legitimacy
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occurs because of the need of role models22 or political recognition2zs among
underrepresented groups. Some scholars argue that while de facto legitimacy is a social
good, particularly for underrepresented groups, this psychological mechanism can translate
to further political outcomes, such as positive political attitudes, turnout, and civic
engagement (Mansbridge, 1999; Sanchez and Morin 2011; Scherer and Curry 2010;
Lawless 2004; Shingles 1981; Merolla, Sellers, and Fowler 2013).

Similar to descriptive representation, studies of media and communication posit
that the characteristics of individual communicators and the sociopolitical context can have
significant implications on source credibility, which refers to trust in the information
provider (Kinder and Sears 1985; Karpowitz, Mendelberg, and Shaker 2012; Brooks 2011).
In diverse contexts such as the United States, message receivers, particularly those from
underrepresented backgrounds, often look for similarities between themselves and the
sources of messages (Andsager and Martin 2003; Dahl 1997; McCroskey etal. 1975; Wood
1989; Berg 1990). Such perceived similarities can trigger subsequent thoughts, decisions
and evaluations as the Social Comparison Theory (SCT) suggests (Festinger 1954; Wood
1989). SCT contends that “we tend to compare ourselves to others, and the greater the
similarity we perceive, the more likely we are to attend to and trust what [individual
communicators] say” (Andsager and Martin 2003). In other words, SCT suggests that
demographic similarities such as race and ethnicity can be salient in the consumers’ minds

while evaluating messages.

22 Also referred to as equal dignity

23 Also referred to as the politics of recognition
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Similar to descriptive representation, studies of source credibility argue that the
ethno-racial background of individual communicators can significantly influence
underrepresented groups such as African Americans in news media and Hispanics in the
deliberation of messages. Hence, a similar psychological mechanism contingent not only
in the shared characteristics of groups but also in their lack of presence or representation is
likely to occur.

Based on theoretical background of descriptive representation, SCT and source
credibility, | expect that ethno-racial backgrounds of news reporters will have an impact
on perceptions of source credibility among US Latinos:

Hi1 (Exposure to Co-ethnic Media Elite Hypothesis): Latinos who are exposed to

news created by co-ethnic reporters are more likely to perceive higher levels of

source credibility in the reporter than their Latino counterparts exposed to news

created by non-Hispanic authors.

Ethnic Media and Source Credibility

Exposure to Latino media elites, however, does not happen in a vacuum. Instead, it
likely occurs with the consumption of alternatives to mainstream media. As previously
stated, one of the main components that differentiates Spanish-language news media from
mainstream media is the abundant presence of Latinos (Saenz 2018; Subervi-Vélez and
Sinta 2015; Subervi-Vélez et al. 2005; Negron-Muntaner et al. 2014). Not only does
Spanish-language news reflect the experiences of Latinos in the United States, but its news

anchors and reporters also mirror the ethno-racial backgrounds of Latino consumers unlike
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mainstream media (Suro 1994). Hence, the study of the effects of exposure to co-ethnic
media elites should be subject to tests that account for the type of news media consumption.

Studies find that the abundant availability of free information has had an impact on
the type of news and content that the public consumes (Arceneaux, Johnson, and Murphy
2012; Garrett and Stroud 2014; lyengar and Hahn 2009; Knobloch-Westerwick 2012;
Siapera and Veglis 2012). This phenomenon, called selective exposure, has significant
implications in information acquisition and public opinion. In addition to split agendas and
even news avoidance (Prior 2007; Slater 2007; Scheufele and Tewksbury 2007; Cacciatore,
Scheufele, and lyengar 2016), studies find that selective exposure can impact the type of
media that the public trusts (Jamieson and Cappella 2008; Tsfati and Cappella 2003; Jackob
2010). Tsfati and Cappella (2003), for example, argue that “when people trust the
mainstream media, they consume more mainstream news,” but when individuals mistrust
mainstream media, they seek alternatives to mainstream news on which they can rely. In
other words, news consumers tend to trust what they watch, whether it is mainstream or
non-traditional media. Hence, the abundant availability of media and news can impact the
trust and public opinion of the American public.

The current environment of abundant information, however, provides an
opportunity to test the whether the effects of exposure to co-ethnic media elites are robust
to the type of news media consumption the viewer chooses to engage with. Because
previous studies find that shared demographic characteristics can significantly influence
the public opinion and perceptions of trust, particularly among underrepresented groups
such as women and ethno-racial groups (Mansbridge 1999; Sanchez and Morin 2011,

Lawless 2004; Shingles 1981; Merolla, Sellers, and Fowler 2013), | expect that Latinos
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who are exposed to co-ethnic media elites will have higher levels of source credibility
regardless of their type of news media consumption.
H2 (Robustness to SL news consumption): Latinos exposed to news created by co-
ethnic reporters have the greatest levels of source credibility regardless of their type

of news media consumption.

Research Design and Methods

To test whether Latinos exposed to news created by co-ethnic reporters are more
likely to have higher levels of source credibility than their Latino counterparts exposed to
news created by non-Hispanic authors, | make use of a population-based survey experiment
(Mutz 2011; Druckman and Leeper 2012; Nelson et al. 2011). Similar to the previous
empirical chapter, this experiment was embedded in the Center for Social Policy National
Policy Survey, which was conducted from April 5 to May 2, 2019. The survey focuses on
ethno-racial groups, specifically oversampling Latinos (n=2,024) and African Americans
(n=705), and non-Hispanic Whites as a base group (n=752). The survey was conducted
online, in both English and Spanish to capture a wider segment of Latinos who engage in
surveys in their language of choice. For the purpose of this study, | make use of the
respondents who self-identified as Hispanic or Latina/o (n=2,024).

The experiment presented Latino respondents with a stimulus, which consisted of
a political news story randomly written by either a Latino or a non-Hispanic media elite.
More specifically, the Latino reporter (also referred to as co-ethnic media elite) was Jorge
Ramos, whereas the non-Hispanic reporter was Anderson Cooper. These media elites were

chosen because they have similar professional characteristics that include being award-
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winning journalists (Ramos n.d.; CNN n.d.), best-selling book authors (New York Times
Licensing n.d.; CNN n.d.), recognition among the most influential people (Stein 2007; New
York Times Licensing n.d.), being outspoken critics of the Trump administration (The
World 2018; Ramos 2017; ABC News 2015; Burke 2019; Moran 2017), and having similar
political sways (Morogiello 2007; Josepher 2017). Since both of them are considered
politicized figures and have similar professional backgrounds, comparing them allows us
to account for their ethno-racial backgrounds (Lee 2002; Byers 2014; Johnson 2010;
Robinson 2009). In addition to providing the name of the respective media elite, the news
story was presented along with a photograph of the randomly assigned reporter next to their
corresponding name to make the author’s ethno-racial identity more evident (Druckman
and Leeper 2012; Nelson et al. 2011). The experiment was assigned to respondents who
identified as Hispanic or Latina/o and was conducted in the language that respondents
voluntarily chose at the beginning of the survey (English/Spanish). The following is the

stimulus assigned to Latino respondents for the purpose of this experiment:

[1f Hispanic/ Latinx, randomly assign Jorge Ramos or Anderson Cooper]

Corporations are finding their politically responsible side

By [Jorge Ramos/ From the Muslim travel ban to the rollback of

Anderson Cooper] transgender rights, President Trump’s policies and
rhetoric have put proponents of tolerance and equality
on the ropes for two years. But social justice warriors
have also discovered a new, rich and powerful ally
who can help them in the year abead: big business.

When it came to hot-button social issues like gay civil
rights, gender identity, gun control and others, CEOs
[Ramos| Cogper photo] believed that companies should remain neutral to
avoid alienating potential customers. No more.
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After the stimulus, the following question was presented to measure the levels of
source credibility of the randomly assigned reporter:

e How much trust do you have in [reporter/’s

reporting?
A0t ..o 1
SOME i 2
NOt t00 MUCH .....eeviiiiiieii e 3
Noneatall.........cooeeveeiiiiic e 4
Dont know.............coocoooii 88

This ordinal variable, referred to as “source credibility”, serves as the dependent variable
of the study.

The primary independent variable of the study, which is presented and described
above, is the random assignment to news created by Ramos or Cooper, also referred to as
“co-ethnic media elite experiment.” Another important independent variable is the type of
news media consumption. To capture this item, Latino respondents were asked the
following question: “When it comes to news and current affairs, would you say you watch
TV or online news...” I operationalized the responses as follows: (1) mostly/more English
language, (2) English and Spanish pretty equally, (3) mostly/more Spanish, and (4) never
watch TV or online news. This approach has been used to capture the consumption of
ethnic media of survey participants relative to mainstream media (see Ostfel 2017; Barreto
et al. 2017; Barreto et al. 2014; Fraga et al. 2006). The incorporation of the type of news
media consumption allows for testing the robustness to the Spanish-language news
consumption hypothesis (H2).

In addition to the aforementioned variables, | also incorporate additional variables

that previous studies in political communication and racial and ethnic politics have used
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such, as Latino linked fate, which is an ordinal variable containing a two-part question on
whether respondents think what happens generally to Latinos/ Hispanics in this country
has something to do with what happens in their lives (no; yes, not very much; yes, some;
yes, a lot). Other control variables include educational attainment, gender, income, party
identification, nativity, and language in which the survey was taken (English/Spanish). See

Table 4.1 for the descriptive statistics of the variables of the study.

Table 4.1 Descriptive statistics

Variable Obs. Mean SD Min  Max
Source credibility 2,024 2.67836  0.978163 1 4
Co-ethnic elite experiment 2,024 0.5029644 0.5001148 0 1
News consumption 2,024 2.62747 0.6651826 1 4
Language survey 2,024 0.9434127 0.2310859 0 1
Linked Fate 2,024 2647727 1217728 1 4
Education 2,024 3.97011  1.107033 1 6
Female 2,024 0.5863372 0.4925611 0 1
Income 2,024 4900452  3.074569 1 12
Party ID 2,024  1.821532 0.8805662 1 3
US-born 2,024 0.8673825 0.3392101 0 1

Source: 2019 Center for Social Policy National Policy Survey

To test the exposure to co-ethnic media elite hypothesis (H1), | conducted a series
of bivariate and multivariate analyses. | conducted a chi-square difference test to analyze
whether a statistical relationship between exposure to the co-ethnic media elite and levels

of source credibility existed among Latinos (Satorra and Bentler 2001; Yuan and Chan
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2016). I complemented this analysis with the Wilcoxon-Mann-Whitney (WMW) test,
which is a nonparametric analysis that relies on the sum of the ranks in the studied groups
(Fay and Proschan 2010; Feltovich 2003). In this case, the WMW test explores whether
and the extent to which the exposure to the co-ethnic media elite impacts the sum of the
ranks of the levels of trust in reporting among Latinos participating in the experiment. |
also conducted an ordered logistic regression analysis to test the robustness of the
experiment, isolating the effects of the co-ethnic media elite experiment from the control
variables described above (Gutierrez et al. 2015; Fullerton 2009).

To test the robustness to Spanish-language news consumption hypothesis (Hz), |
conducted ordered logistic regression analyses with an additional interaction between the

co-ethnic media elite experiment and the type of news consumption of the respondents.

Results

Figure 4.1 presents the descriptive results of the co-ethnic media elite experiment,
which shows the greatest differences among the groups in the lowest and highest categories
(“none at all” and “a lot”) of reported source credibility. The descriptive results show that
Latinos who received news created by co-ethnic media elite Jorge Ramos were more likely
to report having a lot of source credibility (27%), compared to their Latino counterparts
who received the same news created by Cooper (19%). Conversely, the results of Figure
4.1 show that Latinos who received news created by Cooper were more likely to report
having no source credibility in Cooper’s reporting (16%), compared to their counterparts
who received the same news created by Ramos (13%). The descriptive results provide

support for the exposure to co-ethnic media elite hypothesis (Hz).
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Figure 4.1 Percent of Latinos who that reported trust in reporting by assigned

media elite
45%
Cooper 39%
40% i ’ 37%
m Ramos
35%
30% .
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19%
20% 16%
15% 13%
10%
5%
0%
None at all Not too much Some A lot

Source: 2019 Center for Social Policy National Policy Survey

The results of the bivariate analyses performed for this study support the findings
from the descriptive statistics of the co-ethnic media elite experiment. The results of the
Chi-square test indicate a statistically significant relationship between source credibility
among Latinos who received news from Ramos vs. Cooper (chi-square with 3 degrees of
freedom=16.1962, p=0.001). Additionally, the results of the two-sample Wilcoxon rank-
sum (Mann-Whitney) test suggest that there is a statistically significant difference between
the underlying distributions of source credibility of those who received the news from
Ramos and Cooper (z=-3.049, p=0.0023). The results show that the sum of the ranks of
those exposed to news created by Ramos is significantly higher than the sum of the ranks

of those exposed to Cooper’s news. Thus, the group of Latinos randomly assigned to news
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created by Ramos has higher levels of source credibility than Latinos who received
Cooper’s news. The results of the bivariate analyses provide support for the exposure to
co-ethnic media elite hypothesis (Hz).

Table 4.2 presents multivariate models predicting the effects of the co-ethnic media
elite experiment on source credibility among Latinos. The results of Model 1 show that
Latinos exposed to news created by Ramos are significantly more likely to disclose higher
levels of source credibility than their Latino counterparts who received news created by
Cooper.

Figure 4.2 depicts the results of Model 1, which shows the predicted probabilities
of source credibility by exposure to news created by Ramos and Cooper. Figure 4.2 shows
that Latinos exposed to news created by Ramos are significantly more likely to report “a
lot” of source credibility than their counterparts who received news created by Cooper.
Moreover, Figure 4.2 shows that Latinos exposed to Cooper’s news are significantly more
likely to report no source credibility than their Latino counterparts who received the same
news from Ramos. As Figure 4.2 shows, there are no statistical differences in the middle
categories of source credibility (“not too much” and “some”) among Latinos who received
news from Cooper or Ramos. The statistically significant differences in the extreme
categories, however, concur with the bivariate analyses of the study and provide additional

support for the exposure to co-ethnic media elite hypothesis (Hz).
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Table 4.2 Effect of co-ethnic media elite experiment on perceptions of trust in

reporting among Latinos

VARIABLES Model 1 Model 2
Ramos 0.203** 0.930***
(0.0836) (0.345)
Type of News -0.221%** -0.0825
(0.0714) (0.0957)
Ramos * Type of News -0.276**
(0.127)
Language of Survey -0.178 -0.173
(0.168) (0.168)
Linked Fate 0.157*** 0.157***
(0.0356) (0.0356)
Education 0.0250 0.0275
(0.0433) (0.0433)
Female 0.0852 0.0853
(0.0870) (0.0870)
Income 0.0405***  0.0392**
(0.0155) (0.0155)
Party Identification -0.318***  -0.317***
(0.0472) (0.0472)
US-born -0.00476 -0.0103
(0.116) (0.116)
Constant cutl -1.741***  -1.368***
(0.336) (0.377)
Constant cut2 -0.307 0.0657
(0.334) (0.375)
Constant cut3 1.480*** 1.858***
(0.335) (0.378)
Observations 1,917 1,917
Log-Likelihood Full Model -2456 -2454
Chi-square test 176.4 181.1

Standard errors in parentheses

*** p<0.01, ** p<0.05, * p<0.1



Figure 4.2 Predicted probabilities of reporting trust in reporting by exposure to

media elites
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Source: Author’s analysis using 2019 Center for Social Policy National Policy Survey

In addition to the co-ethnic media elite experiment, Model 1 of Table 2 shows that
other variables are statistically associated with perceiving source credibility, including type
of news consumption. The results show that Latino consumers of English-language news
are significantly less likely to report source credibility than their Latino counterparts who
consume Spanish-language news media. However, even after accounting for the type of
news consumption in Model 1, the co-ethnic media elite experiment is still statistically
significant. This finding provides some support for the robustness to Spanish-language

news consumption hypothesis (Hz2).
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Model 2 of Table 4.2 presents the results of the ordered logistic regression analysis
with an additional variable: interaction between exposure to co-ethnic media elite and type
of news consumption. The addition of the interaction provides an additional opportunity
to test the robustness to Spanish-language news consumption hypothesis (Hz2). While
exposure to co-ethnic media elite remains statistically significant in Model 2, type of news
consumption is no longer significant in the model. However, the interaction between
exposure to co-ethnic media elite and type of news consumption is statistically significant.
Figures 4.3 to 4.6 present the predicted probabilities of the interaction predicting source
credibility. Figure 4.3 shows that among consumers of Spanish-language news media,
those who randomly received news from co-ethnic media elite Ramos are significantly
more likely to report higher levels of source credibility than their counterparts who received
the same news from Cooper. This finding provides support for the robustness to Spanish-
language news consumption hypothesis (Hz2). Conversely, Figure 4.4 shows no statistical
differences on source credibility among consumers of English-language news. However,
both Figures 4.5 and 4.6 reveal statistical differences by media elite among Latinos who
consume English and Spanish-language news equally and Latinos who avoid consuming
news. T Figures 4.5 and 4.6 show that Latinos who consume English and Spanish-language
news equally and those who avoid consuming news are significantly more likely to report
higher levels of source credibility when exposed to news stories created by a co-ethnic
media elite Ramos than Cooper, providing support for Hz. The addition of the interaction

between exposure to co-ethnic media elite and type of news consumption provides a better
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understanding of the effects of co-ethnicity on source credibility, which occur on the

majority of Latino respondents.24

Figure 4.3 Predicted probabilities of source credibility by the interaction between

media elites and news consumption among of consumers of Spanish-language news
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Source: Author’s analysis using 2019 Center for Social Policy National Policy Survey

24 In this survey, more than two thirds of Latino respondents reported consuming either (1)
Spanish-language news, (2) both English and Spanish news, or (3) no news. Moreover,
studies find that about three quarters of US Latinos and other ethno-racial groups in the
United States consume non-traditional media, such as Spanish-language and ethnic news

(Bendixen and Associates 2005; Allen 2009).
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Figure 4.4 Predicted probabilities of source credibility by the interaction between

media elites and news consumption among English-language news consumers
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Figure 4.5 Predicted probabilities of source credibility by the interaction between

media elites and news consumption among of Latinos who consume both English
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Source: Author’s analysis using 2019 Center for Social Policy National Policy Survey
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Figure 4.6 Predicted probabilities of source credibility by the interaction between

media elites and news consumption among news avoiders
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Conclusion

This chapter has highlighted the importance of representation of U.S. Latinos in
news media by examining the extent to which exposure to news created by a co-ethnic
media elite impacts source credibility among Latinos. While studies have analyzed and
operationalized media trust in multiple ways, this chapter centers on source credibility, a
core element of media trust that examines perceptions of trust in relation to individual
communicators such as reporters and news anchors (Hovland et al., 1953; Hovland and
Weiss, 1951; Fisher 2018). This issue is an important area of study within the US political
system for three main reasons. First, US Latinos are severely underrepresented in

mainstream newsrooms in both leadership positions, such as executive producers and
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editorial boards, as well as more publicly visible occupations, such as anchors and reporters
(Subervi-Velez and Medina Vidal 2015; Negron-Muntaner et al. 2014). Second, lack of
media credibility among the American public has been on the rise over the past 40 years
(Schudson 2019; Lewis 2019). And more importantly, the vitality of a healthy democracy
depends on constituents who are sufficiently informed about public affairs and trust their
sources of information. As Dautrich and Hartley (1999) state, “without a trustworthy
source of information, the public is left without the ability to discern the important issues
of the day, the differences between candidates in elections, and whether what the
candidates and advertisers are telling them is accurate.”

Through a population-based survey experiment, this study finds that Latinos
exposed to news created by Latino media elite Jorge Ramos are significantly more likely
to report higher levels of source credibility than their Latino counterparts exposed to news
created by non-Hispanic media elite Anderson Cooper. More specifically, the results reveal
that while Latinos exposed to Ramos’ news are significantly more likely to report “a lot”
of source credibility than those exposed to Cooper’s news, Latinos who were exposed to
Cooper’s news are significantly more likely to report no source credibility at all than those
who received news from Ramos. These results are robust to a series of statistical tests,
including bivariate and multivariate analyses, and provide support for the exposure to co-
ethnic media elite hypothesis (Hz).

This chapter also tests whether the effects of exposure to co-ethnic media elites are
robust to the type of news media that Latinos consume. Through an interaction between
and the type of news consumption, as well as a series of predicted probabilities, this study

finds that the effects of exposure to a co-ethnic elite are robust to the types of news media
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that Latinos consume for the most part. On one hand, there are no statistical differences of
exposure to a co-ethnic media elite on source credibility among Latinos who primarily
consume English-language news. On the other hand, there are significant and positive
effects of exposure to news created by co-ethnic media elite Jorge Ramos among Latinos
who consume (1) Spanish-language news media, (2) both English and Spanish-language
news pretty equally, or (3) who rarely consume news. These results provide some support
for the robustness to Spanish-language news consumption hypothesis (Hz2), and provide a
better understanding of the conditions in which the effects of co-ethnic source credibility
occurs.

The findings of this chapter contribute to an important and timely area of study not
only because of the decreasing levels of media trust among the American public but also
because there has long been a severe lack of representation of Latinos in mainstream news
media (Schudson 2019; Lewis 2019; Subervi-Velez and Sinta 2015; Subervi-Velez and
Medina Vidal 2015; Negron-Muntaner et al. 2014). These issues resemble other political
areas, such as the lack of representation of US Latinos in elected positions at all levels of
government (Hawke 2018; Gamboa 2018; NALEO 2017) and the decreasing levels of trust
in government over the past decades (Pew Research Center 2019). Influenced by studies
of descriptive representation, this chapter contributes to existing literature in political
science and media effects by isolating the effects of exposure to media elites of distinct
ethno-racial backgrounds on source credibility. Future studies should expand on the
importance of co-ethnic media elites among other diverse and underrepresented ethno-

racial groups in the United States such as American Indians and Asian Americans.
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While this chapter provides a better understanding of the role of race and ethnicity
in source credibility in itself and in combination with news consumption, future studies
shall further isolate the role of race and ethnicity by presenting experiments with unknown
media elites. More importantly, future studies shall incorporate the role of colorism, also
known as skin-color bias, which can help understand the political behavior of mainstream
and ethno-racial groups in the United States as previous studies have found (lyengar et al.
2010; Neal 2017; Messing et al. 2015; etc.). Hence, the analysis of race, ethnicity and
colorism would allow to have a more encompassing understanding on the role of race and

ethnicity in source credibility among Latinos and other US voters.
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CHAPTERS

Conclusion

Introduction

This dissertation examined three mediating mechanisms that set Spanish-language
news media apart from mainstream media and how they have an impact on US Latinos.
While the existing studies analyzing the political implications of Spanish-language news
media have been limited to associations between news consumption and political
outcomes, this study contributes to our understanding on how a complex input —the
consumption of Spanish-language news media— is converted into outputs —political
outcomes. In this way, this dissertation advances traditional approaches of ethnic media
studies by separating the distinctive elements of Spanish-language news media, which is a
complex system, into recognizable causal mechanisms and outputs.

This dissertation also engaged in multiple theories from political science and other
fields to improve our understanding on the political outcomes of Spanish-language news
media consumption and political behavior of US Latinos. The second chapter of this study
used the theory of agenda setting to analyze whether the different coverage of Spanish-
language news media is associated with different perceptions of issue salience among
Latino news consumers; this theory comes from communication and media studies, and
has been used to test questions on attitudes and stances towards policies in the field of
political science. The third chapter uses the Linguistic Accommodation Theory to analyze
the extent to which Spanish, a US minority language, has an impact on Latino identity.

This theory, which comes from the fields of linguistics and psychology, posits that

105



exposure to minority languages and language schemas can prompt positive feelings and
memories related a group; hence, | test whether exposure to Spanish can prompt
perceptions of group identity among US Latinos. The fourth chapter pairs descriptive
representation literature from political science and source credibility from media and
communication studies given that both of them have similar underlying assumptions of the
reasons for which shared characteristics, such as race and ethnicity, can impact individuals’
attitudes or evaluations. By incorporating theories from other fields, this dissertation
advances our understanding of political behavior in American politics and provides an
opportunity to test outside theories in political contexts.

The three mediating mechanisms that set Spanish-language news media apart from
mainstream media studied in this dissertation included (1) the role of content coverage on
perceptions of issue salience, (2) the role of Spanish as a US minority language and its
implications on Latino identity, and (3) the presence of co-ethnic reporters and its
implications on source credibility. In chapter 2, | analyzed the role of distinct content
coverage among Spanish-language and mainstream news media, and its implications on
perceptions of policy salience among Latino news consumers. The third chapter analyzed
the use of Spanish as a US minority language in the dissemination of news of Spanish-
language media and its implications on Latino identity. The last empirical chapter
addressed the presence of co-ethnic reporters and its implications on source credibility
among US Latinos. This dissertation is one of the first studies that analyzes specific
mechanisms that differentiate Spanish-language news media from mainstream media, and

the extent to which each of them stands alone and is contingent on news consumption.
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In the rest of this chapter, | review the main findings and arguments of each
empirical chapter of this dissertation. Then | discuss how the findings from all chapters
come together and contribute to our understanding of the importance of Spanish-language
news media, the political behavior of US Latinos, and the growingly diverse electorate of
the United States. | conclude this chapter with a discussion of the limitations of this study

and avenues for future research.

ot of Main Eingi

In chapter 2, | examined the role of content coverage among Spanish-language and
mainstream news, and its effects on perceptions of issue salience among US Latinos. To
explore whether perceptions of issue salience among Latinos differ by type of news media
consumption, | conducted a series of conceptual content analyses of news coverage of
English and Spanish online newspapers in multiple cities, as well as statistical analyses
using the 2019 Center for Social Policy National Policy Survey. The results show that
English and Spanish-language online newspapers do have different agendas, particularly
as it pertains to the coverage of immigration stories. As a result, | find that Latino
consumers of Spanish-language news are significantly more likely to report immigration
as a salient issue compared to their Latino counterparts who consume mainstream news or
avoid news consumption. These results hold even after accounting for important
predispositions such as respondents’ nativity and group identity. Nevertheless,
consumption of Spanish-language news media was not associated with reporting other
Latino issues such as health and racism/race relations as salient; as the content analyses of

chapter 2 reveal, this issue is likely to occur because the volume of health and racism/race
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relations stories in Spanish and English-language news is not substantially different.
Therefore, there is no theoretical reason to expect diverging perceptions salience by type
of news media consumed among health and race relations issues. Perceptions of policy
salience among consumers of non-traditional media is an important area of study because
the rise of new information technologies in the past decades has given voice to politically
marginalized and underrepresented groups in traditional media such as US Latinos.

In chapter 3, | analyzed the use of Spanish as a US minority language in the
dissemination of information of Spanish-language news and its implications on Latino
identity. | examined whether exposure to content in Spanish influences identity formation
of US Latinos, and whether this effect is contingent on the type of news media that Latinos
consume. To answer such questions, | conducted a population-based survey experiment
among bilingual Latinos as well as a series of statistical analyses. The results show that
bilingual Latinos who are exposed to Spanish-language content are significantly more
likely to report stronger attachments to their pan-ethnic group than those who received the
same content in English. The results also show that the effects of Spanish as a US minority
language are independent from the type of news that Latinos choose to consume,
suggesting that the identity effects formed by exposure to minority language may translate
to sociopolitical environment other than news media. This finding is important because
studies have found that group attachment can be a strong predictor of prominent political
behaviors among Latinos and other ethno-racial groups such as voting, political
participation and formation of attitudes. Moreover, the results of this study call attention to
the importance of the linguistic diversity of the country and its implications on society and

the US political system.
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In chapter 4, | examined the presence of co-ethnic reporters and their implications
on source credibility. To analyze whether Latinos who are exposed to news created by
Latino reporters are more likely to report greater levels of source credibility than similarly
situated Latinos who are exposed to the same news created from non-Hispanic reporters, |
designed a population-based survey experiment and conducted a series of statistical
analyzes. | find that Latinos who are presented with news created by a co-ethnic reporter
are more likely to report greater levels of source credibility than their Latino counterparts
who received news from a non-Hispanic reporter. The results also show that the effects of
exposure to news created by co-ethnic reporters interact with the type of news consumption
of the respondents. These findings are important not only because they provide a better
understanding of the role of ethnicity on source credibility among US Latinos, but also
because they suggest that the decreasing levels of media trust may be minimized by
increasing diversity in US media. This chapter also contributes to our understanding on
how shared demographic characteristics, such as race and ethnicity, can have important

political implications among figures other than political candidates and elected officials.

. .

This dissertation highlighted the importance of Spanish-language news media not
only as an alternative to mainstream media, but also as a tool for information and
representation for US Latinos. This issue is crucial because, as described in the forgoing
chapters, the presence of US Latinos is remarkably low in traditional media. Currently, the
presence of US Latinos in leadership and visible positions in mainstream media such as

editors, producers, columnists, anchors and reporters is at historic low levels, even more
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inferior than in the 1970s (Negron-Muntaner et al. 2014). This absence has led to not only
the misrepresentation of Latinos typically depicted as criminals or unauthorized
immigrants (Dixon and Linz 2000; Guo and Harlow 2014; Negrén-Muntaner et al. 2014;
see also Steinberg 2004; Stewart, Pitts, and Osborne 2011), but also to a lack of coverage
of issues that are pertinent to US Latinos such as immigration and geo-ethnic news in
mainstream media (Halen, Olsen, and Fowler 2009; Guskin, Moore, and Mitchell 2011;
Villar and Bueno-Olson 2013; see also the results of chapter 2 from this work). Spanish-
language news media, however, fills these gaps not only with the presence of co-ethnic
media elites and content that is salient for Latinos, but also by delivering information in
Spanish, a US minority language that is spoken by the vast majority of Latinos in the United
States (Browne 2005; Deuze 2006; Jeffres 2000; Viswanath and Arora 2000; Lopez 2013).

By analyzing three major mechanisms that set Spanish-language news media apart
from mainstream media, this dissertation provides a better understanding on the reasons
for which Spanish-language news media can have important political implications among
Latinos residing in the United States, such as political participation and civic engagement
(Barreto and Mufioz 2003; Félix, Gonzalez, and Ramirez 2008; Garcia-Rios and Barreto
2016; Medina Vidal 2018), formation of policy (Abrajano and Singh 2008; Galano 2014;
Kerevel 2011), and perceptions of empowerment and efficacy among Latinos (Barreto et
al. 2009; Brodie et al. 1999; Negron 2011; Ramirez 2007; Rivas 2003). Moreover, this
dissertation examined how each of the mechanisms that set Spanish-language news media
apart from mainstream media can have social and political implications per se and in

combination with predispositions such as news consumption and nativity. Hence, this study
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contributes to the fields of American politics, political behavior, political communication,
and racial and ethnic politics.

This dissertation also incorporated theories from fields other than political science
such as linguistics, psychology, and communication to expand our understanding on the
effects of Spanish-language news media consumption and the political behavior of US
Latinos. By using the Linguistic Accommodation Theory, this dissertation provides a
precedent to examine the role of minority languages other than Spanish in the US context
and their implications on identity formation among other ethno-racial groups such as Asian
Americans, African Americans, and Middle Eastern and North African (MENA)
Americans. With a growingly diverse country, analyzing the role of minority languages
across ethno-racial groups is of crucial importance for a more encompassing understanding
of the political behavior of Americans. Additionally, the incorporation of source credibility
from mass media and communication studies reminds us that trust is an encompassing and
complex concept and shall be examined accordingly not only in media studies but also in
analyses of political trust. Hence, this study provides an opportunity to continue to test
theories traditionally used in other fields to examine their applicability and implications in
political contexts.

Besides its growth and rising availability across the country, Spanish-language
news media has been increasingly engaged in US politics at all levels of government.
Univision and Telemundo, for example, have co-hosted numerous presidential debates in
the past decade, including some of the 2020 Democratic presidential race (Bernal 2019).
Moreover, Spanish-language media outlets have hosted multiple debates, townhalls and

community forums for subnational elections such as the California governor’s race in 2018

111



and the Florida governor's debate aired in Telemundo in 2014. This issue has allowed
monolingual Spanish-speakers and bilingual Latinos to have access to political information
in their preferred languages, lowering information costs among a substantive number of
Latinos in the United States. This issue is salient in the US political system because the
vitality and health of democratic governments depend on well-informed individuals,
including minority groups such as US Latinos (Dautrich and Hartley 1999). Hence, the
availability and consumption of Spanish-language news media in the United States is an
important area of study that deserves further examination.

The social and political implications of media on US Latinos and other
underrepresented groups are crucial areas of study in our growing, evolving and
diversifying country. Currently, Latinos are the largest minority group in the United States,
and by 2045 1 in every 4 Americans will be of Hispanic descent (US Census Bureau 2016;
Flores 2017). Moreover, the US is currently the world’s second largest Spanish-speaking
country in the world, and studies estimate that by 2050 the United States will be the largest
Spanish-speaking country in the world, with an estimated 138 million Spanish speakers
(Gambino 2017; Shin and Ortman 2011, Instituto Cervantes 2016). Given that Latinos are
a growing and important voting bloc in the United States, multiple campaigns at all levels
of government have aimed to mobilize Latinos through ethnic and linguistic appeals
through media, including ethnic and non-traditional media (Hughes et al. 2018; Miro

2017).
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Avenues for Future Research

While this dissertation answered questions related to the mechanisms that set
Spanish-language news media apart from mainstream media and their implications on the
political behavior and identity of US Latinos, several research questions remain
unanswered. One possible expansion of this work is to test whether other ethnic media
targeting different groups in the United States have similar components and implications
to the distinct mechanisms of Spanish-language news media examined in this dissertation.
This is an important area of study not only because the availability of ethnic media in the
United States continues to grow, but also because other ethno-racial groups such as Asian
Americans and Middle Eastern and North African (MENA) Americans are substantially
diverse and rapidly growing groups in the country. The number of Asian Americans living
in the United States, for example, grew from 11.9 million in 2000 to 20.4 million in 2015,
for a total growth of 72% (LOpez, Ruiz, and Patten 2017). Similarly, the number of
immigrants from the Middle East and the north region of Africa almost doubled from 2000,
with about 596,000 MENA immigrants, to 2016, with 1.2 million MENA immigrants
(Cumoletti and Batalova 2018). Estimates have found that immigration patterns and the
fast population growth of these groups, particularly Asian Americans, will make these
groups important subjects for analysis (Lopez, Ruiz And Patten 2017). However, unlike
US Latinos, the study of these populations presents additional challenges as these groups
are significantly more diverse in terms of cultural and historical differences, as well as
linguistic backgrounds. Combined, MENA and Asian Americans speak more than a dozen
languages other than English. This issue provides challenges to the study of consumption

of ethnic media and the political behavior among these groups. Existing surveys and polls
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that are nationally representative, for example, have found that margins of errors among
Asian Americans can be substantially large, being as large as + 13 percentage points (Gao
2016). Despite these challenges, analyzing the political behavior and implications of the
consumption of ethnic media among these groups is substantially important because it
provides a better understanding on how the US political system functions for all
Americans. Hence, future studies shall explore the political effects of the consumption of
ethnic media among other minority groups such as Asian and MENA Americans.

One of the empirical chapters of this study tested the theory of agenda setting by
examining whether the content coverage of Spanish-language news had implications on
perceptions of salience of Latino issues; as a result, the chapter was limited to the study of
the following policy issues: immigration, health and racism/race relations. However, other
policy areas deserve further examination as existing literature have found substantial
difference of news coverage among Spanish-language news media and mainstream media,
including geo-ethnic news and the coverage of terrorism-related news stories (Lin and
Song 2006; Moran 2006; Subervi-Velez 1999; Villar and Bueno-Olson 2013). Hence,
future studies shall explore the extent to which the consumption of Spanish-language news
(and other ethnic media) has implications on the perceptions of salience of foreign policy,
terrorism, and national security when compared to the consumption of mainstream media.

To test the theory of agenda setting in the consumption of ethnic media, this study
made use of conceptual content analyses of online Spanish-language newspapers and
online English-language newspapers from multiple cities to understand the extent to which
the news coverage of Spanish-language and mainstream media differ. The first empirical

chapter of this dissertation found substantial differences in terms of the volume of coverage
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of immigration related news among these two types of news media. However, future
studies should take a step further by conducting more sophisticated content analyses that
allow for not only conceptual analyses (e.g. themes and volume), but also relational
analyses by examining intentions, sentiments and patterns in news coverage. These types
of analyses can allow to test different theories and levels of the agenda setting theory such
as the network agenda setting model2s (Guo, Vu, and McCombs 2012), and the framing
theory2s among non-traditional news media.

This study also made use of the Linguistic Accommodation Theory and the
Accessibility Framework to explore the extent to which exposure to content in Spanish, a
US minority language, and Spanish-language news media can have implications on identity
among bilingual Latinos. Future studies should use such theories to assess the use of
minority languages in other areas of study such as political campaigns and presidential
debates. With the growing linguistic diversity of the United States (Gambino 2017; Shin
and Ortman 2011; Instituto Cervantes 2016) and the increasing use of languages other than
English in the US political system (Morin 2019; Univision 2018; Axelrod 2020; Camia
2013; Pratt 2019), today’s politics present ample opportunities to test and incorporate
additional theories to the field of political science.

Based on the findings of the second empirical chapter of this dissertation, future

studies shall explore the role of minority languages other than Spanish in the United States,

25 Also referred to as third-level agenda setting (McCombs 2014).
26 Also referred to as second-level agenda setting (McCombs et al. 1997) but see

Scheufele’s argument (2000).
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as well as minority languages from a comparative perspective outside of the United States.
There are plenty of countries and regions around the world that have linguistically diverse
populations who deserve to be studied. Mexico, for example, recognizes more than 60
minority languages as co-official national languages (Terborg et al. 2006). India has
officially recognized more than 20 languages other than Hindi and English, which are the
largest spoken languages in the country (Bhatia and Ritchie 2006). Other important regions
of study include Africa, which is the continent with the largest linguistic diversity with
over 2,000 languages spoken, and Europe, which is known for its multilingual population
as more than 50% of European residents are proficient in two or more languages
(Dimmendaal 2008; Fischer 2010). While these countries and regions present substantially
different contexts when compared to the use of Spanish within the United States, the
abundant amount of countries and regions with linguistically diverse populations provides
endless opportunities to analyze the political implications of minority languages from
behavioral and institutional perspectives.

The third empirical chapter of this study analyzed whether the ethno-racial
background of reporters had implications on source credibility among US Latinos. While
this chapter allows us to have a better understanding of the role of race and ethnicity in
media trust in itself and in combination with news consumption, it can be improved to have
a better understanding on the ethno-racial background of media elites. First, future studies
shall further isolate the role of race and ethnicity by presenting experiments with unknown
media elites; instead of presenting information provided by Jorge Ramos and Anderson
Cooper, studies shall create experiments with news created by reporters who are unknown

to the public but with evident distinctions on their ethno-racial backgrounds.

116



Secondly, and perhaps more importantly, future studies shall incorporate the role
of colorism, also known as skin-color bias, in source credibility to expand on the findings
of the fourth chapter of this dissertation. Previous literature has found that not only race
and ethnicity, but also colorism are elements that help us understand the political behavior
of mainstream and ethno-racial groups in the United States (lyengar et al. 2010; Neal 2017;
Messing et al. 2015; etc.). Studies have found that besides perceiving darker-skin
candidates as more liberal, voters tend to have more negative evaluations of dark-skin color
candidates compared to candidates with lighter skin colors (Jabon and Plaut 2015; lyengar
et al. 2010; McDermott 1998). Hence, there is evidence suggesting that besides the ethno-
racial background of media elites, skin color may play an important role in source
credibility. Although the experiment of the third empirical chapter of the dissertation
presented a photograph of either Ramos or Cooper, these two media elites have similar
traits such as skin, hair and eye colors. Therefore, future studies shall use experiments to
solve the puzzle of race, ethnicity and colorism in source credibility among Latinos and
other US voters.

Overall, studies of political behavior shall continue to acknowledge the challenges and
opportunities for research of underrepresented groups in the United States, as well as rapid
technological changes that impact the way people acquire and process political
information. Beyond normative aspirations, these approaches allow us to have a better
understanding on how the growing diversity of our country impacts the U.S. political

system and the political behavior of its electorate.
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APPENDICES

' <tribution of , : ¢ Sall i

Policy Issues Percentage
Health 26.44
Jobs 23.71
Immigration 19.45
Income 16.82
Terrorism 14.82
Racism 13.99
Taxes 11.82
Corruption 11.16
Housing 10.66
College 9.79
Schools 9.72
Climate 8.23
Police/Criminal Justice 4.96
Abortion 4.93
Other 2.66

Total 189.14

Notes: Percentages do not add up to 100 percent, given that respondents were allowed to
state up to two most important policy issues. For the purpose of this study, | make use of
the top five most important policy issues to explore the effects of media coverage and
agenda setting among Latinos who predominantly consume Spanish-language news media

and their counterparts who primarily consume English-language media.

Source: 2019 Center for Social Policy National Policy Survey
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I conduct content analyses for six different English and Spanish-language newspapers to
test the content coverage hypothesis (H1). The content analyses come from prominent
newspapers from states where the majority of Latinos reside including California, Texas
and New York. The newspapers examined in this chapter come from metropolitan areas
with a significant share of Latino population, including New York City, Los Angeles and
Chicago. From each metropolitan area, I conduct analyses of two different newspapers,
one of them published in English and the other in Spanish (NY Daily News and EIl Diario
NY; Los Angeles Times and La Opinion; and Chicago Tribune and La Raza). | conducted
the content analysis from March 6 to May 2, 2019; these dates include the days when the
Center for Social Policy National Policy Survey was conducted, as well as one month
before the survey was in the field to capture the effects that previous exposure to news may
have had. The descriptive analyses present the ratio of stories related to the three Latino
policy issues (immigration, healthcare and racism/race relations) that each newspaper
published online. The content analyzes were conducted through a variety of databases such
as ProQuest, Lexis-Nexis Academic and Ethnic NewsWatch. The results presented below
show the share of stories from each newspaper that cover the Latino issues from this study

including immigration, healthcare and racism/race relations.
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B.1 Content Analysis, Immigration-Related Stories (March 6 — May 2, 2019)

Newspaper Immigration Total % Immigration
Stories stories Stories

El Diario NY 15.21%

La Opinion

La Raza

B.2 Content Analysis, Health and Healthcare-Related Stories (March 6 — May 2, 2019)

Newspaper Total Stories Total % Health
Health/Healthcare | stories Stories

El Diario NY

La Opinion
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B.3 Content Analysis, Racism and Race Relations Stories (March 6 — May 2, 2019)

Newspaper Total Stories Total % Race
Racism/ Race stories Relations
Relations Stories

El Diario NY

La Opinion
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i ies of Ral hecks f el

Pearson Correlations Between Top Five Most Important Policy Issues and Linked
Fate, Dominant Language and Nativity of Latino Respondents

Linked )
Dominant

Fate Language Nativity
Health -0.0184 -0.0487 0.0155
Jobs -0.0422 -0.0094 -0.0457
Income 0.0145 -0.0065 0.0068
Immigration 0.0705 0.2365 -0.2125
Terrorism -0.1162 -0.0266 -0.0081

Source: 2019 Center for Social Policy National Policy Survey

Pearson Correlations Between Language of News Media and Linked Fate,
Dominant Language and Nativity of Latino Respondents

Linked Dominant
Fate Language Nativity
Type of Media Consumed -0.0177 0.4128 -0.2826

Source: 2019 Center for Social Policy National Policy Survey

Footnote 4. In addition to the predicted probability analyses, | also tested the equality of
these coefficients by conducting Wald and likelihood ratio post-estimation tests to analyze
whether the effect of the type of media consumed and linked fate, as well as the type of
media consumed and nativity, are statistically similar. The results of the Wald and
likelihood-ratio tests show strong evidence (p<0.000) that the effects of media
consumption and linked fate on immigration salience are significantly different from each

other. In addition to account for potential multicollinearity issues,1 this finding provides
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some support for the robustness to group identity hypothesis, which is explored in further
detail in Table 3. Moreover, the results of the Wald and likelihood-ratio tests between the
type of news media consumed and nativity; the results of these tests show that the effects
of news media consumption on reporting immigration as a salient issue are statistically
different from the effects of nativity. This finding provides some support for the robustness
to nativity hypothesis (H2) as nativity and the type of media consumed impacting the

perceptions of immigration saliency in a statistically different way.

Footnote 5. These findings were supported by a Seemingly Unrelated Estimation test
(p=0.1658), which suggests that the equality of the common coefficients across the
presence or absence of linked fate cannot be rejected; in other words, the coefficients of
the type of media consumed do not statistically differ from each other based on linked fate
of the respondents. These findings provide additional support for the robustness to group

identity (Hs).

Footnote 6. These findings are supported by a Seemingly Unrelated Estimation test
(p=0.1554), which suggests that the equality of the common coefficients by nativity cannot
be rejected; in other words, the coefficients of the type of media consumed do not
statistically differ from each other based on the nativity of the respondents. These results
provide strong support for the robustness to nativity hypothesis (Hz).

There is an additional concern with self-selection, assuming that Latinos who care about
immigration self-select into consuming Spanish-language news media because they know

that Spanish-language media covers immigration more than traditional media. While
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studies have found evidence of self-selection in tradition media in the US, this is unlikely
among Spanish-language news media. Selective exposure to English or Spanish-language
media is contingent on language proficiency. In other words, Latinos who are monolingual
Spanish speakers (39% of all US Latinos) cannot self-select into English-language news
because they may be able to understand the messages or news stories; similarly, Latinos
who are monolingual English speakers (25% of all US Latinos) cannot self-select into
consuming news in Spanish in order to learn about immigration because they may not be
able to understand the content in the first place. The only potential of selective exposure

occurs among bilingual Latinos, who account for about a third of all US Latinos.

I conducted a model with an instrumental variable to correct for potential of endogeneity
and self-selection. | began by testing a series of potential instrumental variables which are
associated with news consumption but not with reporting immigration as a salient issue
such as income, education and political interest. The most suitable instrumental variable
was political interest. Instruments are considered weak if the first-stage F-statistic is less
than 10 (Staiger and Stock 1997); the results of the model with political interest as
instrumental variable provide an F-statistic of 29.4, suggesting that the model does not
suffer from weak instrumentation. The results of the model continue to show a statistical

association between type of news consumed and perceptions of immigration salience.
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D.1 Split Sample Analyses —Healthcare Saliency by Linked Fate and Nativity

1) ) ) (4) (5)
VARIABLES All No LF LF U.S.-born  Foreign-born
Type of Media Consumed (Spanish as base)
Mostly/more English 0.260 0.463 0.191 0.462 -0.336
(0.229) (0.540) (0.255) (0.311) (0.371)
English and Spanish equally 0.0148 0.363 -0.113 0.0108 0.0496
(0.238) (0.536) (0.269) (0.329) (0.356)
Never news -0.0247 -0.0732 0.0408 -0.166 0.612
(0.403) (0.817) (0.475) (0.518) (0.689)
Partisanship (Democrat as base)
Republican -0.200 -0.206 -0.250 -0.158 -0.298
(0.166) (0.267) (0.217) (0.188) (0.366)
Independent -0.249** -0.478** -0.157 -0.227* -0.329
(0.118) (0.226) (0.139) (0.136) (0.246)
Female 0.190* 0.227 0.199 0.171 0.210
(0.112) (0.208) (0.135) (0.128) (0.243)
Age 0.0206*** 0.0114 0.0240*** | 0.0268*** 0.00669
(0.00364) | (0.00701) (0.00433) (0.00435) (0.00705)
Income 0.00126 -0.0104* 0.00544* 0.00233 -0.00175
(0.00262) | (0.00622) (0.00303) (0.00295) (0.00599)
Dominant language Spanish -0.117 -0.485 0.0269 -0.251 -0.342
(0.219) (0.429) (0.259) (0.408) (0.284)
Education 0.119** 0.102 0.144** 0.0911 0.211**
(0.0492) (0.0914) (0.0593) (0.0584) (0.0954)
Linked Fate 0.213* 0.287** 0.0629
(0.120) (0.139) (0.240)
U.S.-born -0.142 -0.396 -0.0146
(0.142) (0.252) (0.173)
Constant -2.628*** | -2.010*%**  -2,753*** | -3,099*** -1.900***
(0.375) (0.718) (0.428) (0.447) (0.638)
Observations 2,024 632 1,392 1,599 425
Log-Likelihood Full Model -1081 -315.2 -759 -832.5 -238.7
Chi-square test 64.50 22.64 51.83 69.77 12.80
PctCorr 75.79 78.80 74.64 76.74 73.65

Standard errors in parentheses; *** p<0.01, ** p<0.05, * p<0.1

Source: 2019 Center for Social Policy National Policy Survey
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D.2 Split Sample Analyses —Racism/Race Relations Saliency by Linked Fate and Nativity

(1) (2) 3) (4) ©)
VARIABLES All No LF LF U.S.-born Foreign-
born
Type of Media Consumed (spanish as base)
Mostly/more English language -0.147 1.312** -0.461* -0.544* 0.591
(0.243) (0.659) (0.265) (0.294) (0.423)
English and Spanish equally -0.0463 0.628 -0.147 -0.352 0.331
(0.248) (0.652) (0.272) (0.308) (0.413)
Never news -1.310** -0.147 -1.530** | -1.762** -0.705
(0.635) (1.199) (0.769) (0.781) (1.104)
Partisanship (Democrat as base)
Republican -0.829*** | -0.897** -0.878*** | -0.906*** -0.516
(0.237) (0.379) (0.309) (0.274) (0.479)
Independent -0.211 | -0.769***  -0.0116 -0.207 -0.184
(0.136) (0.275) (0.158) (0.156) (0.283)
Female -0.0880 0.142 -0.151 -0.0145 -0.272
(0.131) (0.263) (0.153) (0.150) (0.277)
Age -0.0169*** | -0.0229** -0.0163*** | -0.0218***  -0.00713
(0.00501) | (0.01000) (0.00585) | (0.00613)  (0.00880)
Income -0.00159 | 0.00486  -0.00514 | -0.00114 -0.00270
(0.00312) | (0.00487) (0.00418) | (0.00350)  (0.00695)
Dominant language Spanish 0.473** 0.726 0.520* 0.288 0.814***
(0.232) (0.483) (0.269) (0.386) (0.309)
Education -0.0298 -0.126 0.00600 -0.0512 0.00656
(0.0577) (0.113) (0.0682) (0.0691) (0.108)
Linked Fate 0.258* 0.211 0.372
(0.145) (0.168) (0.288)
U.S.-born -0.126 -0.309 -0.0815
(0.169) (0.334) (0.199)
Constant -0.762* -1.236 -0.483 -0.298 -1.898***
(0.418) (0.873) (0.467) (0.465) (0.735)
Observations 2,024 632 1,392 1,599 425
Log-Likelihood Full Model -837.5 -223 -603.6 -642.5 -190.2
Chi-square test 47.81 26.39 37.44 42.79 12.61
PctCorr 84.83 87.66 83.55 85.43 82.59

Standard errors in parentheses; *** p<0.01, ** p<0.05, * p<0.1

Source: 2019 Center for Social Policy National Policy Survey
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Predicted Probabilities

No Yes, Yes, Yes,

linked fate not much some a lot

English Pr(y) 0.307 0.004 0.32 0.37
message | 95% ClI  0.1671t00.447 -0.405t00.413 0.175t00.465 0.205 to 0.535

Spanish Pr(y) 0.202 0.005 0.418 0.375
message 95% ClI 0.074t00.329 -0.5531t00.563 0.173t00.663 0.153 to 0.597
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